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Rough Proofs 


Those who doubt that Henry Ford 
is a pioneer need only note that he 
proke all records at the ANPA dinner 
April 29 in delivering a 20-word ora- 
tion. 

vgy¥s iy? 


Convention arrangers could make 
a terrific hit with their customers by 
guaranteeing that all speakers would 
try to emulate the sage of Dearborn, 
Michigan. 

SS oe FF 


Henry Ford has proved what a lot 
of victims have often insisted, that 
the value of public addresses usually 
varies inversely with their length. 


- F F 


There is no truth in the rumor 
that Mother’s Day is to be renamed 
either Western Union Day or Flor- 
ists’ Telegraph Delivery Day. 


, = 7 


Apparently Dizzy Dean can win 
more ball games pitching with a sore 
arm than a lot of the boys whose 
muscles are all working just as na- 
ture intended. 

vv}. ¥ 


Camille, Inc., has developed a new 
preparation which is guaranteed to 
stop runs, and Russell Colley thinks 
it will fill a long-felt want among 
second-division pitchers. 


i ie A 


Clarence A. Lyman tells the read- 
ers of the Los Angeles Advertising 
Club’s “Blue Pencil” that “I can’t 
surmise why all the guys who ad- 
vertise use women’s thighs in every 


= guise to back their lies about their 


dyes or bluer skies or whatever it is 
they advertise.” 
Maybe, Clarence, they like ’em. 


, =F 


Then there was the editor who 
printed a letter from a constant 
reader who assured him that the pa- 
per was extremely valuable, only the 
inspired printer made it “voluble.” 


vgyv¥sgy 


With so many good-looking lady 
advertising managers on the job 
these days, a movement is on foot to 
define more clearly the duties and 
privileges of a contact man. 


= 3 


Gladys, the beautiful receptionist, 
Says she sees in the paper that the 
Kudner agency has the Pan-Ameri- 
‘an Coffee Bureau account, but why 
* they want to pan American cof- 
ee? 


s 
Somebody has sued Dr. Morris 
Fishbein for $1,000,000 damages for 
alleged libel of a face cream, which 


ee pretty complimentary both to 
® face cream and Dr. Fishbein. 
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Alfred Pp. Sloan, Jr., thinks it 


A lght be a good idea to advertise 


slivered prices of automobiles. It’s 
roved to be a very satisfactory sys- 
‘em for the baby doctors. 


> ¥ F 


are can’t seem to make up its 
ipod to cry hardest over the 
- of the automobile manufactur- 

or the trailing tail of the Tigers. 


Copy Cus. 


ONE-FOURTH OF 
PRINTING BILL 
IS PURE WASTE 


Rye, N. Y., May 6.—The necessity 
for advertising executives to keep 
abreast of developments in the 
graphic arts, at least in a general 
way, was emphasized in a symposium 
featuring the three-day “shirt-sleeve” 
meeting of Association of National 


Advertisers which began at the 
Westchester Country Club here 
Wednesday. 


Window displays and motion pic- 
ture advertising were also put under 
the microscope, while a few kind 
words were said in behalf of busi- 
ness papers. 

Discussion of new techniques in 
the graphic arts was presided over 
by Arthur E. Tatham, advertising 
manager, Bauer & Black, Chicago, 
and P. A. Saunders, advertising man- 
ager, The Centaur Company, New 
York. Participants included George 
Welp, promotion director, Inter- 
chemical Corporation, New York; 
Thomas H. Beck, president, Crowell 
Publishing Company, and Frank M. 
Knox, printing management consult- 
ant. 

Refinements in Printing 


Mr. Welp said the advertising man 
need not become either a detail man 
nor a technical expert, but should be 
well enough informed to -prait from 
progress. Fast-drying princ<ing, re- 

(Continued on Page 31) 


Court Holds 
Safety Glass 
Copy Truthful 


New York, May 5.—The stamp of 
truth was placed on advertising of 
Libby-Owens-Ford Glass Company 
yesterday by the United States Cir- 
cuit Court of Appeals, which ruled, 
in dismissing a $50,000 damage suit 
that “no fair reading” of the safety 
glass windshield copy “can construe 
it as representing that safety glass 
is unbreakable.” 

Sadie Rachlin, appealing from a 
lower court decision which dismissed 
her suit, represented that she was 
severely injured by flying fragments 
in an accident, though in 1934 she 
had bought “safety glass windshield” 
as the result of “an extensive adver- 
tising campaign” which convinced 
her that she would thereby “achieve 
freedom from injury.” 

The court read the advertisement 
in full before holding that a careful 
perusal disclosed no statement that 
“safety glass” is unbreakable, but 
that it merely “provides the greatest 
available protection” from  fiying 
glass. 
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Radio ‘Circulation’ Mystery; 


Crossley, Hooper Far 


Significant Differences Re- 
vealed by Comparison 
of Reports 


New York, May 5.—Startling varia- 
tions in radio listening audience fig- 
ures being reported to national ad- 
vertisers and agencies by competing 
Statistical organizations is creating 
new interest in advertising circles 
and an increasing demand that the 
methods and technique of evaluating 
radio audiences be refined so that 
buyers may know what they are get- 
ting with greater certainty. 

One of the rating services, the Co- 
operative Analysis of Broadcasting, 
popularly known as the Crossley re~ 
ports, has done such a fine job of 
winning acceptance among network 
radio advertisers that the weekly au- 
dience figures are promptly trans- 
lated into fever charts for advertis- 
ers and agency executives responsible 
for production. 


Standing Determines Salary 


The standing of the radio stars as 
reflected in these reports frequently 
determines the plans of advertisers 
for the continuance or change of 
programs, for the “silaries of talcnt 
and for the success or failure of 
agencies in building and holding 
radio business. Consequently any 
suggestion that the reports may not 
be entirely accurate is a serious mat- 
ter. 

That is what is happening at pres- 
ent, as the result of comparisons 
being made by radio advertising 
executives between Crossley figures 
and those shown on the Hooper re- 
ports. The latter, a relatively new 
service, formerly operated by Clark- 
Hooper, and now supplied through 
C. E. Hooper, Inc., has not the fol- 
lowing of CAB reports, but it is get- 
ting attention if only because of the 
wide variation in the figures on the 
number of listeners shown for many 
of the leading chain broadcasts. 

Inquiry by ADVERTISING AGE has 
shown that along with the high re- 
gard for Crossley reports held by 
many important advertisers and 
agency executives is a growing dis- 
position to qualify the conclusions 

(Continued on Page 33) 


OPPOSES LEVITY 


John H. Platt 


New Council 


of Education 
--AAAA Project 


New York, May 5.—Plans to im- 
prove advertising’s public relations 
by creation of a Consumer-Advertiser 
Council, chief division of which will 
be a mediating bureau -to receive and 
adjust complaints, were announced 
here today by John Benson, presi- 
dent, American Association of Adver- 
tising Agencies. Every advertising 
interest will be represented in a 
board of directors which will super- 
vise the new organization. 

Believing that a central bureau 
should be created to act quickly on 
complaints against advertising or ad- 
vertised goods, Mr. Benson said the 
mediating division will be the spear- 
head of the new body. Machinery of 
the National Better Business Bu- 
reau may be utilized. 

A public relations bureau will also 
be formed under the direction of a 
skilled manager, preferably a woman 
who has contacts with the feminine 


(Continued on Page 33) 


Last Minute News Flashes 


Lord & Thomas Agency for Red and Black Label 
New York, May 6.—Schenley Products Company today appointed Lord 
& Thomas as its advertising agency for Red Label and Black Label whisky. 


U. S. Chamber of Commerce Urges Self-Regulation 


Washington, D. C., May 6.—Formulation of rules of fair competition 
by each industry was urged in resolutions adopted today by the Chamber 


of Commerce of the United States. 


The rules would be subject to approval 


or veto, but not to change, by the Federal Trade Commission. 


“New Equipment Digest” Bought by Penton 


Chicago, May 6.—Penton Publishing Company, which purchased New 
Equipment Digest at a sale in Federal court here this week, is publish- 
ing the May issue from its Cleveland plant, George O. Hays, vice-president, 
announced. The publication, which has a controlled circulation of 48,000, 
has been in the hands of a trustee in bankruptcy for several months. 


Minnesota Unfair Trade Act Enjoined by A&P 
Minneapolis, May 6.—A three-judge U. S. Circuit court issued an in- 
junction to Great Atlantic & Pacific Tea Company to prevent operation of 
the Minnesota Unfair Trade Practices Act, requiring retailers to sell at a 
price 10 per cent above cost. The act is ambiguous, the court held. Twen- 


ty-one states have such laws. 


Apart 


Platt Says Accurate Methods 
Are Primary Need of 
Medium 


Chicago, May 5.—Sooner or later— 
“and preferably sooner’”—radio must 
provide a more satisfactory and ac- 
curate method of determining pro- 
gram circulation, if it is going to 
settle down “from being a brilliant 
infant prodigy, into a dependable 
and mature artist, whose gifts and 
drawing powers may be reckoned 
with exactness,” J. H. Platt, advertis- 
ing manager, Kraft-Phenix Cheese 
Corporation, told the Chicago Fed- 
erated Advertising Club today. 

Talking on the problems of produc- 
ing the Bing Crosby-Bob Burns-Kraft 
Music Hall program, one of the out- 
standing successes on the air, Mr. 
Platt called particular attention to 
the need for greater efficiency in de- 
termining program circulation, 
warned against the tendency to make 
talent costs prohibitive through com- 
petitive bidding, and voiced his posi- 
tive antipathy to the use (on his pro- 
gram at least) of any type of com- 


mercial except straight, sincere, 
snort plugs, devoid of all double-tatk, 
kidding, and wisecracks. 


Is Leading Problem 


Pointing out that Kraft-Phenix had 
no doubts about its listening audi- 
ence nor about the ability of radio 
to sell its merchandise, Mr. Platt 
nevertheless asserted, “Precisely how 
to gauge radio circulation is one of 
the most important problems to be 
solved by radio—and if radio is to 
continue as the spectacularly success- 
ful selling medium which it undoubt- 
edly is today, gauging radio circula- 
tion is a problem which will have to 
be settled in the pretty immediate fu- 
ture. 

“In spite of our Crossleys, our co- 
incidental and private surveys of one 
kind and another,” he continued, 
“the fact remains that we have not 
at the present time discovered the 
ideal method for gauging accurately 
what we buy when we buy radio, so 
far as circulation is concerned.” 

“I do not mean to imply,” he said, 
“that when an advertiser buys radio 
as an advertising medium he is buy- 
ing a pig in a poke. Far from it. 
Radio in some instances has demon- 
strated a power and a rapidity of 
motion, a soundness of consistent 
and effective salesmanship un- 
equalled by any other form of adver- 
tising. But sooner or later, and it 
had better be sooner, we’re going to 
have to discover exactly the horse- 
power potential of this gigantic ma- 
chine.” 


Favors Straight Commercials 


On the matter of handling com- 
mercials, Mr. Platt made no effort 
to set up a sure-fire formula for the 
use of all radio advertisers. “But 
there are certain simple rules we 
follow in ‘selling the stuff,’ and we 
follow them consistently with appar- 
ent success,” he said. 

“Straight, selling commercials, 
short—but always straight—that’s 
the path we follow, when Ken Car- 
penter tells the story. No tricks, no 
furbelows, no kidding. 

“We lead our large, if intangible 
audience right unto. the commercials 
ofr aewrave of the best we have to of- 
fer in entertainment—we let them 
plunge in cold—then right out again 
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ADVERTISING AGE 


May 9, 1938 


and on with the show. We give our) 


audience honest entertainment; we 
believe they expect and appreciate an 
honest selling story, without frills.” 

Pointing out that only four or five 
minutes are available for the selling 
message on an hour show, Mr. Platt 
declared that not a second can be 
wasted, and the commercial should 
hammer home only one product or 
one idea at a time. 


One Idea at a Time 


“We want our commercials re- 


membered. Therefore, we confine 
them to short, hard selling. We try 
to make them interesting, but we 


never indulge in double talk, kid- 
ding, or two-timing. Straight and to 
the point——-one product and one idea 
at a time!” 

The bidding up of talent Mr. Platt 
characterized as “one of the major 
evils of radio.” “In a business as 
highly competitive as radio,” he de- 
clared, “I suppose this cut-throat 
game is natural in the early stages, 
but it is an evil which will have to 
be eradicated if radio is to continue 
as a prosperous and reasonable ad- 
vertising medium. 

“The willingness of over-anxious 
udvertisers to cash in on previous 
success of certain sure-fire entertain- 


ers, or to produce certain hoped-for 
results with really big names has 
brought payment of the ‘asking 


+ ik APE PP te ge Ke - 
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The seal of litho- 
graphic merit adds 
another famous 


prices’ to a ridiculous extreme in 
many cases. I am happy to say that 
we have never been guilty of suc- 
cumbing to the ‘bidding-up’ hysteria 


which frequently affects the radio 
world, nor has our agency. 
A Jumping-Off Point 

“Certain great stars will always 


command a high figure, but there 
comes a saturation point in the pur- 
chase of radio talent—the place 
where the asking price overbalances 
any taking value—and there is 
where we tumble off! Your talent, 
like all other production costs, can 
cost just so much, such and such 
a percentage of every advertising 
dollar and no more! After all, we're 
in the business of selling cheese, and 
we still think the dog ought to wag 
the tail.” 

Mr. Platt likewise expressed some 
very definite and interesting ideas on 
the subject of using radio stars in 
publication advertising and _ other 
promotion. 

“Frequently I am asked why, with 
such engaging talent as Crosby and 
Burns at our command, don’t we use 
them in publication advertising and 
in radio commercials,” he said. 
“Many sponsors are doing it and I 


suppose with success. But in spite 
of the natural temptations 
such a suggestion offers, we feel that 
radio talent should be used as talent 


CONTINENTAL 
LITHO. 
CORP. 


which | 


Crosby and Burns are artists—valu- 
able in the fields for which they are 
famous, valuable as entertainers. 
When they step out of character and 
become commercial salesmen, we 
think that the listening audience 
may resent it, and with some justi- 
fication.” 

Mr. Platt explained that the spon- 
taneity and informal atmosphere de- 
veloped by the Kraft Music Hall is 
carefully nurtured, and that in order 
to keep this intangible, the show is 
never put through a dress rehearsal, 
not even a complete run-through, be- 
‘ore it is on the air, with the result 
that the various units hear each 
others’ lines for the first time when 
ihey are actually on the air. 


Street Prices Up 
in Philadelphia 


The Philadelphia Bulletin, Inquir- 
r, Ledger and Record have advanced 
street prices from two to three cents. 

The News, tabloid, retains the old 
price. 


as 

> | 

New Richter Agency 

Richter’s Food Products, Inc., has | 

appointed Lauesen & Salomon, Chi- 
cago, as its agency. 


“Our Avene?" Moves 


| 
moved to eee 
| 
| 


Our Army has 


quarters at 11 Park place, New York. 


| Statement in print on the competitive 


SARAKA FIGHTS 
BRAN COPY IN 
TRADE APPEAL 


New York, May 5.—-The smoldering 
embers of an advertising battle be- 
tween laxatives and foods claiming 
laxative properties flared anew this 
week when Schering Corporation, 
Bloomfield, N. J., manufacturer of 
Saraka, released the first broadside 
in a campaign calling druggists’ at- 
tention to the “far reaching conse- 
quences” that may result from “gro- 
cers being put into the laxative busi- 
ness by the vigorous advertising for 
bran.” 

The blast the first 


Saraka was 


situation which developed early this 
year when Kellogg Company, Battle | 
Creek, attacked “harsh pills and pur- | 
gatives” in a new All-Bran campaign 
arousing the ire of the packaged med- | 
icine field. (Apbvertisinc Acr, Jan. | 
31.) 
Will Arouse Trade 


Asserting that Schering Corpora- | 
tion feels “an obligation to our whole- 
saler and retailer friends in the drug 
industry,” Ernst Hammer, advertis- 
ing manager, said today that the ob-| 
jective of the Saraka series, which 
will appear in drug trade papers, is 
to “arouse these professional men to 
the full implications of bran products 
offered by grocers instead of approved 
pharmaceuticals and _ proprietaries 
safely and effectively to control con- 


stipation.” 
“We have no quarrel with the | 
grocer,” he said. “He is a good) 


friend of the public and a valuable | 
member of the community. He knows 
his groceries—and would be the first 
to agree that his business is food, 
not laxatives. Yet an attempt is 


laxative business by vigorous adver- 
tising of bran breakfast foods. Any 
value this product may have as a 
food is scarcely mentioned in those 
advertisements.” 

“Professionally trained men, physi- 
cians and pharmacists realize that 
bran does a satisfactory job in many 
cases. But these trained men also 
know that many persons cannot 
safely eat bran cereals because of an 
irritating, clogging effect. Druggists, 
we feel, should be reminded of these 
facts and of their obligation to cus- 
tomers who may be injured by break- 
fast foods advertised as medicines. 
At every step, the treatment of con- 
stipation should be in the hands of 
trained men—-the doctor to advise 
and the druggist to fulfill.” 

No consumer campaign on the sub- 
ject is being planned because the 


| York, 


being made to put the grocer into the | 
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CALL TO ARMS 


Ai He knows ts Owows... 


ean F ield PW 
for Retail Linage 


Wallace & Associates, Inc., Ney 
has been appointed retail aj 
vertising representative of Knoxvil) 
Journal and Muncie Star. 


Graham with Agency 

Fred Graham has joined Danvers 
& Trunk, Advertising, Denver, as 
head of the radio department. Hp 
was formerly production manager {i 
CBS and NBC stations in Chicago 
Hollywood and Denver. 


Krivit Moves 


‘The copy, art and production ottices § 
otf Samuel G. Krivit Company, Inc.| 
New York, are now located on th | 


26th floor, 10 East 40th street. Ey. 
ecutive offices remain on the 3ht 
floor. 


Broeder Gets Brewery 

Mound City Brewing Compan 
New Athens, Ill., has appointed Clit 
ford F. Broeder Agency, St. Louis, : 
direct its account. Newspapers, 1 
dio, outdoor and dealer displays av 
featuring Prince of Pilsen beer. 


Eureka Names Agency 

Eureka Mineral Water Company 
Long Island City, N. Y., has named 
Frank Best & Co., Ine., New York 
as advertising and merchandisin 
counsel. Newspapers will be used. 


Clipshave to Hackett 


Clipshave, Inc., Port Chester, N.Y 
manufacturer of Hanley Clipshav 
and Hanley AC electric shavers, has 
appointed M. H. Hackett, Inc., Nev 
York, to handle its advertising. 


Atlas Photo Expands 


Atlas Photo Copy Company, Chi 
cago, has purchased the blue prill 
and photo copy department | 


Charles Bruning Company, Chicas 


Sloane to NARD 


David M. Sloane has been name 


“matter can best be thrashed out in 
the trade papers.” 


“Advise Your Customers” 


The first Saraka advertisement in 
the series features a large illustra- 
tion showing a smiling grocer against 
a store background, with a banner 
headline reading: “He knows his 
onions—but laxatives are your busi- 
ness.”’ Copy discusses the “food fea- 
tured as a bulk-producing laxative” 
and urges druggists to advise “cus- 
tomers of the possible disadvantages 
of any laxative and that it should be 
taken only on the express order of a 
doctor.” Such advice, the copy says, 
“is a public-spirited act.” 

The Saraka campaign follows dis- 
cussions in proprietary circles last 
January, when the Kellogg campaign 
began, on the advisability of publi- 
cising reports of the American Medi- 
cal Association to the effect that 
“bran is irritating.” 

Marschalk & Pratt 
agency, and S. L. 
count executive. 


is the Saraka 
Meulendyke ac- 


Hathaway in Milwaukee 
Charles T. Hathaway has joined 
Hoffman & York, Milwaukee agency. 
He was formerly with Chambers Ad- 
vertising Agency, Detroit. 


Higgins Resigns 
KF. H. Higgins has resigned as as- 
sistant sales manager, Bigelow-San- 


publicity director, National Assoclé 
| tion of Retail Grocers, Chicago. 


Joins “Radio-Craft” 


R. W. DeMott has joined Radir 
Craft, New York, as general adve! 
tising and promotion manager. 


263,801,000 
“LONELY DOLLARS” 


await your appeal in 
the Baltimore market! 
.... *Excess of Effective 
Buying Income over Actual 


Retail Sales according " 
“SALES Rolin oteil 


orn 
ON THE NBC RED NETWOR 


ford Carpet Company, New York. 
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Reery station listed here knows that tomorrow’s 


business depends upon today’s selling power. 


Each station plans its program structure, its 
local service features, its news and sports and 
novelties, to win today’s top audience ... to in- 
sure the future for both its audience and its 


advertisers. 


When spot broadcasters check results market — 
by market, they invariably find that these sta- 
tions, by their present performance, have pur- 


chased a permanent place on future schedules. 


WSB Atlanta NBC 
WAGA| Atlanta NBC 
WFBR Baltimore NBC 
WAAB| Boston MBS 
WNAC| Boston NBC 
WICC Bridgeport NBC 
WEBR Buffalo NBC 
WBEN | Buffalo NBC 
WGAR| Cleveland CBS 
WFAA | Dallas NBC 
WBAP | Fort Worth NBC 
KVOD Denver NBC 
WJR Detroit CBS 
KPRC Houston NBC 
WFBM | Indianapolis CBS 
WDAF} Kansas City NBC 
KARK Little Rock NBC 
KFI Los Angeles NBC 
KECA Los Angeles NBC 
WHAS | Louisville CBS 
WLLH Lowell MBS 
WTMJ Milwaukee NBC 
KSTP | Minneapolis-St.Paul| NBC 
WSM Nashville NBC 
WSMB | New Orleans NBC 
WTAR | Norfolk NBC 
WFIL Philadelphia NBC 
KGW Portland, Ore. NBC 
KEX Portland, Ore. NBC 
WEAN | Providence NBC 
WRTD | _ Richmond, Va. NBC 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
KOMO| Seattle NBC 
KJR Seattle NBC 
KHQ Spokane ‘NBC 
KGA Spokane NBC 
WMAS | Springfield CBS 
KVOO |_ Tulsa NBC 
KFH Wichita CBS 
Also 
THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Represented throughout the United States by 


INCORPORATED 


EDWARD PETRY & CO. 


NEW YORK e CHICAGO e DETROIT 
LOS ANGELES * SAN FRANCISCO 
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Sales Research: 
What It Did for 


Ralston Purina 


St. Louis, May 5.—The sales 
analysis which earned Ralston Pu- 
rina Company the 1938 award of the 
Sales Managers’ Association of Phila- 
delphia last week had these results, 
an executive said today: 

1. Reduced unit selling costs 58 
per cent. 

2. Increased sales per salesman 78 
per cent. 

3. Reduced distribution expenses 
64 per cent. 

4. Established higher standards of 
research, selection, training, super- 
vision and control. 

While John S. Jones, director of 
sales research, actually received the 
award in behalf of the company, he 
asserted that the results were made 
possible by enthusiastic cooperation 
of advertising and sales departments. 

“The salesmen were fired by the 
opportunities pointed out by analyses 
of their past records,” said he. “The 
advertising department was able to 
direct its barrage to greater advan- 
tage. We substituted information 
for inspiration, without discounting 
the value of the latter.” 


Gruen Bases Contest 


on Carnegie Book 


Gruen Watch Company, Cincinnati, 
will sponsor a contest during 
the weeks of May 15 and May 22, of- 
fering wrist watches for the best one- 
sentence reaction to the new Dale 
Carnegie book, “How to Get Ahead 
in the World Today,” which is being 
distributed free of charge through 
Gruen dealers. 

The contest will be announced over 
Gruen’s radio program and in win- 
dow displays of dealers. Contestants 
are required to identify the jeweler 
from whom the book is obtained, and 
prizes will be awarded through these 
jewelers. 


Gauvreau to Hold 


Post with “Inquirer” 


Emile H. Gauvreau, whose appoint- 
ment as editor-in-chief of Click, pic- 
ture monthly, was recently an- 
nounced by ADVERTISING AGE, will 
continue as editor of the Sunday In- 
quirer Rotogravure Magazine, the 
post he has held heretofore. 

Editorial offices of Click will be sit- 
uated in the Inquirer bldg., 400 N. 
Broad street, Philadelphia. 


New Patterson Paper 


Patterson Publishing Company, 
Chicago, has started School and Col- 
lege Cafeteria as the outgrowth of a 
department in American Restaurant. 
Advertising will be accepted in Sep- 


tember. 


NOBODY WANTS 
FRUIT ACCOUNT 
OF $700,000? 


New York, May 5.—Political rum- 
blings over the management of the 
luscious Florida Citrus Commission 
advertising fund reverberated here 
today when it was definitely estab- 
lished that Ruthrauff & Ryan, Inc., 
which has handled the account since 
its inception in 1934, has resigned ef- 
fective Aug. 31. The current appro- 
priation is $700,000, with an increase 
to $1,000,000 anticipated for the 1938- 
39 season. 

Dissension in the ranks of the 
commission, which has been rumored 
from time to time during the past 
few months and which culminated in 
the New York agency’s decision not 
to handle the account next year, was 
highlighted by a renewal of the 
charge that Governor Fred P. Cone 
had attempted to have the account 
placed with Loomis & Hall, Miami 
agency, with which the Governor’s 
son-in-law, Mark Byron, is connected. 
Governor Cone has branded the 
charge a “damned lie.” One commis- 


Ste 


So 


N.. matter how closely any 


two radio stations may 
seem to compare, they’re never 


“a toss-up”—NEVER. 


What precedes and follows your 
proposed time on each station? 
What are the local listening 
habits at those times? At what 
hour do the factory whistles 
blow—or is the audience mostly 
rural at the moment you're on 
the air? Is the community 
nutty about basketball, or do 


they go for that roller-skate 
derby in town? Et cetera ad 
insanitas—unless you let Free 


& Peters dope it out for you. 


Free & Peters have offices in six 
different sections of the country 
— DAILY intercommunications 
between our fourteen men and 
the stations they serve. We know 
or can quickly find out every 
detail that affects radio pro- 
ductivity . . . . Can’t we pass 


this valuable dope to you? 
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FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


Picneer Radia Station Representatives 


CHICAGO NEW YORK 
180 N. Michigan 247 Park Ave. 
Franklin 6373 Plaza 5-4131 


DETROIT SAN FRANCISCO 
New Center Bldg. One Eleven Sutter 
Trinity 2-8444 Sutter 4353 


RRR 
Exclusive Representatives: 
WGR-WKBW ........... Buffalo 
_ . ) ees Cincinnati 
WHK-WCLE ........ Cleveland 
Pt (iene seeececae Columbus 
ME 66.04.66 b.0 sere dene Davenport 
., SAR eo Des Moines 
_. > eee Fargo 
WOWO-WGL ....... Ft. Wayne 
CEE 4 4-0.0100.60 05 00 Kansgas City 
MEE 660606585 66008 Loutsville 
WTCN ....Minneapolis-St. Paul 
—. Seer Peoria 
A ee ye St. Louis 
. .. SPP r cere Syracuse 
ME <octSkavaea'e Youngstown 
Southeast 
. . J Cee ee ee Charleston 
Sees re Columbia 
ME 65.0.00 60660606 000 Raleigh 
EY 5-65 VOUS SS emES Roanoke 
Southwest 
kt, y Seer ere Ft, Worth 
SEE 00 6usancesschacnee ns Tulsa 
Pacific Coast 
KOIN-KALE ......... Portland 
RA San Francisco 
er Seattle-Tacoma 

LOS ANGELES ATLANTA 


Cc. of C. Bldg. 
Richmond 6184 


Bona Allen Bldg. 
Jackson 1678 


ROGERS PEET EMPLOYES SEE BROADCAST 


The New York clothing manufacturer invited 800 employes to be its studio 


audience. Left to right, Phillips Turnbull, 
news commentator, and Theodore Streibert, vice-president and general manager, 


Station 


| 


M. 


Rogers Peet president; Gabriel Heatter 


wo 


sioner has resigned and the secre- 
tary has been discharged because of 
“insubordination.” 


The Reluctant Growers 


The latest storm involving Flori- 
da’s advertising efforts recalls the 
challenge hurled at the entire promo- 
tional setup by the state’s growers 
and dealers, who attempted to have 
the 1935 legislation establishing an 
advertising levy declared unconstitu- 
tional. Last June, however, the Flor- 
ida Supreme Court upheld the tax, 
declaring that “protection and pro- 
motion of the citrus industry” is 
properly a matter of public concern. 
The court thereby affirmed the tax of 
1 cent a box on oranges and 5 cents 
a box on grapefruit. The fund for 
1936-37 reached $650,000. 

Under the guidance of Ruthrauff & 
Ryan, Florida citrus fruit advertising 
appeared in newspapers, national 
magazines, outdoor, car cards, radio 
and point of purchase displays. New 
agency presentations will be received 
at the commission’s headquarters in 
Lakeland, Fla., beginning next 
month. According to L. P. Marvin, 
commission advertising manager, 
bids sent out recently inviting agency 
presentations, “failed to bring back a 
single reply from a grade A agency.” 


APPROPRIATION TO BE 


RAISED TO $1,000,000 
Lakeland, Fla., May 6.—A greatly 
increased advertising budget for the 
Florida Citrus Commission is ex- 
pected to result from a meeting held 
here today between a planning com- 
mittee of the commission and ship- 
pers. 

Last week when plans were being 
discussed for cooperation between 
the two groups, C. C. Fosgate, Or- 
lando, one of the grower members of 
the industry’s committee, declared 
that the advertising appropriation of 
the commission should be doubled. 
During the year ending Aug. 31, 1938, 
between $700,000 and $800,000 is 
being spent for advertising. 

Fosgate was supported by State 
Senator J. J. Parrish of Titusville, 
another shipper representative, who 
said he believed it would be a mis- 
take not to increase the advertising 
appropriation, although he suggested 
that a definite relation between bud- 
get and yield is desirable. 

The current crop is one of the larg- 
est in the industry’s history. 


ENTERS CITRUS JUICE 
CONCENTRATE FIELD 


Los Angeles, May 5.—Heretofore 
confining its activities to the dis- 
tribution of fresh citrus fruits, Mu- 
tual Orange Distributors has or- 
ganized a subsidiary corporation, 
Cal-Juices, Inc., which will shortly 
enter the citrus juice and concen- 
trate field, Dana Jones Company, 
advertising agency handling the 
new account, said today. 

A quarter-million dollar plant for 
processing orange juice, lemon 
juice, and concentrates for dairy 
orangeade is now under construc- 
tion for Cal-Juices, Inc., at Ana- 
heim, Cal. By-products from the 


plant will be converted into orang jy 
oil and stock feed. : 
All sales activities for Cal-Juica 
Inc., are under the direction of (iy 
tual Orange Distributors, one (i 
California’s leading _  cooperatiy 
marketing associations. To handle 
juice and concentrate sales a ne 
organization is being develope 
Alfred Gabrielsen, widely known ; 
Pacific Coast cooperative grower 
circles, has been appointed sala 
manager. 


19 Hours, 52 Weeks 4 
Opticians’ WMCA Orde 
What is said to be the largest blow) 

of time ever used by one sponsor uJ 

an independent station has been pv 
chased on Station WMCA by Con 
munity Opticians, Brooklyn, N. \)¥ 

The time, 19 hours per week, pn ™ 

vides for a group of 11 differa 

broadcasts ranging from 15-minuv 
news periods to a half-hour dan 
parade nightly. 

The contract, for 52 weeks, starte 

May 1. Commonwealth Advertisin) 

Agency, Boston, handles the accoutl 


“Good Housekeeping” ~ 


Changes Issue Dati 
Beginning with the Septembe 
1938, issue, publication date for Goi 
Housekeeping will be the 20th of th) 
month preceding date of issue, iif 
stead of the 25th, as at present. t 
change in closing date is planned. 
Payments will be due on the 15 
of the month preceding date of issu 
instead of the 20th. A new rate cathy 
No. 18A, lists black and white doul 
columns in bleed as a new unit. & 


4 


Anderson Growing 

Merrill Anderson Company, Né 
York, has moved from 305 E. ‘tt 
street to larger quarters at 51 E. 420! 
street. G. Edwin Heming, with t 
agency since 1936 as a writer 4! 
contact man, has been named # 
retary. 
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« Announcement 


Effective May 1, 1938, the advertising rates of The American Weekly are revised as follows: 


Full page—4 colors—inside . . . . . . $18,000. 
Back cover—4 colors . . . ... . . 20,000. 
Black and White—full page . . . . . . 17,500. 
Black and White—per line . . . . . . 9.50 


Continuity discounts of 4% for thirteen full pages to appear every four weeks within one year and 7% for twenty-six 


full pages to appear every other week within one year will continue as previously. 


The above rates are the same as those which became effective on January 1, 1928 (plus the increase which was made 
on January 1 of this year when the six new distributing units were added). The old rates were based on an average 
net paid circulation of 5,200,000. Therefore, it is proper to regard the present base rate circulation figure as 6,200,000. 


The March 31, 1938, A.B.C. circulation figures soon to be available will show a large excess over this figure. 


Greatest 
Circulation 
in the World 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: PALMOLIVE BLDG , CHICAGO ..3 WINTHROP SQUARE, BOSTON...ARCADE BLDG., 
HEARST BLDG., SAN FRANCISCO... GENERAL MOTORS BLDG., DETROIT... HANNA BLDG., 


ST. LOUIS... EDISON BLDG., 
CLEVELAND... 


LOS ANGELES 
. 101 MARIETTA ST., ATLANTA 
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« Announcement 


Effective May 1, 1938, the advertising rates of Puck—The Comic Weekly are revised as follows: 


$16,000. 
17,500. 


Full page—4 colors. . . . . - + 6 « + 
Back cover—4 colors .......e.-s 


Half page—4 colors. . . . . ... +... 9,000 


Continuity discounts of 4% for thirteen full pages to appear every four weeks within one year and 7% for twenty-six 


full pages to appear every other week within one year will continue as previously. 


The above rates are the same as those which became effective with the opening of Puck—The Comic Weekly for 
general merchandise advertising on January 1, 1931, and the figure upon which they are based is 5,200,000. The March 


31, 1938, A.B.C. circulation figures soon to be available will show a large excess over this figure. 


FOUNDED 1876 


Co MIC WEEKLY 


THE HEARST SUNDAY NEWSPAPERS 


959 Eighth Avenue, New York City Palmolive Building, Chicago 
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Ralph 0. Dietler, Vice-president of 
the Standolind Purchasing Com- 
pany, buys hundreds of thousands 
of barrels of crude oil for Standard 
Oil of Indiana. Active in civic 
circles as well as in the oil busi- 
ness, Mr. Dietler serves asa trustee 
for the University of Tulsa, and 
unofficial “godfather” of the 
Athletic Department. He reads 
Liberty regularly, “especially 
those Villon stories (by John 
Erskine) and the CIO series (by 
Will Irwin).” 


R. Otis McClintock, President of 
the First National Bank and 
former vice-president of the Gulf 
Oil Company, is an important 
figure in petroleum finance. Says 
Mr. McClintock, a weekly reader, 
“Liberty gives me a refreshing 
perspective on many matters— 
and I seem to get more out of 
fewer pages.” 
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Tepees to Skyscrapers... The Oil Capital of the 
Country Demonstrates Solid Growth in the Southwest 


AKE the newer business section of an older 
T city. Strip away the run-down, dingy build- 
ings. Drop it on the banks of a prairie river. 
Surround it with suburbs as modern and sub- 
stantial as Bronxville and Wilmette...and you'll 
have an approximation of Tulsa today. 

From Indian country, through settlement and 


oil boom, to modern metropolis within the 
memory of living men—this is the vivid and vig- 
orous history of Tulsa. As business and financial 
capital of the oil industry, it has acquired the 
solid dignity of far older cities. Indeed, with a 
population of less than 150,000, Tulsa looks and 
lives like a metropolis of half a million. Only an 
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occasional Osage in a Cadillac, come to town to ] 
spend his royalties, reminds Tulsans of their col- 
orful pioneer past. 

In Tulsa, as in other important American 
cities, magazines are a part of the social and 
civic environment. Once again, the quality of 
a community tests the quality of a magazine's 
circulation. In Tulsa, which ranks high in pet 
capita income and retail sales, Liberty goes into 
every sixth home. 

A magazine’s standing in a community is best 
measured by what the leading citizens think of 
that magazine. Interviewed here, are some of the 
leaders of Tulsa who read Liberty. Let them tell 
you what they think of this magazine. 
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rH. Moore is called the largest individual oil producer 


jn America, and perhaps in the world. “I bought my 
rst Liberty because I liked the boy who sold it,” says 


WMr. Moore, “but the magazine soon became a habit.”’ 


rticles on national affairs —“‘like the one on regimen- 


Weation” —and the editorials, are his favorites. 


! 
3 
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William G. Skelly, President of the Skelly Oil Com- 
pany, is one of the best known oil men in the country. 
Outside of business, Mr. Skelly takes an active and 
responsible interest in Tulsa’s civic advancement. 
He reads Liberty regularly, remarks that “your publi- 
cation certainly has the courage of its convictions.” 


L. D. Messner is Treasurer of the Barns- 
’ dall Oil Company. A big factor in the oil 
fields today, Barnsdall was a pioneer in 
the refinery business over three-quarters 
of a century ago. “I read Liberty for 
many reasons,” says Mr. Messner, “but 
it’s exciting serials like Ambush (by 
Robert Ray) that keep me waiting for 
the next issue.” 


F. J. Hinderliter is one of the most 
successful tool manufacturers in the 
oil business. His “fishing” tools, for 
retrieving lost drilling equipment, 
are known to all oil men. “I enjoy 
Liberty,” says Mr. Hinderliter, ‘‘be- 
cause it reflects my own beliefs on 
national affairs—and because it’s 
easy to read.” 


PHOTOGRAPHS TAKEN FOR LIBERTY 
BY ROBERT W. LEAVITT 
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John H. Dunkin is the founder and active 
head of Brown-Dunkin Dry Goods Com- 
pany, largest department store in eastern 
Oklahoma. Says Mr. Dunkin, “I find 
many things to interest me in Liberty — 
but one which is always entertaining and 
informative for me is Twenty Questions.” 


Re ASS EMT TF 


Mrs. Walter Ferguson, columnist for 
the Scripps-Howard Newspaper 
Alliance, is a well-known name in 
millions of homes throughout the 
country. “Whenever I pick up 
Liberty,” says Mrs. Ferguson, ‘I look 
for Princess Kropotkin’s page—I 
get a fresh viewpoint from many of 
your articles.” 


W. L. Connelly heads the combined operations 
of Prairie and Sinclair as Chairman of the 
Board of Sinclair Prairie Oil Company. “I 
seldom miss Liberty,” says Mr. Connelly. “Of 
course, I like the short stories, the important 
articles—but best of all, I like the crossword 
puzzles. They're tough to work out!” 


Henry Kendall brought education and 
culture to Tulsa. Here is the University 
of Tulsa’s Henry Kendall Hall, named 
in his honor. The U. of T. has 700 
matriculated students and 70-odd pro- 
fessors, one to every ten students. 


Copyright, 1938, Liberty Magazine 


Structurally, the Methodist Episcopal 
Church is not unlike a tapering oil 
derrick; its sightly tower is a familiar 
peak on Tulsa's skyline. 


Charles Klein is Treasurer of Mid- 
continent Petroleum Corporation, 
probably Tulsa’s largest employers. 
He likes “the way Liberty gives both 
sides of a discussion, and leaves the 
final decision to the reader—like 
the Joe Louis-Jim Tully encounter.” 
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‘Ken’ Strikes 
Snag in Story 
by Prostitute 


Chicago, May 5.—The postoffice de- 
partment was reported to have can- 
celled second class privileges of Ken 
today as result of publication of the 
autobiography of a prostitute in the 
May 5 issue. Alfred Smart, secre- 
tary-treasurer of the magazine, said, 
however, that no official notice had 
been received by the publishers. 

Only 10 per cent of the magazine’s 
500,000 circulation is sent through 
the mails, it was reported. 

The article in question, “Los An- 


geles Sporting Girl,” purported to be 
a first hand story of a prostitute’s 
daily life. Pearl Thompson was 
named as the author. 


Larus Accounts Placed 

Larus & Bro. Company, Richmond, 
Va., manufacturer of Edgeworth 
smoking tobacco and Domino cigar- 
ets, has named Cecil, Warwick & 
Legler, New York, to handle its ad- 
vertising. 


Writers Join Reeves 


Frank C. Osborn and Walter A. 
Raschick have joined Knox Reeves 
Advertising, Minneapolis agency. Mr. 
Osborn was formerly radio program 
director of Ford Motor Company. Mr. 
Raschick was editor of Golfer and 
Sportsman. 


Taylor Heads New 
Schenectady Club 


Alan Taylor, Station WGY sales 
department, has been elected presi- 
dent of the new Schenectady Adver- 
tising Club. 

Other officers are Charles W. 
Brown, Brown Advertising Company, 
vice-president; rs. Pauline C. Fy- 
ler, of A. Wayne Merriam Company, 
secretary, and Chester J. Woodin, 
Arrow Service, treasurer. 


Sexauer Names Croot 


J. A. Sexauer Manufacturing Com- 
pany, Inc., New York, has appointed 
Samuel C. Croot Company, New 
York, to handle advertising of the 
Sexauer System of standard repair 
service and Mule-Kick plumbing 
products. National magazines will be 
used. 


Art Directors Show 
to Philadelphia 


The Annual Exhibition of Adver- 
tising Art, sponsored by the Art Di- 
rectors Club of New York, will be 
presented in Philadelphia, May 31- 
June 19, under local sponsorship of 


the Art Directors Club of Philadel- 


phia. 

The club will celebrate the event 
with a dinner and installation of of- 
ficers. 


“The American Weekly” 
Adjusts Its Rates 


The American Weekly has issued 
a new card adjusting rates following 
addition of six new distributing units 
Jan. 1, 1938. 

The present base rate circulation 
is 6,200,000. 


Mojave Joe 


knew a thing or two 


Payvsrreax is a Western mining town. There's 
no use looking for it in the 1930 census records. They 
don’t hire people to count jackrabbits and coyotes 
and lizards. And that’s all the inhabitants Paystreak 
had in 1930. It was just sun baked desert with an 
arroyo running through it. That’s a mild variety of 
canyon, if you're interested. 


Mojave Joe was the first inhabitant. We pro- 
nounce it Mohave. He was travelling light. His 
burro was travelling light, too, now at the end of the 
summer. He had been prospecting up in the Caribous 
since spring and he was heading south with the 
sunshine. No luck all year but he was hopeful, as 
prospectors always are. The arroyo was inviting. 
There was a little clump of junipers that would make 
a good camping spot for the night. And gold had 
been found in less promising looking formations 
than this. And gold was found—by Mojave Joe! 
More than any one person could hope to find and 


more than any one person could long keep secret. 


But Mojave Joe knew a thing or two. It was 
rumored his last name was McTavish. He knew he 
could depend on the saloon keeper in Winnemucca 
who had grubstaked him. He had a few close friends 
in Reno who were not too close. He tied up all the 
claims that the law allowed. He bought a section of 
land up on the bench from the 8. P. He ordered tents, 
lumber, liquor, a roulette wheel, crap tables. And 
then his Reno friends softly spread the word. The 
stampede came, gold-hungry men from Canada to 
Mexico. But gold-hungry men have appetites for 
other things. Especially when their pokes are full. 


~ 


And Mojave Joe’s supplies and equipment arrived 
ahead of them. 


It is Mojave Joe’s town today, lock, stock and 
barrel, and there’s more gold in them thar fills of his 
than in all his claims. For Mojave Joe (McTavish, 
we think) knew that people make markets, and 
markets make money for the Mojave Joes who set 
up their shops where people congregate. 


Oregon’s “‘paystreak”’ is Portland—the thriving 
center of a forty-mile trading territory in which 
more than half of Oregon’s families live. They're 
prosperous families—families that pay 66% of the 
state’s income taxes and make 59% of all the retail 


purchases in the state. 


In this gold-mine-of-sales area, the Journal reaches 
10,290 more families than the second paper—28,480 
more than the third. One of the reasons why more 
and more advertisers are concentrating their ad- 
vertising in the Journal to reach this rich, concen- 
trated market. Media Records tells the story of the 
Journal's leadership—a total of 1,925,671 more lines 
than the second paper during 1937. All of which, it 
seems to us, makes it logical that the Journal offers 


you a sales opportunity much akin to Mojave Joe’s. 


THE JOURA 


PORTLAND, OREGON 
REYNOLDS-FITZGERALD, INC., National Representatives 
NEW YORK « CHICAGO « PHILADELPHIA «+ DETROIT 


* SAN FRANCISCO «+ LOS ANGELES « SEATTLE 
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FIVE PER CENT GAIN 


That was the result of sales gain fo. 
lowing adoption of a safety-edge tumb. 
ler with aluminum lithographed top by 
Superior Honey Company, Ogden, Utah, | 


POINTS OUT A. 
SLIGHT ERROR! 
IN THAT SLOGAN 


Des Moines, May 3.—Woman ha! 
been courted, flattered, overwhelme! 
with attention, and rushed into ma] 
riage by business—but the hone) 
moon is over! 

That was the message brought ts 
the Des Moines Advertising Club to) 
day by Burr Blackburn, research i: 
rector, Household Finance Corpon] 
tion, Chicago. 

From now on, there’s going to kj 
less sentiment and more self-expre 7) 
sion. Possessing freedom of choi” 
and initiative, woman is going to @ 
a job of housecleaning in the marke 
place. 

Instead of fighting back and cal 7 
ing names, Mr. Blackburn suggestei 
sitting down with the consumer aii 
talking over mutual problems. 

As a substitute for “What help 
business helps you,” Mr. Blackburn 
suggested, “What helps the consumer 
helps business.” 


Truth Should Be Told 


“Are we going to meet the hal 
truths of some of the professional 
consumers with more half-truths’) 
he asked. “The masses will take ‘0 
talitarian short cuts if business pre 
sents a blank wall of indifference. 

“We have spent too much timet!) 
ing to find out what the consume’ 
wants, and not enough finding 0} 
what he needs and what he woulg 
want if he had the facts. 

“Business does not have to be “lf 
the defensive. All that is necessall— 
is to give consumers the facts, cha! : 
lenge them to think about the prou 
lems, educate them to be intelligtl! 
buyers and we will have an influent 
that will do more toward eliminatil§g, 
new deals than anything else.” 

Mr. Blackburn asserted that Oo 
sumers Union and Consumers’ FF 
search have rendered the consume! 
real service. 

“Through their attacks on adver 
tising, which any fair minded i 
vidual will agree have been sl” 
through with inane statements as 
bad economic philosophy, they b#" 
helped to precipitate consumer ° 
ganization.” ia 

This movement, he said, is rapid! 
removing the great inequality 
tween production and consumptio?. | 

The type of woman who put ye 
woman suffrage and prohibition, * 
Blackburn said, is now leading ™ 
consumer movement. Advertisi™ 
clubs should help them organize. 


“Town” Retains Johnson 


Robert L. Johnson, Inc., NeW yon 
has been retained as managelm 
consultant by Town, magazine 
ture supplement for weekly ne sat 
pers. Representing R. L. aer * 
Inc., as chairman of the oper@ 
committee of Town will be 
A. Sturgis, formerly a partner 


in the 
cy 


| Smith, Sturgis and Moore. 


New York advertising 28° 
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»| ©WO SIDES TO EVERY QUESTION 


: sass - - - and two sides to consider 
: ™ when choosing a poster paper 
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necessary 
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ntellige 
inet fulfills these two most important requirements. Artists, 
VAC-CUP-BAC advertisers and their agencies agree that Vac-Cup-Bac 
ee SERVICE GUARANTEE faithfully reproduces the advertising message as it was 
nsumet The diamond-shaped Vacuum intended to be given. And, lithographers agree that 
7 cnt +e — enciusive pein. Vac-Cup-Bac handles easily through the presses and turns 
payee VAC-CUP-BAC. greater stick. out a job of which they may well be proud. The little 
een sid ing qualities and smoother ap- eo vacuum-cups on the back of each sheet of Vac-Cup-Bac 
jents al! pe yr oogel rigaa me See Bee the =~ guarantee that the finished poster will go up on the 
sae @ 4 Seem boards properly with a firm, sure grip that will last until 
if Sum the paper is ready to be taken down. Thus, it is not sur- 
prising that Vac-Cup-Bac is more and more the choice of 
advertisers who take special pride in the final appearance 
of their poster showings. 


230 Park heenak sis York, N. LY, o 
35 East Wacker Drive, Chicago, Il 
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New Nielsen Officers Sidney Johnson, merchandising di-| SPECTATOR APPEARS ON SCENE : 
A. C. Nielsen Company, Chicago rector, Independent Grocers’ Alli- 
marketing research organization, has — - Raat egy agg wean 
elected the following vice-presidents: ager 0 . ane ° a = epened sat 
William R. Farrell, Charlton G. and F. H. Irwin, assistant general) 


Shaw, Leslie O. Heideman and Paul 
V. Jester. Four vice-presidents have 
been elected executive  vice-presi- 


dents: Frederick K. Leisch, William 
B. Murphy, James O. Peckham and 
Hugh L. Rusch. Arthur C. Nielsen 


continues as president 
manager. 


and general 


Transfer for KFXR 

The Federal Communications Com- 
mission has authorized the sale of 
Station KFXR, Oklahoma City, by 
the Exchange Avenue Baptist Church 
to the Plaza Court Broadcasting Com- 
pany, Oklahoma City. The transac- 
tion involved $50,000 in cash and a 
seven and one-half year agreement on 
church broadcasts. M. S. McEldow- 
ney, John D. Thomas and Charles T. 
Johnson, all of Oklahoma City, are 
stockholders of the Plaza company. 


. 

Cups Promote Fair 
Paper drinking cups for use on 
railroads, steamship lines, air lines 
and in hotels are being used to ad- 
vertise the 1939 Golden Gate Inter- 
national Exposition scheduled for 
San Francisco. Zellerbach Paper 
Company is producing the cups in 
several sizes with appropriate illus- 

trations. 


MOST EFFECTIVE 
PREMIUM USAGE 


Chicago, May 3.—Premium plans 
which are fair not only to the con- 
sumer and manufacturer, but to the 
dealer and products; liberal support 
of these plans by advertising in other 
media, and discretion in the use of 
the word “‘free’’ were set forth today 
as essentials of successful premium 
advertising by experts who ad- 
dressed the convention of the Pre- 
mium Advertising Association of 
America. 

Other highlights included a predic- 
tion that premium usage might 
slacken to some extent if general 
business conditions improve, but that 
fair trade laws can not be deemed 
an imposing menace to most pre- 
mium plans. 

Major speakers included John L. 
Willett, advertising manager of Dur- 
kee Famous Foods; Harry L. Han- 
sen, instructor in sales management, 
jraduate School of Business Admin- 


istration, Harvard University; J. 


sales manager, Kraft-Phenix Cheese | 
Corporation. 

M. H. Richards, premium buyer, | 
Colgate -Palmolive- Peet Company, | 
and vice-president of the association, 
was chairman of the single conven- 
tion session, staged by the PAAA in 
conjunction with its sponsorship of 
the National Premium Exposition, 
May 2-6. The association will elect 
new officers next month. 

This session also included a sym- 
posium on pre-testing of premiums 
addressed by W. B. Burkman, Jewel 
Tea Company; Allen H. Center, J. 
Walter Thompson Company; Jane 
Condit, Nestle’s Milk Products Com- 
pany; C. M. Hall, Swift & Co.; Wal- 
lace J. Rigby, Kroger Grocery & Bak- 
ing Company; R. M. Watts, Procter 
& Gamble Company, and G. T. Wruck, 
John F, Jelke Company. 

Mr. Willett emphasized that a pre- 
mium plan, to create acceptance, 
must arouse a desire for the product 
as well as for the premium. He also 
stressed the necessity for finding a 
premium that would stimulate sales 
without damaging the profit possibil- 
ities of the product. 

Citing the experiences of his own 
company, he said that an expensive 


FIRST 
ANY WAY 


BASIC CBS 


YOU CHECK - - 


Representatives: Paul H. Raymer Co.; New York, Chicago, Detroit, San Francisco 


ROCHESTER, 


A GOOD DEPRESSION 
MARKET - - - 


If you were in Rochester tonight we'd drive you about, 
show you factories still working night shifts,—retooling 
the automotive industry for a gigantic drive, trying to 
keep pace with Hollywood's insatiable appetite for film. 
Rochester, city of diversified industry employing highly 
paid skilled labor, never did feel the 1929-1935 de- 
pression like most communities,—feels the current set- 
back even less! 


There's money here to buy YOUR product. Dig where 
the ore is, advertise where the buying power is! 


Economists say, ‘Rochester, N. Y., is one of the THREE 
best buys in the country."' Dealers say, ''WHEC is the 
best buy of the THREE stations in Rochester!" 


acter. Emil Brisacher 


premium, requiring several rather 
than one purchase of the product by 
the consumer, usually creates lasting 
consumer acceptance of the product. 
Smaller premiums, he added, enjoy 
the advantage of being displayed 
with and sometimes packed with the 
product, encouraging dealer display 

Also important, Mr. Willett said, 
is the need for publicizing the time 
limit on premium offers, and sup- 
porting point-of-sale display by news- 
paper and radio advertising. 


Early Premium Usage 


Mr. Hansen denied that premiums 
are a depression phenomenon, as- 
serting that they were used by mer- 
chants in Colonial days. He admit- 
ted, however, that premiums, having 
immediate sales as their major ob- 
jective, experience their widest use 
in depression periods. He said that 
premiums do not conflict with price 
maintenance, 

Mr. Johnson discussed use _ of 


“free” in advertising, asserting that 
| many premium offers are misleading. 
| He predicted, however, that legiti- 
|mate premium plans will not be vi- 
tally affected by future legislation. 
In case of any question of legality, 
he suggested that “free of added 
cost” be substituted when the pre- 
mium is not, in actuality, a gift. 

Mr. Johnson also. stressed the 
need for more care on the part of 
premium salesmen. Many of these 
salesmen, he said, “kill the idea’ by 
insisting that the entire cost of the 
premiums can be placed upon the 
consumer. 

It is also an error to assume that 
the premium alone can do the sell- 
ing job for the product, Mr. Johnson 
declared. Fairness demands that 
the premium plan be given strong 
support in as many other media as 
are available, he said. 

Mr. Lingard criticized manufactur- 
|}ers who use premium plans not only 
| as a sales stimulant but to make a 
| profit from the premium. This, he 
|commented, is certain to result in ill 
feeling, regardless of how success- 
ful the plan may seem at the io- 
ment, 

Mr. Irwin discussed. methods fol- 
lowed by Kraft-Phenix in stimulat- 
jing sales through premium offers to 
its salesmen. He emphasized the 
|value of a broad list of premiums 
rather than a few costly items which 
| would be won by a few top salesmen. 


. 
Wins Copy Contest 

R. E. Miller, advertising and mer- 
chandise manager of the James 
Bailey Company, Portland, Me., has 
been awarded first prize in the na- 
tional newspaper advertising con- 
test sponsored by the Sporting Goods 
Dealer and open to all merchants 
retailing baseball equipment. The 
contest was held in conjunction with 
Baseball Week. 


A new department manufacturing 
universal joints will shortly be added 


to the Ford Motor Company plant 
at Green Island, N. Y. This plant 
will supply about one-fifth of the 


company’s needs in universal joints. 
Cost of expansion is estimated at 
$200,000, 


P ° ; 
Maginnis Heads Fair 

C. S. Maginnis has been: elected 
president of The Fair, Chicago de- 
partment store, succeeding D. F. 
Kelly, veteran State Street merchant 
who continues as a director. Mr. Ma- 
ginnis started with the store 35 years 
ago as a $7 a week clerk. He has 
been vice-president and director for 
the past six years. 


ANTNER 


TING-BRA SWIM SUITS & WI 


The “water lovers” used last year by Gantner & Mattern Company, San Francisco, 
will be continued in 1938 swim suit advertising, with the addition of a third char. 


ge 


May Ask Probe 4 
to Get Action 
on Chain Bill 


Washington, D. C., May 5.—Rep 
resentative Wright Patman, long af 
advocate of stringent business legis 
lation, may shortly introduce a rego | 
lution providing for an investigatiop 
of the Federal Trade Commission's 
administration of the Robinson-Pat 
man price discrimination act. His 
action is interpreted as_ being 4 
move, not necessarily to look 1tnto 
the act’s administration, but rather 
to provide a_ publicity sounding 
board for the Patman chain Dill. 

Rep. Patman told ADVERTISING Age 
today that he has been receiving 
numerous requests to look into the 
act’s administration but that in his 
opinion the FTC is doing an excel. 7 
lent job. 

Nevertheless he has not made up 
his mind not to push for such a 
probe. Much will depend upon 
whether or not the House Ways and 
Means Committee will accord 
hearing to his chain store legisla 
tion. If it continues to turn thumbs 
down on his chain store bill, he will 
probably introduce his resolution as 
publicity. It is virtually certain that 
the chain store tax bill will not be 
enacted this session. 
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HOTOMATS, the newest baby 
vertising world, brings a hundred 
mats of eye-arresting, attention getter 
lines of business for $5 per month. 


Print Plan for those who cannot US Laat 
ng hecat 


People like photographs in advertis! 
they know they are real 
quickly. ; 

Write for FREE Proofs and Tria 


PHOTOMATS, ioc. ggth St. N. 
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21,146,204,000' GALLONS” 
AMERICA WILL DRIVE HUNDREDS OF BILLIONS OF MILES THIS YEAR 


. The men and women of America are out and on the move during every 
j 


month of the year. Motoring knows no season—and human wants, human 


needs, know no season either! That's why Outdoor Advertising is the 


kind of advertising that gets seen—gets read—gets results. That's why it 


will pay you to schedule Outdoor Advertising for all seasons of the year. 


*Official Gasoline Consumption, 1937 
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The Students’ Essay Contest 


ADVERTISING AGE is glad to be able 
to report that the third annual na- 
tional students’ essay contest for 
high schools and colleges has been 
closed with a larger number of es- 
says submitted than in any previous 
year. As a matter of fact, the num- 
ber of entries will be almost twice 
as great as the number submitted 
last year, and will be in the neigh- 
borhood of 4,000. In view of the 
large number of local contests spon- 
sored by newspapers and others, 
the total number of essays written 
for this competition was consider- 
ably in excess of 5,000. 

The need for acquainting § stu- 
dents, teachers and parents with 
the facts regarding the value of ad- 
vertising to consumers as well as 
manufacturers and merchants has 
been apparent for a long while to 
all interested in the effective use 
of advertising. The critics of ad- 
vertising have not reduced their ac- 
tivity, and the arrival of govern- 
ment regulation, through the broad- 
ened powers of the Federal Trade 
Commission, has called further at- 
tention to the defects of adver- 
tising regarding which so many 
complaints have been heard during 
the past few years. 

The effect of the AbveRTISING AGE 
contest has been to center the at- 
tention of a large number of stu- 
dents, together with their instruct- 
ors and families, on the positive 
side of advertising, in preparing 
material for essays on the subject, 
“How Advertising Benefits the Con- 
sumer.” The result is that empha- 
sis has been laid in school and fam- 


ily groups on the fact that good ad- 
vertising pays the consumer as well 
as the advertiser. 

The task of judging the thou- 
sands of essays submitted will be 
performed shortly by the distin- 
guished judges who are serving the 
advertising field in this way, and 


the two principal  prize-winners, 
representing the college and high 
school divisions, will receive their 


formal awards at the convention of 
the Advertising Federation of 
America in Detroit June 12-15. 
Each prize-winner will receive $250, 
together with the payment of all 
expenses for the trip to the conven- 
tion. The total amount of prizes 
awarded by ApverTISING AGE in this 
contest is $1,000. 

Because of the fact that this is 
not in any sense a commercial 
promotion, but is the contribution 
of ApvERTISING AGE to the good of 
all advertising, newspapers and lo- 
cal advertising clubs have cooper- 
ated with a fine spirit of enthusi- 
asm in making the competition a 
success. As a result, advertising 
has benefited widely from the pub- 
licity regarding the contest and its 
objectives which has appeared in 
publications all over the country. 

In recording our belief that those 
who cooperated with us in making 
the third annual contest a great 
success deserve not only our thanks 
but those of the field as a whole, 
we are looking forward to succeed- 
ing annual events in which even the 
high mark set in 1938 will be ex- 
ceeded by a large margin. 


Henry Ford Makes a Speech 


Henry Ford created a _ sensation 
at the annual dinner of the Bureau 
of Advertising of the A.N.P.A. at 
the Waldorf-Astoria in New York 
April 29 when he addressed an 
audience of 1,400 newspaper pub- 
lishers, agency executives and ad- 
vertisers who thronged the grand 
ballroom for what has come to be 
a notable annual occasion in the ad- 
vertising and publishing world. 

Not only was he there as a great 
advertiser and a great manufac- 
turer, who has been a leader in the 
development of one of the most 
progressive industries of our times, 
but he appeared as a symbol of the 
business man who has been strug- 
gling under«. handicaps imposed 
from without by governmental poli- 
cies which have been unfavorable 
to the further development of the 
enterprise and initiative which have 
carried American industry so far. 


His speech was sensational be- 
cause of its brevity. He spoke only 
a few words—newspapers accounts 
varied from 16 to 30—but accord- 
ing to this listener this is what he 
said: “We're all on the spot. Stick 
to your guns, and, with the assist- 
ance of my son, I’ll help you all I 
can.” That was all he said. After 
he spoke those few words, uttered 
with evident sincerity and emphasis 
by a man who dreads public appear- 
ances of any kind, he sat down to re- 
ceive an ovation from his audience. 

Mr. Ford may have delivered a 
cryptic message to the publishers 
and advertisers who heard him, but 
most of his listeners felt that they 
understood his meaning. They felt 
that he was confident that regard- 
less of difficulties, the manufac- 
turer who is determined to push on 
can and will suceed. That is the 
faith of American advertisers today. 


AN ORDER'S AN ORDER THESE DAYS 


{ 


—Purchasing 


"The P. A. told him there might be an order in a couple of weeks.” 


Ad-libbing 


Something of a Mystery 

We're reproducing this Harvester 
newspaper copy because it has us 
puzzled. We've seen it in three or 


1 St 
A 


The tobacco merchants 
down there, however, have 
known him ever since he 
y Was a young fellow. J.L. 
personally goes to Cuba to 
select his tobacco. 


oe 
be 
4 Consolidated Cigar Corp., New York 


HEART’ 


four papers, and every time it strikes 
our eye we take a few minutes off to 
ponder over it, but thus far have 
been unable to come up with any- 
thing that seems like a reasonable 
answer. 

“J. L.’ wasn’t born in Havana,” it 
says. “The tobacco merchants down 
there, however, have known him 
ever since he was a young fellow. 
J. L. personally goes to Cuba to se- 
lect his tobacco.” And then comes 
the signature. 

Who is J. L., and what of it? Or 
is this copy deliberately made mysti- 
fying so that stupid people like us 
will puzzle over it, and thus give 
more attention to the advertisement 
than we might otherwise? Of course, 
some of us are pretty sure that J. L. 
is actually Julius Lichtenstein, Con- 
solidated Cigar prexy, but we’re still 
wondering how the average newspa- 
per reader is supposed to be aware 
of this. 


That Testimonial Again 
Someone deserves an orchid for 

that six-point note in the Parker Pen 

SEP copy featuring the testimonial 


of Kenneth Roberts. Perhaps it 
really belongs to Mr. Roberts, but 
let’s give it to him and Parker and 
its agency indiscriminately. 

The ad is a strong and interesting 
piece of testimonial copy, showing 
part of the manuscript of ‘“North- 
west Passage,” written with a Parker 
pen, and a picture of Mr. Roberts 
wielding his Parker Vacumatic. But 
the final touch is lent by the six- 
point note that says: 

“No payment has been or will be 
made to Mr. Roberts for the use of 
his name in this advertisement; and 
the Parker Pen Company, at his sug- 
gestion and to show its appreciation, 
will this summer provide funds to 
send a welfare worker with the Gren- 
fell Mission to Labrador.” 

That’s the sort of thing that not 
only increases confidence in the 
giver of the testimonial, but also 
makes the reader feel a little friendly 
glow for the advertiser. 


Crust With a Smile 


As a candidate for a sea-weed 
medal because of its pleasant tone, 
mingled with substantial crust, a 
correspondent suggests the printed 
piece sent to Miami and Miami Beach 
winter residents by “The Gondolier,” 
one of the host of society-gossip- 
sports-pastimes publications that 
spring up in that section every fall 
and die off in the early months of 
the year. 

The printed piece, letterhead size, 
says: 

“What do you mean I owe $2.50? 

“Of course you do, if you’ve had 
some fun out of us this winter ... 
(we’ve certainly had a lot of fun out 
of you)... 

“We know you didn’t order the 
magazine. We did try to catch you 
for $2.50 at the beginning of the sea- 
son, but, gosh, that butler of yours 
had us stymied. 

“If you did get any fun out of us 
via our candid pictures and gossip 
and stories this year, we honestly 
would be tickled silly if you showed 
your appreciation with a dab of but- 
ter for our bread. 

“Tf you don’t feel inclined to, it’s 
o. k—no hard feelings on anybody’s 
part, so-long until next year, and a 
pleasant summer!” 

We can’t give you any statistics 
on how many “subscriptions” this 
piece brought in, but it evidently did 
create attention. 


———= 


Information) 
for : 
Advertisers 


The following documents may , 
secured without charge from cop, 
panies sponsoring them, or throug; 
ADVERTISING AGE, by any national] a 
vertiser or advertising agency exer, 
tive writing on his business lette 
head. ; 


No. 1344. St. Louis—A 100 Mitiq§h 
Dollar Retail Food Market. 


Facts and figures on the St. Loy, 
retail food market are offered in thi 
folder issued by St. Louis Star-Time 
It includes an analysis of food story 
and food sales, a comparison of cha) 
and independent store sales, data 
wholesale grocery outlets, and a cop, 
parison of food linage and circulatiq 
of St. Louis dailies. 


No. 1345. The Smart Advertising Dy 
lar Goes, A’Questioning. 

The Inquirer, Scarsdale, N. Y., ha 
issued this booklet on its market ani} 
readership, answering numeroy!) 
questions about its coverage and in| 
portance to Scarsdale residents, 


& 


No. 1346. Another Link in the Chaiy 
of Evidence. 


A summary of the promotion api 
results of the first annual Indian) 
Farm Equipment Week, originate 
and sponsored by The Indiana Farn § 
ers Guide, is contained in this bu 7 
letin, issued by the publication. Pu. 7 
poses of the program, examples ¢ 
newspaper participation and publicity 7 
to dealers are outlined. 


No. 1347. Latest Facts on Shipbuilt > 
ing Expansion. } 
This portfolio, issued by Marin) 
Engineering and Shipping Review 
points out the importance of the m 
rine market now at hand, and th 
additional shipbuilding in immediat: 
prospect. It presents, also, informs 
tion regarding sales problems in the 
marine market, and coverage by this 
publication. 


No. 1320. A Survey of Buying Power 
and Newspaper Coverage of Dat 
las, Texas. 

The Dallas Morning News and Tht 

Dallas Journal have issued this folder 7 

which contains a zoned map provil-|> 

ing an analysis of homes, home-buy:| 4 

ing power and the city coverage 0 

these newspapers. The folder als 

discusses coverage of the cities anh 
towns of the 37 counties in Dalla 
retail trade area. 


No. 13817. Conti-Glo 
Products. 

In this folder, Continental Lithe 
graph Corporation announces its ne¥ 
Conti-Glo Luminescent products— 
paints that glow in brilliant colo 
when exposed in darkness to blaify 
light (harmless filtered ultra-violet) 5 
The folder includes color charts, with 
a full description of the medium att 
its many uses. 


No. 1316. 1938 Route Book of Por 
land Drug Stores. 

The Journal, Portland, Ore., has of 
sued this new pocket size directory “ 
the drug trade in Portland. Stores 
are listed by districts and a sciel 
tifically arranged automobile route * 
suggested for each. Listings cove 
drug stores, drug jobbers, chain stor 
organizations and buying association 


Luminescen' 


a 


No. 1327. Trends in Chicago Depart 
ment Store Advertising 1932-199! 
This brochure, issued by Chicad" 
Tribune, offers a tabulation of 
partment store advertising linage ” 
1937 for Chicago dailies, with ©” 
parative figures for 1932 and graphs 
indicating the trend, by newspape’ 
for total and individual stores, 0 
this period. 


No. 1321. Sampling Proceduré. 


This folder, issued by Forbes A 
graph Company, contains a thorout 
going study of sampling as 4 


chandising tool, discussing the * 
eral groups of sampling oper® 
types and varieties of packages ® a 
able to the sampler, and listing © 
helpful answers to questions 
subject. 
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America’s No. 1 Customer. 


NATIONAL NEWS MAGAZINE 
FOR THE FARM FAMILY 


DEALERS SAY: 
“AMERICA’S FARM FAMILIES 
ARE BUYING NOW” 


* 
KANSAS WHOLESALE GROCER “Sales 


to outlets serving farm homes have scored substantial 
gains over the first months of 1937.”—H. B. Mansfield, 
Sales Manager, Kansas City Wholesale Grocery Co., 
Kansas City, Mo. 


JOLIET (ILL.) CHAMBER OF COM- 
MERCE “Farm business is holding rather strongly. 


Our local merchants are strengthening their adver- 


tising appeal to the farm trade.” 


CALIFORNIA MERCHANT “Farm buying 


now excels town buying not only in groceries but in all 
departments.” — Soledad Mercantile Co., Soledad, Cal. 


TEXAS FURNITURE STORE “Business so 
far this year equals 1937. Country business is increas- 
ing over town business to a noticeable percentage— 
now more than half our total sales!”—Burcham-Hill 
Furniture Co., Shamrock, Texas. 


INDIANA CHEVROLET DEALER “My 
cash register is ringing just the same this year as last. 
I am very thankful for my farm trade. The city folks 


are not interested in new cars at present, but the farm- 
ers are looking. Right now my actual deliveries to 
farmers are as high as they were a year ago at this time.” 
—E. M. Boss, Boss Motor Co., Brownstown, Indiana. 


OKLAHOMA GROCERY WHOLESALER 
“Farm families are buying 25% more than they did in 
1937.”— Perry P. Whetstone, Vice President, Collins- 
Dietz-Morris Co., Oklahoma City, Okla. 


ROCKFORD (ILL.) CHAMBER OF COM- 
MERCE “Farm trade is holding at a very steady 
level while urban trade is not maintaining its regular 


buying pace.” 


NEVADA CAR DEALER “Farm sales have 


shown a steady increase the past two months and pros- 
pects are better than 1937.” 


ALABAMA HARDWARE DEALER “Farm 
sales are far better than town sales at this time.”— 
Easterling Hardware Co., Anniston, Ala. 


MICHIGAN AUTO DEALER “Farm sales are 
holding up better than town sales.”—Henry Hornung, 


Vassar, Mich. 


OHIO FOOD BROKER “My rural accounts are 


10% above normal for this time of year while city 
business generally has fallen off 30%.”—John C. 


Huston, Cincinnati, Ohio. 


PENNSYLVANIA FORD DEALER “Farm 
sales are better than town sales, for farmers have more 
money to spend than town people at present.” — 
Raymond Lewis, Conneant Lake, Pa. 
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JOINS RUPPERT 


George R. Jordan, new advertising and 
sales promotion manager, Jacob Ruppert 


Brewery, New York. He came from Piel 

Brothers Brewery, Brooklyn. Mr. Jordan 

formerly operated his own advertising 
agency. 


PLAN NEW FAIR 
TRADE SURVEY 
IN DRUG FIELD 


Chicago, May 4.—-Drug manufac- 
turers, wholesalers and_ retailers 
have joined forces to launch what 
will probably be the most thorough 
study yet undertaken of the opera- 
tion and effect of fair trade laws 
in that field. 

The new project, a crystallization 
of plans broached at the spring 
conference of manufacturers and 
wholesalers here, calls for a revival 
of the Druggist’s Bureau of Re- 
search as agency for the survey. 
This group, dormant for the past 
three years, will be supported by 
contributions of $10,000 each from 
manufacturers, the National Whole- 
sale Druggist’s Association and the 
National Association of Retail 
Druggists. 

A spokesman for the NARD said 
that the Bureau of Research would 
start its work on the assumption 
that sufficient time had passed to 
make possible a fairly accurate 
evaluation of the effect of fair trade 
laws. 


All Views Embraced 


This survey, he explained, will be 
an analysis of these effects from the 
respective points of view involved. 
Although planned as a fact-finding 
survey, it can be presumed, this of- 
ficial said, that the Bureau of Re- 
search is favorably disposed to- 
ward fair trade laws and that it 
will present many of its findings as 
arguments against fair trade law 
opponents. 

He added that the Bureau of Re- 
search will cooperate with rather 
than displace the recently formed 
NARD Advisory Fair Trade Com- 
mittee, which some time ago an- 
nounced a fight on “Subsidization of 
Advertising” as a major objective 
for 1938. This subsidization or al- 
legedly unfair use of cooperative 
advertising is decreasing, however, 
he said. 

John W. Dargavel, executive sec- 
retary of the NARD, is chairman of 
the Druggists’ Bureau of Research, 
with Dr. E. L. Newcomb, vice-presi- 
dent of the NWDA, secretary. The 
new project of the bureau will be 
under direction of Prof. H. J. Ost- 
lund of the University of Minne- 
sota. The names of manufacturers 
who are contributing toward the ex- 
pense of the survey have not yet 
been disclosed. 


Gets Bluff House 


Bluff House, Milford, Pa., has ap- 
pointed J. R. Kupsick Advertising 
Agency, New York, to handle its ad- 
vertising. Resort sections of metro- 
politan newspapers and magazines 
will be used. Chesterfield Homes, 
Astoria, L. I., has also named the 
agency to direct its account. 


MASA Sets Dates 


Mail Advertising Service Associa- 
tion, International, will hold its 18th 
annual convention at the Hotel Stat- 
ler, Detroit, Sept. 18-21. Elwood 
Sampson, Advertising Services, Inc.., 
Detroit, is general convention chair- 
man. 


Joins International 


Loren Watson has joined Interna- 
tional Radio Productions, transcribed 
program division of International 
Radio Sales. He was formerly radio 
sales manager of Associated Music 
Publishers, New York. 


Gilbey in Dailies 
A new campaign of 94 and 200-line 
copy has been launched in 25 newspa- 
pers in 14 cities for Gilbey’s Spey- 
Royal Scotch whisky. Bermingham, 
Castleman & Pierce, Inc., New York, 
is the agency. 


‘More, Better 
Business’ for 
Lithographers 


New York, May 5.—‘‘More and Bet- 
ter Business” will be the motif of the 
33rd annual convention, Lithograph- 
ers National Association, at the 
Homestead, Hot Springs, Va., May 
10-12. All sessions will be open to 
guests except one on Wednesday 
afternoon. The annual dinner will 
be held Thursday evening. Both 
members and guests are expected to 
linger for the golf tournament 
Friday. 

Edwin B. George, author and econo- 
mist now with Dun and Bradstreet, 
will open the convention Tuesday 


morning, being followed by Frank W. 


Lovejoy, Socony-Vacuum Oil Com- 
pany, New York. Alfred B. Rode, 
president of Rode & Brand, New 
York, will discuss the Lithographic 
Technical Foundation Wednesday 
morning, and will be followed by E. 
P. H. James, promotion manager, Na- 
tional Broadcasting Company, which 
is a heavy user of direct mail. 


Symposium on Windows 


A window display symposium will 
also be held Wednesday morning un- 
der direction of Albert E. Haase, of 
Townsend & Townsend, New York. 
Others to play a part are Frederick 
L. Wertz, president, Window Adver- 
tising, Inc., New York, and Arthur E. 
Tatham, advertising manager, Bauer 
& Black, Chicago. 

William R. Kuhns, editor of Bank- 
ing, will inaugurate the Thursday 
session. He will be followed by 
Elliott Odell, advertising director, 


Fawcett Publications, Inc., New Yor, 
and Pauline Arnold, vice-president 
Market Research Corporation ot 
America. 


hates Paduwwal 


John S. Davidson has resigned a, 
radio director of J. M. Mathes, Ine 
New York, to join Federal Advertig. 
ing Agency, New York. His dutie; 
will cover radio and account contact 


Stanton to Agency 
William Pulsifer Stanton, formerly 
with National Bank and Investmey 
Company, has joined Gussow-Kahy 
Advertising Agency, New York, as g. 
count executive. 


Hunerhoff Shifts 


Lloyd Hunerhoff, formerly with the 
Philadelphia office of Erwin, Wasey 
& Co., has joined RKO Movie Parag 
Magazine, New York. 


FONTIOS ** HLTWAH ‘* SHOLVLOIC ** WSITWNLaldS ** AYADANS JAA" dHATS NOA MOH 


SLUMS... EDUCATION... ADVENTURE.. 


. BIOGRAPHY... POLITICS’... AVIATION ... 


. REDUCING .. . CHILDLIFE . . . MAKEUP . 


. WAR PROPAGANDA .. 


SPORTS . . ETIQUETTE .. SOCIAL PROBLEMS. . PSYCHOLOGY . 


Mb sinl 


Look Presents a World of Worth 
While Subjects to Millions in 


SEE-READING Technique 


@ Watch the average man, woman or child wading 
through a welter of words in search of information 
and you have the reason for LOOK’S success. 


In this fast-moving, high-geared world of today 
there is greater and greater need for knowledgé 
and an ever-increasing eagerness to know. Against 
this are words . . . millions of words . . . more tha" 
anyone except specialists and scholars can rea 


So came LOOK ... the new kind of magazine 
. .. employing a new editorial technique—SEE- 
READING. Here was the vivid, understandable 
picture-language that millions had been waiting 
for. A new way to get the “meat” of knowl 
quickly, accurately. 
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To Identify 
Canada Water 
With Emblem 


New York, May 3.—To stimulate an 

increasing trend toward the use of 
soda as a basis for mixed drinks, 
Sparkling Canada Dry water will be 
promoted this summer in the most 
extensive five-month campaign in its 
three-year history, Canada Dry Gin- 
ver Ale, Inc., announced today. 
* promotion will be aimed at both 
consumer and institutional markets. 
A newly conceived emblem, “We 
serve Sparkling Canada Dry Water,” 
will feature all advertising. 

Half-page rotogravure insertions, 
breaking this week in 17 key cities, 
will say: “Whenever you see this 


emblem it’s 
drink.” 
Consumer promotion will consist of 
cartoon illustrations dramatizing gay 
incidents in the life of Canada Dry 
water. Economy will be emphasized 
with the statement that “This tangy 
club soda is so lively that you can 
leave an open bottle in the refriger- 
ator for 24 hours and it will still be 
alive with that ‘Champagne’ Sparkle.” 
The cartoon copy will appear in the 
newspaper list as well as in Collier’s, 


the sign of a _ better 


Forbes, Life, The New Yorker and 
Time. 
Menu _ sstickers, table tents, bar 


signs and window displays will con- 
tribute to Canada Dry water identi- 
fication. J. M. Mathes, Inc., is the 
agency. 


“Automotive News” Moves 
Automotive Daily News has moved 


its New York office to 51 E. 42nd st. 


Trittenbach McAlear 
Advertising Manager 


J. M. Trittenbach has joined Mc- 
Alear Mfg. Company, valves and spe- 
cialties, Chicago, as advertising man- 
ager. 

He came from Lehon Company, 
Chicago, where he was sales promo- 
tion manager. 


Gets Chloro Account 


Dundes & Frank, Inc., New York, 
has been appointed by Chloro Chemi- 
cal Company, New York, to handle 
advertising for Chloro, a moth de- 
stroyer. Direct mail and trade pa- 
pers will be used. 


Swasey Rejoins Collier 


Ed Swasey has been named execu- 
tive vice-president, Pacific Railways 
Advertising Company, San Francisco. 
He will have charge of all national 
accounts on the Pacific Coast. 


| 
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WOMEN’S CLUBS 


ADOPT PROGRAM 
OF BORING IN 


To Educate Lay Sisters in 
Every Community 


New York, May 3.—Constituting 
themselves missionaries to preach 
the gospel of advertising to feminine 
consumers from coast to coast, dele- 
gates to the Second Eastern Confer- 
ence of Women’s Advertising Clubs 
this week formulated a consumer 


Material is unlimited. Every subject that con- 
cerns human interests is a field for LOOK’S pic- 
ture-language. To date, LOOK families have been 
informed and entertained on such subjects as taxes, 
medicine, child-care, swimming, slum-clearance, 
war propaganda, travel, weight-control, religion, 


to mention only a few. 


_Every advertising page in LOOK appears oppo- 
Site a LOOK picture-article of tremendous reader- 
'nterest. This is important. Because surveys now 
show that advertisements in LOOK share a new 
high level of reader-availability. It’s the kind of 
whole family reading that gives advertising a new 
kind of selling power that moves more merchan- 


dise per dollar. 


Look 4 


DES MOINES, IOWA 


‘NEW YORK CHICAGO DETROIT ATLANTA LOS ANGELES 
“ = th Avenue 333 N. Mich. Ave. Gen. Motors Bidg. Grant Building 530 West 6th St 
12.8730 Central 8127 Madison 6871 Walnut 8615 Tucker 9363 


edical editer at 


ated in Crease 


nie® 
_yeet ec 
ovt ye ove a 


wo 
more coset s* 


ac 
< arts and scence, 
cars. and 18 school, 


os . nm * 10 oware 
e v .s i 
nev eet® cover Hsp _ 
° ” 


mool education and 


anes Pigs for oWer meade ay wnat, ae, oe oi 
‘ cry sre, as & part of his AMaLOMY oe mw of 
whe’ and bones of nother ‘On, 2 
aes 

oe muy 


Edith Ellsworth 


educational program for the coming 
year. 

Edith Ellsworth, of Roche, Wil- 
liams & Cunnyngham, Philadelphia, 
and vice-president, Advertising Fed- 
eration of America, presented the 
recommendatons of the subcommit- 
tee charged with formulating next 
year’s program, which will be pre- 
sented to the national convention in 
June. 

The suggested program includes 
the establishment of “Boost Your 
Own Community Week” by all local 
chapters of the Women’s Advertis- 
ing Club; formation of monthly clin- 
ics on foods, drugs, cosmetics, 
fabrics, with both consumer and man- 
ufacturer represented at the public 
forums; and appointment of a “‘lit- 
erature committee” charged with 
collecting all available consumer ma- 
terial and distributing it among local 
women consumers. While the en- 
dorsement of the three platforms 
does not bind any local club to their 
observance, indications were that 
consumer relations will be the focal 
point of all activity this year. 


Britton Predicts Success 


Mason Britton, vice-president of 
McGraw-Hill Publishing Company, 
and chairman, Advertising Federa- 
tion of America, told the conference 
that it will encounter great success 
in consumer education. 

“While the entire public is af- 
fected, women’s clubs. particularly 
are exposed to the activities of those 
who wish to discredit advertising,” 
he _ said. “Women’s advertising 
clubs logically have a bond of sym- 
pathy with other women’s organiza- 
tions, and are therefore in an ideal 
position to sponsor the spread of 
truth about advertising, advertisers, 
and advertised products.” 

While affirming the necessity of 
giving consumers product informa- 
tion, Mr. Britton denied that it 
should be done through advertising 
columns. 

“When you advertising women as- 
certain just what facts consumers 
really want,” he said, “your findings 
will be acted upon by responsible 
manufacturers.” 

Mr. Britton said that three evils 
need correction in order to remove 
the ammunition of “professional mal- 
contents.” They are voluntary cen- 
sorship of the small amount of bad 
copy now appearing; more informa- 
tive labeling of merchandise, and dis- 
semination of the true story of ad- 
vertising economics. 

Mrs. Harold Vincent Milligan, con- 
sumer’s division, Crowell Publishing 
Company, and Howard Dickinson, 
American Association of Advertising 
Agencies, also addressed the confer- 
ence. 


Account to Sterling 


National Dyeing & Printing Com- 
pany, East Paterson, N. J., has ap- 
pointed Sterling Advertising Agency, 
New York, to direct its account. Con- 
sumer and business publications and 
direct mail will be used. 


Nelms to “Newsweek” 


Robert J. Nelms has joined News- 
week as resident representative in 
Cleveland. He was formerly with 
Stage and The Literary Digest. 
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ADVERTISING AGE 


May 9, 1938 


Voice of the Advertiser 


Brown Is Gay 

To the Editor: I am attaching first 
of a series of three advertisements 
which will appear in Western Re- 
tail Lumberman, using jingles and 
straight copy at the bottom, the latter 
being limited to about 100 words. Be- 
cause this approach is different from 
anything we have used before, we are 
watching the reaction closely. 

Any comments your readers might 
have on fire insurance advertising of 
this nature would be appreciated. 

RicHarp I. BRowNLow, 

Lumbermen’s Underwriting Alli- 

ance, Kansas City. 


v v 
Song Edition 

To the ‘Editor: You may be inter- 
ested in the Easter Song Edition, 
containing 31 songs, published April 
5 in cooperation with Washington 
merchants by the Washington Daily 
News. 

This edition contains over 8,000 
lines of net paid advertising and 
was distributed among churches and 
similar organizations. 

ROBERT SEIDEL, 

Promotion Manager, Washington 

News. 


v v v 
Offers Substitute 
for Weeping, Wailing 

To the Editor: With the merry 
month of May upon us, we in Field’s 
basement are going after big sales 
quotas. Weeping or wailing does not 
bring home the bacon. 

Enclosed is a reprint of our open- 
ing splurge—16 pages in the Shop- 
ping News, 4 in the Chicago Sunday 
Tribune, supported with direct mail 
and radio advertising. Throughout 
the week double trucks, plus a goodly 
sprinkling of full pages, will com- 
plete the biggest advertising cam- 
paign ever staged by Marshall Field’s 
basement in its 58-year history. 

After carefully scanning the values 
our buyers have assembled, it is my 
opinion that we will exceed our sales 


This department is a reader's forum. 


INSURANCE JINGLES 
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LUMBERMEN'S UNDERWRITING ALLIANCE 


Versatile Ad Men 
Collect Stamps, Too 


To the Editor: It pleases me to re- 
port to ADVERTISING AGE and to those 
stamp collectors in the advertising 
field, who responded to my recent let- 


53rd 
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ter in your publication, that prospects 
are bright for the formation of an 
Advertising Men’s Stamp Club to be 
operated on a correspondence basis, 


Letters are welcome. 


Thinks Old Gold Copy 


Will Be Boomerang 

To the Editor: I may be old-fash- 
ioned, but I think advertising of the 
type being employed by Old Gold, 


|showing the murder story addict pur- 
|suing her favorite amusement, is the 


kind that works backwards, hurting 
the product advertised and discredit- 
ing the advertising profession as a 
whole. 

It was just a few years ago that 
cigaret copy showing a woman 
smoking dared to show its face 
among other advertisements. Since 
then, cigaret manufacturers have 
carried their copy step by step to the 
extreme shown by Old Gold. 

Coupled with the fact that adver- 
tising of this kind encourages over- 
indulgence and the dangerous habit 
of smoking in bed, the claim that 
“Morning after freshness” depends 
upon the cigaret is ridiculous to 
any clear-thinking reader. 

You have probably had editorials 
on this subject but evidently adver- 
tising agencies and the firms they 
represent do not seem to heed these 


THE NIGHT BEFORE THE MORNING AFTER 
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.-but what about lomorrow 7 


T'S GREAT fun .. . going to bed wih . 
my aery story smoking cigarette stu; 
cgereur, while the plo thickems. Bur wha; 
& sbout tomorrow Phen the slsem clock rings? 
J Mosning-sfter freshoess may well depend on 
— the freshness of your cigsreties the sigh: 
betor, 

Thasks to 0.G.'s double Cellophane pack 
age, you pust can’t buy, beg or borrow a stale 
Old Goid. That exers jacket of Celiophane 
doubte-seals the package + guards the 
treshness chat geards yasr freshaess. 

Old Gold's heer tobaccos help, to0. Prize 
stop leat, aged extrs loag tor extras mellow 
mess. Aad these kindly tohaccos aie brougin 
© you, shweys, FACTORY-FRESH. 
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Y EVER-FRESH Old Golds give you finer FRESHER Flavor 


warnings. It will be only after a con- 
certed movement by women’s organiz- 
ations forcibly brings this type of ad- 
vertising to their attention that 
advertisers will alter their copy and 
direct it into the channels in which 
it belongs. 
ARTHUR WEINMAN, 
Weinman Brothers, Advertising 


Specialties, Chicago. 


Did You Know—? 
To the Editor: Anent the “Dig 
You Know—?” drive of Nu-Enamel: 
Did you know that Seagram's 
Crown blends taste better and are 
finer than whiskies of the pre-prohi- 
bition era because they’re master 
blended? 
EpMuUND DEUuvss, 
Seagram Distillers, Chicago, 
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Catalogues e Publications e General Printing 
Direct Mail Advertising | 


COPYWRITERS °®* 
PLANNING © PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 
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expectations. Optimistically, as members of the advertising fra- OUR 
Evan Leste ELtis, ternity have responded from all parts TYPES SPECIALTIES 
Basement Advertising Manager, |0°f the United States. ; ETTING 
Marshall Field & Co., Chicago. At the request of the various adver- (Linotype, Monotype and Hand) Catalogues 
.€-e tising philatelists who have written B kl 
Weary me, I will appreciate your further as- PRESSWORK ooklets 
To the Editor: Here is a clipping |Si8tance towards the organization of (The Usual as well as Colors) Publications 
from a recent issue of the New York |this new club through the publica- Trade Papers 
tion of this letter. BINDING M p 
It is the wish of these men, and : . agazines 
F EELING myself, that we hear from all collec- (The Usual, Machine Gathering, 
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“Brace up” with Sara- |their names, addresses and collecting PRINTING PLANT liver to the post office or custom- roceedings 
toga Spa State-owned |interest with me. As soon as we ° ers as fast as printed and bound) Directories : 
Geyser Water have enough names actual formation Histories ; 
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official connections in the advertising 
field. 

Attached is the official poster stamp 
for the 1938 Convention of the Amer- 
ican Philatelic Society which was de- 
signed by the writer. 

JoHN D. STANARD, 

President, Advertising Associ- 

ates, Chattanooga. 


Alexander Gives 


Agencies 15 and 2 

To the Editor: No wonder we edi- 
tors have to be careful about dubbing 
anything “first.” 

ADVERTISING AGE recently reported 
payment of a commission to an 
agency as “believed to be the first” 
offered on film advertising. It has 
been an established policy with the 
Alexander Film Company to grant 
15-2 per cent discount on coverage 
and 10 per cent on production on 
all film advertising billed through 
agencies. We take pleasure in serv- 
ing more than 30 prominent agen- 
cies on this basis. 

RaLeH N. MILLER, 

Alexander Film Co., Colorado 

Springs, Colo. 


PROPER QUALITY QUICK DELIVERY 

Because of up-to-date Because of automatic 

equipment and best machinery. Day and 
workmen night service 


RIGHT PRICE 

Because of superior 

facilities and efficient 
management 


PorCuresattheSpa,writeSaratoga & 
Spa, State Office Ble'g.,80 Center St. 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 
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Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 
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But Watch Me 
Turn On My Pep 
After a Bath With 
Cuticura Soap. 
Use pure, mildly medi- 
cated Cuticura Soap 
for baby’s beauty bath, 
Cuticura Ointment re- 
lieves externally caused 
rashes and chafings. 
Each 25¢—all druggists, 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 Established 1888 Polk and La Salle Streets _ 
All Departments Chicago, Illinois 


Herald Tribune. How does it strike 
you? Personally it makes me feel a 
bit weary. 


STANDISH C. MARSH, 
J. Walter Thompson Company, 
New York. 
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Nashville 


s |] [THE ONLY MEASURABLE MEANS 


National Average 


HECKS drawn on banks all over America 

for the week ending March 23rd showed 

a 27% decline according to an estimate in the 

April 4th issue of the Wall Street Journal 
Digest. 


For the same week, the South’s third largest 
bank which is located in the Nashville market, 
reported over 14% increase in items cleared, or 
a 41% increase over the national average. This 
increase established an all time high for this par- 
ticular institution. 


Banner 


No surer index to a market’s buying power can 
be found than bank activity. The Nashville 
market is healthy. The Nashville market is 
buying. This is the time to sell your goods. 


Complete coverage of this expanding market 
is yours for 27 cents a line in the market’s only 
metropolitan papers, The Nashville Tennes- 
sean and The Nashville Banner. No other 
medium can give so much sales influence at this 
low cost. 


‘THe NASHVILLE LENNESSEAN 
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Invitation to hard riding horsemen to 
go in windows of Armstrong Cork deal- 
ers. The two-plane display, which actu- 
ally rocks, was created and lithographed 
by Kindred, MacLean & Co., New York. 


HEINZ TO SPOT. 
ADVERTISEMENTS 
ON FOOD PAGES 


Pittsburgh, May 5.—While_ the 
pyramid style of make-up will be con- 
tinued in heavy 1938 advertising 
marking the company’s approach to 
its 70th anniversary, to be celebrated 
in 1939, the H. J. Heinz Company will 
devote considerable newspaper space 
to another innovation this year. The 
company will “spot” small single or 
double column advertisements on 
food pages among announcements of 
retailers. According to present plans, 
each of these advertisements will be 
confined to a single product. 

The anniversary angle is chiefly 
responsible for the company’s deci- 
sion to schedule its copy 52 weeks 
ahead, and only an earthquake can 
cause any diminution of linage. 
While newspapers will get the lion’s 
share of the appropriation, Howard 
Heinz, president, emphasized that all 
of the usual avenues of promotion 
will be utilized, the list including 
magazines, radio and outdoor. 


Exhibits at Fairs 


Heinz will also take advantage of 
opportunities offered by the two 
world fairs next year on opposite 
sides of the continent. For the New 
York fair it will erect its own build- 
ing and operate on only a slightly 
less lavish scale at San Francisco. 
Maxon, Inc., is the Heinz agency. 

Another experiment being tested by 
Heinz is the use of backbar strips 
for restaurants. The legend reads, 
“We serve pure fruit jelly with our 
delicious golden brown toast,” the 
last three words being emphasized. 
While Heinz jelly is not mentioned, 
the company believes that the good 
will engendered among restaurant op- 
erators will insure its use by the 
majority. 

The 40th anniversary of the Heinz 
Ocean pier in Atlantic City is being 
observed this year and the Chamber 
of Commerce of that city has just 
presented a plaque to the company 
to commemorate the event. 


Hartford Club Names 


Committee Chairmen 

The newly formed Advertising 
Club of Hartford, Conn., has ap- 
pointed the following committee 
chairmen: 

Finance, Graham R. Treadway. 
Hartford-Connecticut Trust Com- 
pany; program, Miss Mary McMahon, 
Albert Steiger, Inc.; publicity, Arthur 
B. Lincoln, Hartford Courant; enter- 
tainment, Charles W. Winslow, Hart- 
ford Convention Bureau; education. 
F. Wallace Prelle, F. W. Prelle Com- 
pany, and reception, James F. Clancy, 
Station WTIC. 


Air Lines Change 


Eastern Air Lines, Inc., New York. 
has been formed to acquire the busi- 
ness previously conducted by the 
Eastern Air Lines division of North 
American Aviation, Inc. 


New Offset Equipment 

Colographic Offset Company, New 
York, has announced plans for the 
installation of rotary web  ofiset 
equipment, designed to print four 
colors in offset simultaneously. The 
company has also announced the ap- 
pointment of Jules G. Moritz as man- 
ager of sales. 


Ruth p are to C-E 


Ruth Hooper Larisson has joined 
Campbell-Ewald Company, New York, 
to assist on the Mary Pickford cos- 
metics account. Miss Larisson has 
had several years of experience in 
the cosmetic field. 


Cords Appointed 
R. C. Cords has been appointed 
advertising manager of the Northern 
Paper Mills, Green Bay, Wis. 


a, | 


‘State Loses 
Chain Taxes 


of $600,000 


Madison, Wis., May 3.—A ruling 
handed down by Circuit Judge A. 
C. Hoppmann here last week pre- 
vents the state from proceeding 
with law suits to collect $600,000 in 
chain store license fees levied by 
the 1933 legislature. The decision 
was returned in a suit to collect 
$67,462 from Sinclair Refining Com- 
pany for 1933, 1934 and 1935. 

The 1933 legislature passed a 
law, effective July 28, 1933, asses- 
sing an occupational tax on chain 


stores. The law provided that if 
the chain store tax were held in- 
valid, a chain store licensing law, 
with graduated fees, would take its 
place. 


History of Case 


The Wisconsin Supreme Court 
held the tax unconstitutional. June 
4, 1935 and Oct. 21 of that year saw 
the Supreme Court of the United 
States refuse to review the case. 
In the meanwhile, the 1935 Wiscon- 
sin legislature repealed the law, 
effective Oct. 4, 1935. 

In the test case, Sinclair con- 
tended that the license law could 
not become operative until the tax 
feature was declared invalid, and 
before that took place, the entire 
law was repealed. Thus, Sinclair 


argued, the license law never hg, 
came operative. 


Baseball for WHBF 


Station WHBF, Rock Island, Jy 
will broadcast home games of the yy, 
line Plowboys in the re-organizeg 
Three-I league this season unde 
sponsorship of the Moline Consume, 
Sales Agency, distributor for Berge 
meister beer. 
games. 


To Strobridge Post 


E. Leslie Wathen has _ been ap 
pointed division sales manager fy 
Northern Ohio and the Niagara », 
gion by Strobridge Lithographip, 
Company, Cincinnati. Mr. Wathen; 
headquarters are located at 1900 ky 
clid avenue, Cleveland. 
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LARGEST NEWS- 
STAND SALE OF ANY 
WOMEN’S CON- 
SUMER -MAGAZINE 


Watch for this helpful symbol 
which high-lights specific buy- 
ing pointers through each issue 
of McCall’s Magazine 


These will be nigh & 
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HOW-TO-BUY 


1. Label 


Ervice 


and of motor. 


also have a rubber bumper. 


furniture. 


actually use. 
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"m—_ HOW TO BUY A VACUUM 
mo CLEANER—Be sure that: 


carries 
guarantee of cleaning operation 


2. Cord, preferably with rubber covering, is 
at least 20 feet long, flexible and carries ap- 
proval tag of National Board of Underwriters. 


3. Cleaner fiozzle is adjustable to various 
thicknesses of rugs and to bare floor. It should 


4. Bag is of ample size, and of texture to per- 
mit passage of air but not of dust. It should 
also be easy to empty, with wide opening at 
end and smooth inside finish. 

& 5. Handle has at least three positions — up- 
right, slanted and low for cleaning under 


6. Switch is located for convenience in use. 
7. Yours is a reputable dealer or that the 
cleaner is manufactured by a company that 
has a reputation to maintain. 


8. Attachments can be most useful. But before 
buying, study carefully which ones you would 


’ 
manufacturer's 
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Axelrod Promoted 


Joseph Axelrod has been appointed 
associate merchandising manager cf 
general Foods Sales Company, Inc. 
New York. He formerly was in 
charge of all wholesale selling ac- 
tivities. 


Buckley Named Chairman 


Homer J. Buckley of Buckley, De- 
ment & Co., has been appointed chair- 
man of the Chicago Civic Groups 
Committee which is sponsoring Chi- 
cago’s observance of National Air 
Mail Week, May 15-21. 


STA Plans Exhibit 


The Society of Typographic Arts, 


Chicago, will hold its 12th annual 
exhibit of fine printing beginning 
May 16 in the Newberry Library. 


ASKS STANDARD 
DELINEATION OF 
MARKET AREAS 


Job for Private Interests, 
Says Coutant 


New York, May 3.—Agreement by 
private interests on a standard de- 
lineation of market areas is the goal 
of the Committee on Marketing 


Areas, created in 1937 by the 
American Marketing Association, 
Frank R. Coutant, director of re- 
search, Pedlar & Ryan, said last 
week in making the first announce- 
ment of the committee’s purp. ses. 
Mr. Coutant, a past president of 
AMA. is chairman of the new com- 
mittee. 

Mr. Coutant takes the view that 
the Bureau of the Census should not 
be asked to assume _ responsibility 
for indicating the boundaries of 
market areas in terms of concentra- 
tion of population and business. 

It should confine its cooperation 
to providing data in convenient 
units (minor civil service divisions, 
known as townships or parishes) 
adjacent or contiguous to cities, 


which can be added to the city grid 


to indicate the market in any com- 
bination desired by particular or- 
ganizations or groups of interests. 


Want Small Unit 


“County units are satisfactory to 
some analysts,’ said Mr. Coutant, 
“but this committee regards them 
as too coarse a measurement, es- 
pecially where there is an overlap- 
ping influence of two or more cities. 
Minor civil service divisions are 
considered more accurate, as they 
are fractions of counties, none 
straddling county lines. Thus those 
who elect to use county analysis 
figures will be able to do so with- 
out a handicap.” 

Mr. Coutant pointed out that the 
unit suggested will also permit 
those having need for special fig- 


————— 


TELLS READERS HOW-TO-BUY 


AND THE CONSUMER WANTS TO KNOW 


McCall’s is constantly in touch with the Consumer in 
her home through its own field organizations. There- 
fore, it is natural that McCall’s should be the first maga- 
zine to arrive at the next step in practical service for the 
housewife. She is not carrying a torch in the professional 
consumer parade; for her, the whole consumer move- 
ment resolves itself into her personal problem of how 


to get the greatest value for her available dollars. 


Women bo things each month when McCall’s appears 
—over a million go to the news-stands to buy their 
McCall’s—over a million go to stores to buy McCall 
Patterns — millions respond to the editorial and adver- 
tising pages. They are buyers—and want to know how 


best to buy. “McCall’s How-to-Buy Service” is the answer. 


McCALL’S MAGAZINE, 230 Park Avenue, New York City 


bu 
BL! 


buy 
r 


buy 


"* 


pie dicta St The RO OEP Ot 
ee _* 


“I 

hy €; 

HOW-TO-BUY 
SERVICE 


| Ep 
LJ 


burlap. There are two types: 


to the burlap backing. They 


tected by a wax coating. 
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HOW TO BUY 
LINOLEUM 


Linoleum is made of ground cork, 
oxidized linseed oil and paint pig- 
ments mixed and pressed onto a backing of 


Inlaid linoleums are those in which the color 
and design run through from the top surface 


jaspe, marbleized, straight-line inlaid designs 
and embossed inlaid patterns. Plain linoleum, 
except in special colors, is the cheapest. 

Printed linoleums are those in which a paint 
design is applied to the surface only of a thin 
plain linoleum foundation. These are less ex- 
pensive than the inlaid type, but the design 
may wear off eventually unless constantly pro- 


Price of inlaids depends on quality and weight 
of material—heavy, medium or standard. ‘The 
price is quoted by the square yard, the mate- 
rial coming in strips 6 feet wide. All inlaid 
linoleums should be cemented to the floor. 

Note: These points do not apply to felt-base 
floor coverings, which are not linoleums. FRUIT 
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HOW-TO-BUY 
SErvick 


service than a poor Wilton. 


Special terms. Broadlooms refer to the width of the loom, 


not the weave. Texture rugs have 


in any weave. Luster rugs, or so-called Domestic Orientals, 


have been treated for sheen. 


Read the label on the rug. Your assurance of a fair balance 
between price and quality is the name of a long-established 


and reputable manufacturer. 


WOOL PILE RUGS 


The quality and price of rugs de- 
pend on the closeness of weave 
(number of tufts per square inch), quality of 
yarn (compactness and flexibility) and pile 
height. Another feature to look for is clearness 
of color which is gaged by excellence of dyes 
used. Glue sizing is used to stiffen the back, 
but excessive sizing indicates loose weaving. 
Weave also affects price. The chenille and 
better quality plain velvet weaves are the most 
expensive. Then come Wiltons, Axminsters 
and the less expensive velvets. Prices overlap, 
so, if a Wilton and Axminster are the same Tor 
price, select the latter as a good Axminster gives better 


How fo bu 
WOOL PIL 
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TOWELS 
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IDENTIFICATION 


Institutional copy which identifies prod- 
uct with great clarity. It will appear 
in the May 1I4 Saturday Evening Post 
through Keeling & Co., Indianapolis. 


ures, such as measurement of traf- 
fic flow or trading into town from 
secondary centers, to superimpose 
their maps upon a standard base as 
each industry may agree upon the 
base which best suits its purpose. 
This would end much of the present 
confusion as to what areas are in- 
cluded in presentations made by 
publishers, radio stations, agencies, 
and others. 

The American Marketing Associa- 
tion has agreed that attempts to 
indicate “trading areas” are imprac- 
ticable, because these areas differ 
by product. The trading area for 
automobiles, for instance, differs 
from that of commodities sold in 
neighborhood stores. 


Job for Advertisers 


Mr. Coutant said that the Bureau 
of the Census provided valuable aid 
for marketers in the census of 1930 
by delineating the area of 96 metro- 
politan districts. This was a dis- 
tinct improvement over political 
boundaries and these new figures 
have been widely used in calcula- 
tions of various kinds. While the 
Bureau of the Census has indicated 
its desire to be of further assist- 
ance, the AMA believes the time 
has arrived for advertisers to solve 
remaining problems. 


“Standardization is urgently 
needed,” said Mr. Coutant in dis- 
cussing varying recommendations 


made by different groups, “and it 
can be accomplished best by an im- 
partial national organization repre- 
senting business working in coop- 
eration with the Bureau of the Cen- 
sus and with groups who use Cen- 
sus data for other than commercial 
purposes.” 


Personnel of Committee 


The AMA Committee on Market- 
ing Areas, which invites all inter- 
ested to participate in its new proj- 
ect, comprises the following be- 
sides the chairman: ‘ 

Nelson H. Seubert, Media Rec- 
ords, Inc., New York; Rene Pepin, 
Household Magazine, New York; 
Hugh M. Beville, Jr., National Broad- 
casting Company, New York; Paul 
T. Cherington, New York; John 
Guernsey, Media Records, Inc., New 
York; Herman S. Hettinger, Whar- 
ton School of Finance and Com- 
merce, Philadelnhia: John J. Karol, 
Columbia Broadcasting System, New 
York; H. H. Kynett, Aitkin-Kynett 
Company, Philadelphia; Miller Mc- 
Clintock, Traffic Audit Bureau, 
Cambridge; John Paver, National 
Outdoor Advertising Bureau, New 
York; Malcolm J. Proudfoot, and 
Vergil Reed, Bureau of the Cen- 
sus, Washington; Howard W. 
Stodghill, Hearst Newspapers, New 
York; John E. Brennan, Outdoor 
Advertising, Inc., New York. 


Norton in New Post 
C. H. Norton, formerly advertising 
manager, has been appointed busi- 
ness manager of the Lorain Journal, 
Lorain, O. He succeeds S. C. Thomp- 
son, resigned. 


Gets Neva-Split 
Neva-Split Sales Company, New 
York, has appointed Willard B. Golo- 
vin, Inc., New York, to direct a news- 
paper campaign for its fur products 
in the United States and Canada. 
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DEL MONTE—A.$ 


HESE are strenuous days for 
the manufacturers and distrib- 
utors of food products. 

New factors and new conditions 
have been introduced into the busi- 
ness with startling rapidity. It has 
been necessary for the managements 
of manufacturers, processors and dis- 
tributors to adapt themselves to new 
situations in anything but a leisurely 
manner. And they have had to set 
up new policies without being able to 
forecast in every case just how those 
policies would work as compared 
with the old programs which have 
been forced into the discard. 


Close Contact Necessary 


The manufacturer who has main- 
tained close contact with the con- 
sumer, and who, regardless of in- 
ternal industry changes, has kept 
open a clear channel of communica- 
tion with the public, seems to have 
been in a much stronger position 
than his competitor, and to have 
eliminated some of the hazards other- 
wise present in carrying on business 


Advertising Leadership Maintains Consumer Demand and 
Strengthens Trade Ties 


BY G. D. CRAIN, JR. 


TOD 


60,000,000 NAME 


under conditions of change and tran- 
sition. 

Take the case of the California 
Packing Corporation, for example. 
This great institution, whose Del 
Monte line of food products may be 
described as the most famous in its 
field, without doing injustice to 
others, is the leading advertiser of 
canned foods in the country, and has 
maintained this position of advertis- 
ing leadership ever since its estab- 
lishment in 1917. Its annual sales 
volume of more than $60,000,000 is 
based on a combination of consumer 
preference and as nearly universal 
distribution as any manufacturer in 
this field has been able to obtain. 

Del Monte products have been sold 
by chain stores and independent mer- 
chants alike. When the Robinson- 
Patman law went into effect, and the 
California Packing Corporation an- 
nounced to the trade that thenceforth 
there would be no quantity discounts 
or advertising allowances of any 
kind, but that all buyers would be on 
the same price basis, regardless of 


quantity, it was natural for the in- 
dependent retailers and their jobbers 
to rejoice; and they did. As a result, 
Del Monte probably has more jobbers 
and independent grocers handling its 
line than ever before in its history. 


Supplying the Customer 


But mark this: the policy which 
was put into effect at that time, with 
quantity discounts available from 
other packers of canned foods, though 
subject to scrutiny as to whether 
they had been earned through lower 
sales and distribution costs, did not 
change the position of Del Monte in 
any imporant way in the chain store 
field. Chain stores know that their 
customers want and ask for Del 
Monte products, and they have con- 
tinued to supply them. 

It is not too much to say that the 
primary factor in both situations has 
been the undisputed position of pre- 
eminence in the mind of the con- 
sumer enjoyed by Del Monte. With- 
out such a consumer preference, the 
corporation might have had consid- 
erably more difficulty in maintaining 
its fine distribution facilities through 
all types of wholesale and retail out- 
lets. Hence its advertising, as a 
highly important factor in maintain- 
ing this favorable consumer attitude, 
becomes a strategic element the im- 
portance of which is fully appreci- 
ated, as indicated by the continuance 
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225 NORTH WABASH AVE..CHICAGO,ItLL. 


TRICK LAYOUT 


How Volupte, Inc., New York, is adver- 

tising "Hussy" lipstick for ladies who 

wow ‘em with glamorous lips, and “Lady” 

for femmes who prefer a subtle ap- 

proach. Abbott Kimball Company, the 

agency, is using this layout in both news- 
papers and magazines. 


and expansion of the Del Monte pub- 
licity program. 

Consumer acceptance is not merely 
a matter of advertising, of course. 
First comes a quality product, and 
then the opportunity for telling the 
story of that product in a way which 
suggests quality and correct policies 
to the consumer. Del Monte adver- 
tising is always marked by these 
characteristics. A good example is 
the use of full-color photographic il- 
lustrations in all of the advertising 
and labels—a development which has 
now been completed after two years 
of work. Every Del Monte label and 
advertisement, with few exceptions, 
shows the luscious product just as it 
looks when it comes out of the can. 


Labels Tell More 


The attitude of the company 
toward the consumer is likewise re- 
flected in its policy of more informa- 
tive labeling. While some advocates 
of grade labeling may not be satis- 
fied even yet with Del Monte labels, 
the reaction of consumers has been 
highly favorable, justifying the com- 
ments and predictions made by Pres- 
ident Leonard E. Wood in his annual 
report to stockholders dated April 29, 
1937. 

“Ever since the California Packing 
Corporation was formed,” he said, 
“your company has operated on the 
broad business principle that profits, 
over a period of years, come only 
from the largest measure of service 
to the millions of consumers who buy 
our products. It follows that the 
more clearly consumers’ needs are 
understood and met, the greater the 
growth of the company’s business 
will be. 

“In line with this principle of fit- 
ting our products as closely as pos- 
sible to consumers’ needs, we have, 
during the past year, redesigned 
many of our Del Monte labels. One 
glance tells how fully and concisely 
these labels answer any question that 
any housewife could reasonably ask 
about our products.” 


Peach of a Label 


The company reproduced, in full 
color, a typical peach label in its an- 
nual report to stockholders, going to 
12,000 owners of shares in the cor- 
poration, and pointed out the clear 
statement of fact regarding the prod- 


uct, including what the company de. 
scribed as “one of the most signifi- 
cant developments in the history of 
canned food labeling.” It consists of 
the now familiar description of the 
particular can carrying the label, a 
description of other sizes of fruit, a 
description of other sizes of cans, ang 
a description of the other styles in 
which the fruit is packed. Equipped 
with such factual information, the 
company remarked, any woman is 
bound to become a more intelligent 
buyer. 

“By educating consumers,” it said, 
“through our advertising, to wider 
use of all our products, a tremendous 
amount of unnecessary work and 
drudgery has been eliminated for the 
housewife. Del Monte foods are to- 
day within the reach of the average 
American budget. They offer, with- 
out extra work or bother, a selection 
of foods that a few generations ago 
were either unknown or the extrava- 
gant luxuries of a very few.” 

This statement of policy with ref- 
erence to the consumer represented 
by the average budget is the key to 
Del Monte operations. It explains 
why the company, regardless of new 


‘developments in food distribution 


and regardless of legislative enact- 
ments sponsored by one or another 
trade group, continues to occupy its 
position of undisputed leadership. 


Join “Woman's Day” 
Jerry Ryan, formerly with The 
American Weekly and Conde Nast 
publications, has been named adver- 
tising manager of Woman’s Day, pub- 
lication of the Great Atlantic & Paci- 
fic Tea Company. Eileen Tighe, 
formerly with McCall's, has been 
named managing editor. 


Wald Gets Two 


S. Wald Advertising, New York, 
has been appointed to handle the ac- 
counts of Majesco Jewelry Company, 
and H. I. Laboratories, New York. 
Both will use direct mail and mail 
order publications. 


Cartoons for Soproco 

Soproco, Inc., New Orleans, has 
launched a cartoon newspaper cam- 
paign through H. I. Lill Agency, New 


pound and water softener. 


Radbill to Zanforth 


Radbill Oil Company, Philadelphia, 
has appointed J. Zanforth Company, 
Philadelphia, to handle a newspaper 
and direct mail campaign featuring 
Renuzit, French dry cleaner. 


Raise Street Prices 
The New York Herald Tribune and 
Times have advanced their city rates 
from two to three cents. 


oRPORATED KY. < 
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Orleans, for Soproco cleansing com- Pe 
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STANDARD OIL 
EXPANDS LIST 
IN NEW DRIVE 


Chicago, May 4.—Standard Oil 
Company today launched a spring 
and summer campaign marked by a 
substantial increase in its newspa- 
) per schedule, with clean rest rooms 
5 as a copy theme. 

Campaign plans outlined by Wes- 
}iey I. Nunn, advertising man- 
ager, today followed general com- 


md 


ey eee 


prears 


ey 


4 ment made last week on Standard’s 
) advertising program by Edward G. 
4 Seubert, president. Mr. Seubert 


i said that while net profit for the 
) first quarter was lower than in 1937, 


the company’s advertising budget 


} for the year would compare favor- 
ably with that of last year. 
» copy for the current drive will 
} appear in 1,746 newspapers, Mr. 
' Nunn said. This is an increase of 
S150 from the previous schedule. 
} Other media include 27 farm pa- 
pers, 45 trade publications, 3,800 
) °4sheet posters, and cutout and 
curb signs at 23,000 dealer stations. 


Appeal to Busy Man 


“All written copy will be brief,” 
) Mr. Nunn commented, “and planned 
to sell the person who hurries 
through his newspaper, catching 
only illustrations and headlines.” 
Emphasis on the clean rest rooms 
Savailable at stations of Standard 
dealers follows the publicity accord- 
ed this phase of motoring comfort, 
particularly in women’s magazines. 
The company’s summer advertis- 
ing will stress the economy of its 
gasoline and stimulate summer mo- 
toring with illustrations featuring 
a variety of summer sports. As in 
previous campaigns, a humorous 
» note will be injected into copy prior 
to the Independence Day holiday— 


“Hotel World-Review” 


Sponsors Essay Contest 


— Hotel World-Review, New York, is 
) sponsoring an essay contest for hotel 
employes on “What Hotels Can Do 
to Bring Travelers to Their States.” 

> The winner will receive a round 
) trip ticket to Europe, first class on 
the French Line, $100 cash and an 
| opportunity to study hotel and travel 
} conditions in New York, London and 
3 Paris. The contest will close Oct. 1. 


Plan New Streamliners 
> Pennsylvania Railroad expects to 
) place in service June 15 a large fleet 
of streamlined passenger cars on 
) several of its trains. The new cars 
| will enable reductions in running 
|} time between Chicago and Phila- 
» delphia. 


Klusmeyer to Kewaskum 
Harry B. Klusmeyer has resigned 
as vice-president and general sales 
manager of Aluminum Products 
Company to join Kewaskum Alumi- 
num Company with headquarters in 
| the Merchandise Mart, Chicago. 


? 


WHO 
NEEDS ME § 


A creative man with ideas and ex- 
perience who knows how to make 
forceful selling layouts, and how 
and where to purchase art and 
Photography for every purpose. 


Have had sixteen years in the ad- 
vertising agency field on local and 
national accounts. | am not on the 
auction block to the lowest bidder, 
but would like to connect with a 
real selling organization that can go 
Places with real ideas. 


The best of references and fur- 
ther details to any interested ad- 
vertising agency, publisher, retailer 
or manufacturer who needs me. 


ART DIRECTOR 


Address: Box 1431, Advertising Age 
Chicago, Illinois 


a four-strip cartoon, headed “Stand- 
ard’s Annual 4-Second Sermon on 
Service,” will dramatize the value 
of having Standard dealers check 
over the car before starting on a 
vacation jaunt. 

Iso-Vis motor oil copy will appear 
concurrently with the gasoline cam- 
paign in newspapers and on curb 
signs. Illustrations will portray 
boxers, oarsmen and other athletes, 
while copy will compare the endur- 
ance which they gain through 
“training down” with the longevity 
given Iso-Vis through “special refin- 
ing workouts.” 

Present plans on the gasoline 
drive call for insertions at least 
once a week through July 16. Mc- 
Cann-Erickson, Inc., is the agency. 


Is Show Sponsor 

The Rotary Club of Chicago spon- 
sored a Business Recovery Exposi- 
tion in the Hotel Sherman April 26- 
29. Both promotional and educa- 
tional exhibits were presented by 
more than 80 companies, including 
many national advertisers. 


Supplement of “Jobber” 

Automotive Jobber Weekly, New 
York, will publish Automotive Jobber 
Selling Manual, a pocket sized maga- 
zine supplement, with the May 25 
issue, and monthly thereafter. 


ANCAM Sets Dates 


The Association of Newspaper Clas- 
sified Advertising Managers will meet 
June 13-16 at the Nicollet Hotel, Min- 
neapolis, for its annual convention. 


Grey Bulletin Gives 


Tips to Ad Managers 
Grey Advertising Agency, Inc., 
New York, has announced publication 
June 1 of a bulletin entitled “100 
Tips for Advertising Managers.” In- 
cluded are suggestions on selection of 
media, how to lower production costs, 
improving window displays, and 
more effective use of direct mail. 


— 


Gets Kellogg Lines 


Kellogg Company, Battle Creek, 
Mich., has appointed Hays MacFar- 
land Company, Chicago, to handle ad- 
vertising of Wheat Krispies, Hominy 
Grits, Vita-Cubs and the feed divi- 
sion. Newspapers and radio will be 
used for Wheat Krispies; newspapers 
for the other products. 


Is Manning Agency 


Manning, Bowman & Co., Meriden, 
Conn., manufacturer of electric ap- 
pliances, vacuum jug sets and gift- 
wares, has appointed Larchar-Horton 
Company, Providence, to handle a 
magazine, business paper and direct 
mail campaign. 


Introduces Lite-Ray 


Dura-Products Mfg. Company, Can- 
ton, O., has introduced Lite-Ray indi- 
vidual polished aluminum, glass but- 
ton letters and numerals. 


Designers Move 
De Vaulchier, Blow & Wilmet, Inc., 
industrial designer, has moved from 
103 Park avenue to 51 East 42nd 
street, New York. 
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Joins “Mademoiselle” 


Peggy Sweet has resigned as ad- 
vertising manager of Martha Weath- 
ered, Chicago women’s shop, to join 
the fashion merchandising staff of 
Mademoiselle. Her headquarters will 
be with Archer A. King, Inc., 
Chicago. 


KMBC Bans Beer 


Station KMBC, Kansas City, Mo., 
has banned advertising of beer and 
light wines. Heretofore the station 
has accepted advertising of light alco- 
holic beverages after 10 p. m. 


Form St. Louisans 


St. Louisans, Inc., has been organ- 
ized in St. Louis to create a program 
of public information for the St. 
Louis metropolitan area. 


~ UNUSUAL COVERAGE 


va 
Cireulation This Issue 60,000 


PRacTicAL BUILDER 


f Deweted ta the Praste 


Be sea unc Pronabests Paw 


& ix teen ot FEnatern Builder oar 
eS OF ANED fon Sea 


Standard Material in Homes — 


SS dey me 4 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement). 


Magazines Show 
18.5% Decline 
in May Linage 


New York, May 6.—Magazines for 
May exhibited a substantia] decline 
in linage, scheduling 1,664,139 lines, 
a drop of 18.5 per cent from the 2,- 
043,365 carried during the month last 
year, Publishers’ Information Bureau 
reported today. The current show- 
ing was somewhat less favorable than 
that for April in which a 14 per cent 
decline was reported. 

Weekly and semi-monthly maga- 
zines, reporting a 14.3 per cent drop 
in April linage, improved their posi- 
tion over March in which a 21.2 per 
cent loss was shown. Weeklies and 
semi-monthlies reported 879,979 lines, 
as compared with 1,027,183 in April, 
1937. 


All Groups Decline 


None of the groups was able to re- 
port an increase in May linage over 
1937 totals. General magazines car- 
ried 760,764 lines, a decline of 21.7 
per cent from the 972,106 carried by 
these publications in May, 1937. 

Standard magazines carried 27,301 
lines, a drop of 5.5 per cent from the 
1937 total of 28,916. 

Linage in women’s magazines de- 
clined 17.5 per cent, with 515,625 
lines currently reported as compared 
with 624,973 in 1937. Women’s groups 
carried 226,479 lines, a loss of 16.6 per 
cent from the May, 1937, total of 271,- 
770. 

The outdoor group carried 115,423 
lines, 6.6 per cent less than the 1937 
total of 123,698. Mail order maga- 
zines reported 18,547 lines, a drop of 
15.3 per cent from the 21,902 reported 
at this time last year. 

Figures for the individual maga- 
zines as Well as page totals are given 
in the accompanying table. 
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market was $3900. 
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Meet Dean Kemp 


He’s Worth Knowing! 


“Normal spring, soil in perfect condition, crop outlook best in 


said Dean Kemp, shown above operating one of his two 

The Kemp farm of 250 acres located near Janesville, 
produced a cash income of $4500 last year for the Kemp family, 
while the cash income from the average farm in the Gazette-WCLO 


21,656 similar farmers in 
the GAZETTE-WCLO market 
with an annual cash income 


of $84,458,000 


Write for complete information about one of the nation’s 
richest dairy markets served by 


Janesville Daily Gazette 
Radio Station WLCO 


JANESVILLE, 


Two powerful forces in a productive territory. 
*(Authority—1935 Census of Agriculture) 
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-—1938——,, -——_1937 cr 1938——_ -———_1937—_ 
Pages Lines Pages Lines Pages Lines Pages Lines 
STANDARD Woman's Home Companion.. 77.8 52,962 90.8 61.785 
American Mercury ......... 14.3 2 807 21.2 4,161 pg a ee ee 10.7 7,283 14.6 9,949 
Atlantic Monthly .......... 35.4 8,442 37.3 8,887 p — ee 
Current History ....... ree yt 2,755 7.8 1,750 eee SO. xaceeee vase 515,625 coe 624.973 
Forum & Century.......... 8.6 3,728 10.4 4,489 . ae ' ‘ 
Harpers Magazine ......... 40.2 9,569 40.4 9,629 PR yg theca rome 
al Gr — Hollywood ............++. 31.4 13, 7 17,19 
Foetal Group ...--.+-+++. 37,801 38,916] otion Picture .......... 341.3 13,174 41.3 1736 
| ee Mere ee 32.6 13,705 44.4 18,683 
GENERAL Romantic Magazine ...... 26.4 11,123 34.6 14.5% 
American ...--e ee eee ee eeeee 62.5 26,842 71.8 30,838] screen Book ............-- 31.3 13,152 40.8 17,14 
American Boy ..... eek lee 10,364 17.7 12,070 True Confessions ........ 28.1 11,811 34.9 14.64% 
*American Forests ......... 16.5 6,930 16.1 6,790 | mMacfadden Women’s Group— 
American Home (National)... 58.7 37,147 104.2 65,908 Love & Romance......... 28.8 16,688 37.8 16,238 
‘American Home (Sp. Edit.) 5.1 3,276 12.3 7,819 Movie Mirror ............ 39.3 16,897 43.4 18,62 
American Legion .......... 12.0 5,176 18.9 8,123 Radio Mirror ............ 34.8 14,954 37.0 15.9 
Arts & Decorations....... 3.6 2,478 13.2 8,904) True Experiences ........ 38.4 16,479 39.4 16,93; 
0 DCR e oo ha nets pike ak 66 doe 4.5 1,972 8.9 3,852 True Romances .......... 39.7 17,051 39.2 16,85 
Better Homes & Garden.. 62.2 28,000 82.1 36,967 Modern Magazines— 
*Big Seven Group........... 9.2 2,042 9.5 2,128 Modern Romances ........ 36.4 15,628 46.1 19,799 
NS ee eaeaae 19.6 18,945 18.7 13,749] iedern Bereen ........... 41.3 17,748 50.0 21 4% 
RG ae 7.6 3,278 13.7 B2061 Satin. Gare .........0.0¢ 35.4 15,225 43.6 187% 
Christian Herald .......... 14.5 6,233 18.0 7,745 | screenland Unit— 
Cosmopolitan .........++5+- 56.6 24,294 72.9 31,202 ee ee 22.3 9,800 32.2 13,83 
Country Life & Sportsman... 61.6 41,423 60.0 a40,383 ee PPT eee 22.9 9,842 32.1 13,813 
RRR EES are ae 7.3 3,138 16.3 6,996 —- —_—_- — 
Esquire (National) ........ 82.0 55,116 109.6 73,668 Total Group ..........-. 226,479 271,77 
fEsquire (Sp. Edition)...... 13.5 9,072 21.5 14,448 
*Extension Magazine 9.8 6,753 11.0 7,633 OUTDOOR 
a RE eee 95.8 60,593 135.7 85,794) American Rifleman ........ 29.5 12,663 22.3 9,59 
Golf (Sports Illustrated).... 18.6 47,999 9.6 6,459) Field & Stream............ 48.7 20,909 56.5 24.9 
bi ey 26.1 11,549 25.4 11,242] pur-RPish-Game ...........-- 15.0 6,456 15.3 6,6 
Graduate Group ........... 7.6 3,290 12.0 5,150] Hrunter-Trader-Trapper .... 17.0 7,330 18.2 7,81 
House Beautiful ........... 72.7 46,005 102.1 64,555 Hunting & Fishing......... 25.9 11,135 31.8 13,653 
moune @& Garden...........> 60.4 38,190 89.5 56,604 | National Sportsman ........ 97.7 11,906 35.9 15,419 
eee ee ere ere 23.1 15,832 28.3 O,GEe 1 ONRDOPE .... «cc cccsccecee 19.3 8.393 17.3 7,38 
JUASE . 1. eee eee eee ences 7.2 3,095 3.1 180) 1Outdoor Life ......5.0000+5 46.2 19,852 45.6 19,57 
*Mechanics and Handicraft... 32.1 7,198 23.5 5,264] Sports Afield ............+. 39.3 16,880 45.2 19,40) 
Modern Mechanix .......... 39.8 8,922 53.5 11,984 —_—_—_- --—- -——- — 
*Nature Magazine ......... 7.9 3,415 10.5 4,527 Total Group ....i.+sss 115,423 coe 123,68 
National Geographic ....... 41.4 9,874 53.2 12,682 
Nation’s Business .......... 54.3 23,308 71.2 30,566 MAIL ORDER 
Open Road for Boys........ 14.5 6,259 13.4 5,776 - =sy 
Physical Culture .......... 1 9 ee ee oS egg th - = F 
*Pictr Diao ee 3.8 2,594 5.4 3,7 
32 | Ae 9.6 4,271 14.1 6,068 Home Circle 3.4 2.405 3.9 9 48 
Popular Mechanics ........ 83.9 18,802 102.9 23,051) 008 mriend ll, 5s 3684 48 3h 
*Popular Publications....... 33,3 2,490 16.0 3,592 Meena Pan ; ‘ vs ¢ : 4.8 2102 5.3 9319 
Popular ae ere 34.8 14,938 35.3 15,156 Mothers’ Home Life......... 5.3 3,761 4.9 3.49! 
EN Sadeican si sss «avh 43.5 18,671 51.9 22,281] yee oe wong 18 800 43°» 18% 
Scientific American ........ 13.1 5,624 15.0 6,451 Dee ary : ¢ 
ER ee 19.5 8,354 14.6 6,277 ©7 4 
Scribner's Magazine ........ 18.3 7,861 20.6 8,874 Total Group .........-. 18,547 > 
EN ee <i ates Pee 43.0 28,909 62.2 41,823 —_ + x 
Ce eerie 25.7 17,282 46.4 31,214 APR, ABVERTIING LENAGE 
*Street & Smith Comb....... 11.5 2,576 10.5 2,352| Weeklies & Semi-Monthlies 
*Thrilling Fiction Unit..... 19.0 4,275 19.0 4,262] *The American Weekly..... 33.3 63,589 54.3 103.4 
2owa & Conntry........505 71.2 47,849 94.4 63,500] §Business Week ........... 140.3 60,203 131.2 456,31! 
BUONOS Sriteaey pstain sr desans 18.4 11,681 13.9 DUE, oo ck cscieesereeneds 197.5 134,357 184.0 125,16 
True Detective ............ 7.0 3,033 9.0 See ee a weboeeeedeba® 29.3 12,576 39.8 17.077 
i! a re TOR 8 CEROS (TEL GUTOR EME oo ie eevee i wen sene ees 34.4 14,470 47.0 19,76 
= amine SS MCT ee Te 63.4 27,214 60.8 26.1 i] 
Total Group .... 6.06005 -.+ 760,764 OTR SORTER 66 kesh MAS ReKeoeee 92.8 59,041 159.0 101,15] 
a ee ree err net ore ar ee ea 35.0 {23,806 ee 
WOMEN’S ee ere Cee oer ee 44.1 18,928 58.2 24,9) 
Farmer’s Wife ............. 17.4 11,843 15.3 10,418|8The New Yorker........... 244.3 104,808 235.4 101,01 
Good Housekeeping ........ 116.4 49,958 151.0 64,818|New York Times Magazine.. 27.9 29,066 40.6 42,215 
Pearper’es BOSAAr ..... cesses 104.0 69,922 135.7 91,227) "%Pathfinder ............0e-- 16.2 6,979 13.0 5,61 
oe “WS ee 18.5 14,037 21.7 16,473] §The Saturday Evening Post.281.4 191,385 291.1 198.0) 
Home Arts Needlecraft..... 4.1 2,841 1.3 BOCTE TIME onc ccccsrceccervceenes 223.1 95,745 310.3 133,141 
| errr 18.9 12,879 25.6 17,467) *This Week ... ......-++++: 22.0 22,732 820.7 21,30 
Junior League ............. 16.2 10,256 16.9 10,739] *United States News.......- 14.5 30,442 21.7 45,418 
Ladies’ Home Journal...... 66.9 45,502 69.8 47,474 sip 07 10 i 
Mademoiselle .............. 16.4 7,056 26.3 11,305 Total Group ......--..-- 879,979... 1,027.18 
rr er 66.0 44,897 72.6 1.4300 
Parents’ Magazine ......... 38.8 16,687 52.4 22,484 §Five issues in 1938. 
Photoplay ................5 24.5 16,661 17.9 12,235] ‘tFigures provided by publisher. 
Pictorial Review ........... 31.2 21,254 57.9 39,383 {Not included in total. 
ER ee 33.0 14,192 38.1 16,363] “Figures provided by publisher. 
True Story ................ 53.3 22,884 68.6 29,438 tNow 429 lines instead of 672 to page. 
PMR oys'e-0r4'n kh web ware'en «ba 149.5 94,511 172.5 109,024 aPublished separately in 1937. 


Motorists Vie 
in Rules for 
Safe Driving 


New York, May 4.—A safety 
drive featured by a consumer con- 
test will key spring promotional 
efforts of Tide Water Associated Oil 
Company, which today revealed 
plans for a campaign in 210 news- 
papers in the company’s marketing 
area. 

The contest will be for the best 
set of eight driving rules submitted 
by entrants on coupons obtained 
from Tide Water dealers. Awards 
will consist of 684 prizes totaling 
$50,000. The contest was success- 
fully tested last October in Wor- 
cester County, Mass., during which 
150,000 coupons were received. The 
newspaper campaign of 1,000-line 
insertions will be supplemented by 
radio announcements. Lennen & 
Mitchell, Ine., is the agency. 


Skinner Transferred 
D. I. Skinner, formerly in the Chi- 
cago office of John W. Cullen Com- 


pany, publishers’ representative, has 
been transferred to Columbus, suc- | 
ceeding E. N. Hart, who has joined | 
the Pittsburgh Press. 


Heads Perfect Circle 


Lothair Teetor, vice-president since 
1932, has been named president and 
general manager of the Perfect Circle 
Company, Hagerstown, Ind., succeed- 
ing his father, the late C. N. Teetor. 


Resigns Miller Beer 
Roche, Williams & Cunnyngham, 
Ine., Chicago, has resigned the ad- 
vertising account of Miller Brewing 
Company, Milwaukee, effective May 


31, it has announced. 


Knudsen Shifts 


Reinhart Knudsen, 1936 winner of 
the ADVERTISING AGE essay contest in 
the college division, has been trans- 
ferred from the Portland to the Los 
Angeles office of Botsford, Constan- 
tine & Gardner. 


Davis to “White Collar’ 


Frank Davis has been appointed 
Western New York and Northwestern 
Pennsylvania advertising manager of 
White Collar, with headquarters at 
Buffalo. 


Crosley Makes Ranges 


The Crosley Radio Corporation, 
Cincinnati, has entered the electric 
range field with six models, from the 
deluxe type to kitchenette models. 


Gets United Wall Paper 


United Wall Paper Factories, Inc., 
Chicago, has appointed Baggaley, 
Horton & Hoyt, Inc., Chicago, as ad- 
vertising agency. 


Metal Arts to Hutchins 


Metal Arts Company, Rochester, \ 
Y., manufacturer of emblemal 
jewelry and advertising specialties 
has appointed Hutchins Advertisiti 
Company, Rochester, to handle its a 
count, effective June 1. 


Leather Firm to Rankin 


The Nationwide Leather Produt' 
Corporation, New York, manufac 
turer of Strap-O-Matic brief cast 
and other leather products, ha 
named Wm. H. Rankin Compaly 
New York, to handle its account. 


——— 


@ Thoroughly Experienced on All Phases of Ad 
tising Production Work. Well versed in pastor! 
. Design 
ws Typor 
pol a gly _ Binding. At present 
employed as Production Manager of Large Catalog 
Organization. Desires Employment with Progress 
Advertising Agency. Age: 29 yrs. Salary to st#"$ 
$40 wk. Write Box ome | 


ot ey ee _ Layout - 


Advertising Age. 1434, Chicago 
—————— 


ESSSAES LINCOLN 1770—1345-55 FULLERTON AVE. 


Dealer Identification 
Signs Erected 


Nationally 


i f Consult us when planning to erect point-ol 
ii purchase identification signs or Highw#y 

units. Flat rate, no crating, shipping * 

warehouse charges. 

Maintenance and erection service only. Wé 

do not manufacture. 


Write, wire or — for details. 
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May 9, 1938 


ADVERTISING AGE 


—— 


Lean Heavily 
on Newspapers 


for Life Week 


New York, May 3.—An educational 
campaign on the benefits of life in- 
surance Will be conducted during the 
week of May 9, it was announced here 
today by the 1938 Committee for Life 
Insurance Education, which has ap- 
propriated $100,000 for newspaper 
promotion. 

“National Life Insurance Week,” 
the fifth amnual cooperative venture 
by the insurance companies, will 
place more emphasis on newspapers 
than ever before. While the budget 
is the same as in previous years, 
newspapers will get a larger share. 


To Use 750 Newspapers 


A total of 750 newspapers in 426 
cities will earry 1,000-line illustra- 
tions of family scenes and human 
interest copy. One insertion reads, 
“I’m selfish and proud of it. I’m 
looking for me and mine, first, last 
and always. I’m going to make sure 


™ we get everything out of life that we 


possibly can.” Security will be the 


Ssubject of all insertions. 


A spread will appear in The Sat- 
urday Evening Post of May 14 telling 


THE DISH WIPER PHILOSOPHIZES 


Opening shot in insurance campaign. 


how insurance companies invest their 
money. 

Joseph C. Behan, vice-president, 
Massachusetts Mutual Life Insurance 
Company, Boston, is chairman of the 
educational committee. Young & 
Rubicam, Inc., is the agency in charge 


of the campaign. 


Resorts to Metropolitan 


Camp Sagamore, Milford, Pa.; 
Loon Lake Colony, Chestertown, N. 
Y., and McAveigh House, Chester- 
town, have named Metropolitan Ad- 
vertising Company, New York, as 
their agency. Harry D. Adair is ac- 
count executive. 


Agate Club to Stage 
Golf Party June 10 


The Agate Club of Chicago will 
stage its annual golf tournament 
June 10 at the LaGrange Country 
Club. 

Tom Verschuur of H. K. Clark’s 
Office, is chairman of the committee 
in charge. 


Florists Join Forces 


One hundred Detroit florists have 
launched a cooperative campaign un- 
der the guidance of six wholesale 
florists of the city. First copy in this 
drive was a full-page in the rotograv- 
ure section of the Detroit News May 
1 in preparation for Mother’s Day. 
Brindley-Roth Inec., Detroit, is the 
agency. 


Apotheker to Agency 

Henry Apotheker, publicity direc- 
tor of Trade Union Institute and 
Rand School of Social Science, has 
joined Arthur Rosenberg Company, 
Inc., New York, as head of consumer 
cooperative and social research de- 
velopment. 


Berger Life Chairman 

Royden C. Berger, editor of publi- 
cations for Connecticut Mutual Life, 
Hartford, has been named chairman 
of the Eastern round table of the 
Life Advertisers Association to be 
held June 1 at the Pennsylvania 
Hotel, New York. 


Affiliation 
Ready for Big 
Hamilton Meet 


Hamilton, Ont., May 5.—Hamilton 
is ready for the 35th annual conven- 
tion of the Advertising Affiliation, the 
thriving international organization 
which divides its meetings between 
the Dominion and the United States. 

The convention committee has 
rounded up a galaxy of speaking tal- 
ent which includes W. J. Cameron, 
director of public relations, Ford Mo- 
tor Company; Dr. Walter Pitkin, pro- 
fessor of journalism, Columbia Uni- 
versity, and editorial director, Farm 
Journal; Vernon E. Vining, director 
of department stores sales, Westing- 
house Electric & Mfg. Company, 
Mansfield, O.; Charles Weirs, vice- 
president, DeLong Hook & Eye Com- 
pany, Philadelphia, and many others 
of equal caliber. 

Affiliated clubs are organizing cara- 
vans to the convention, Cleveland, 
Erie, Pittsburgh, Rochester, Buffalo 
and others on both sides of the bor- 
der being ready for the starting bell. 
H. E. Dennison is president of the 
Advertising & Sales Club of Hamil- 
ton, the host organization. 


Not only in national and 
foreign affairs but also in the 
fields of Science and the Arts, the 
present-day world is full of important 
developments with far reaching conse- 
quences. Newsweek not only tells what 
they are but also what they MEAN, not only tells 
what they mean but also what they may lead to, what 
may come of them tomorrow. And, in addition, Newsweek 
gives its readers the signed opinions of noted authorities. 


ps 
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% 
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It is this unique formula of news interpretation, news projec- 
tion, NEWS SIGNIFICANCE, that has drawn to Newsweek 
an audience of more than 300,000 thoughtful, active, 


forward-looking men and women...and made Newsweek 


an uncommonly profitable medium for buyers of advertising. 
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WHOLE-FAMILY READING 


Circulation analysis shows that Newsweek 
reaches the same group of interested families 
week after week, is read by women as well 
as men, young people as well as grown-ups 
...and does, therefore, a thorough selling 
job for advertisers in every classification. 
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MAKE YOUR OWN 
SCREEN TESTS, 
UNIVEX ADVICE 


Collaborates with Warner in 
Talent Hunt 


New York, May 3.—Hollywood’s 
magic portals will swing wide to 
three movie aspirants who win the 
“Home Movie Contest” being 
launched this week by Universa) 
Camera Corporation and Warner 
Brothers Pictures, Inc., it was re- 
vealed here today. 

The contest will 
plicants to submit home-made 
screen tests recorded by Univer- 
sal’s new Univex 8 mm Cine motion 
picture camera. The most promis- 
ing talent discovered from the 
films submitted will receive free 
trips to Hollywood and chances at 
professional contracts. Extensive 
exploitation of the contest is being 
planned by both Universal and War- 
ner Brothers. Three Warner direc- 
tors will serve as judges for the 
contest. Lobby displays are being 
prepared for all Warner theaters. 

Another merchandising tie-in will 
be an archery contest in conjunc. 
tion with the showing of Warner’s 
Robin Hood and the offer of a Uni- 
vex camera as first prize. 

Heavy newspaper and magazine 


require all ap- 


DISPLAYS 


Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 


e 
ADVERTISER'S DISPLAY STUDIOS 
825 Se. Wabash Ave. - Chicago, Ill.-Webster 4236 


OLLYWOOD 


eos 4, e «6 © 


WOMEN... CHILOREN! 


WIN AH 
Ae J HERE’S YOUR 
?” / CHANCE TO BE 
i A MOVIE STAR! 


ome 


ROSEMARY LANE 


Home Screen Contest! 
© 3 WARNER BROS. SCREEN TESTS! 
@FRet TRIPS TO HOLLYWOOD! 
*75 OTHER BIG VALUABLE PRIZES! 
Woslan! pou ibe to wine Werner Brot screen tes! 

rveritegha 


| SEE PAGES 6&7 
| for complete 
details of this 
easy contest! 


Yow Bommbody + go.ng te win! b may be you! Aad 
for guly 56.98, the amesang Unive movie remera wt 


tre you your chancw! See ti si your dealer's today! 


APPEAL TO FUTURE SCREEN STARS | 


Screen Test! 


| 


promotion will be launched this 
| month on behalf of the amateur con- 
test by Universal. Double and 
single page insertions, featuring 
movie stars’ endorsements, will ap- 


pear in American Boy, American 
Girl, Boy’s Life, Collier’s, Esquire, 
Field & Stream, Liberty, Mechanics 


Illustrated, Minicam, Motor Boating, 


Picture Play, Popular Mechanics, 
Popular Science, Popular Photog- 
raphy, Sports Afield, Time and 


Young America. 

Large newspaper space in 28 cities 
will also carry the contest story with 
copy reading, ‘‘Wouldn’t you like to 
win a Warner Brothers screen test, 
perhaps leap into fame and fortune 
overnight? Here’s your’ chance. 
Take a moving picture of yourself 
with a Univex camera and send the 
film to us.” The contest will close 
Aug. 1. 

The movie contest, while most out- 
standing of Universal’s recent promo- 
tions, is overshadowed by the spec- 
tacular history of the company itself. 
In five brief years Universal has 
skyrocketed to a place in the indus- 
try where it sells more camera units 


Put Your Advertising in a 
““PLUS”’ Business 
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6 Office equipmt.. 3,793 ‘T'797 38 
29 Paper products. 3,089 2,199 —399 
m ..... 20338 : 
8 Railway equipmt. “9,437 a <a 
8 anatiles & appar. 2.844 —.... 
’ ac... 64. 
10 Misc. services... 7 ise 3 $40 — 
280 Tot “7 
OoTetal aw Aa $308,877 $100.364 —67.5 


nies from whose 
is obtained: 


reports the figure| (i 


Survey shows Baking one of two industries showing a + net profit for Ist 
Royal F. Munger used this tabulation, exactly as shown, 
in his financial column in the Chicago Daily News for May 2, 1938. 


It is sound to concentrate your advertising dollar on the stable Baking 
business where sales are practically normal. 


Reach your bakery prospects through BAKERS’ HELPER, the “plus” 
The magazine whose circulation averages 
well over 10,000 net paid readers for Ist 10 issues in 1938—an all time high! 


A note on your letterhead will bring the 1937 circulation statement, as 
audited by Audit Bureau of Circulations, to your desk in a hurry. 


quarter of 1938. 


paper serving a “plus” business. 


330 S. WELLS ST., 


, 


CHICAGO, ILLINOIS 


than all 
bined. 


other manufacturers com- 


Born from Depression 


At the bottom of the depression 
in 1933, O. W. Githens and J. J. 
Shapiro invaded the photographic 
field with a camera built and priced 
for the masses. They designed a box 
camera of extreme simplicity and 
gave it an efficient shutter taking 
1% by 1% inch pictures on roll film. 
The camera was priced at 39 cents 
and the film at 10 cents. 

Within a few months Universal 
Camera Corporation discovered that 
its first product was a “natural.” 
Orders far outstripped production 
and sales during the first five years 
have reached 6,000,000 units. Adver- 
tising was slanted toward the low 
price of Univex films, as all Univex 
camera owners have to buy Univex 
film because no other brand will fit. 
Two-inch bi-weekly insertions in 22 
metropolitan newspapers carried the 
message, “My film costs only 10 cents, 
that’s why I take all the pictures I 
want.” Production of films has now 
reached 12,000,000 rolls per year. 


Tops New Market 


Universal invaded the candid cam- 
era field in the winter of 1937. 
“Minicam” is a streamline camera 
with a high-speed shutter and a spy- 
glass finder which retails for $3.50. 
The first three months of this year 
saw, once again, orders far outstrip 
production. Manufacturing 1,000 
units a day, the company is two 
months behind on orders. 

“The lowest-priced precision-built 
camera ever offered,” read copy in 
half-page insertions in Collier’s, Ken, 
Liberty, Popular Mechanics, Popular 
Photography and Time. Minicam is 
finding a ready market during the 
recession because of its price and 
merchandising policy. 

Universal expects the Hollywood 
contest to do for its $9.95 motion 
picture camera what straight price 
appeal has done for its others. No 
small part of the success has been 
due to dealer enthusiasm resulting 
from high film sales. All Universal 
products are retailed under price 
maintenance contracts. 


Tiger Camera Head 

William Tiger, formerly in charge 
of the camera department of Gimbel 
Brothers store, New York, has been 
appointed manager of the camera 
division recently organized by 
Wholesale Radio Service Company, 
New York. 


For Resort Drive 


Albert Frank-Guenther Law, Inc.., 
Philadelphia, has been appointed by 
the Borough of Beach Haven, N. J., 
as its agency for a resort campaign. 
Newspapers in 14 Eastern cities are 
scheduled. 


Landry Appointed 


Tilden Landry has been promoted 
to the post of advertising manager of 
Leon Godchaux Clothing Company, 
New Orleans, succeeding Bradley 
Smith, who resigned recently to take 
a post in Chicago. 


Hammett in New Post 


Paul Hammett, of the Chicago of- 
fice of American Druggist has been 
appointed manager of the Detroit 
office of MoToR. These are both pub- 
lications of Hearst Magazines, New 
York. 


Code Adopted 


by New York | 


Photographers 


New York, May 3.—Seeking to 
clarify relations between agencies 
and producers of advertising photo- 
graphs, the Society of Photographic 
Illustrators, Inc., this week adopted 
a code of ethics in an effort to 
“correct some extremely bad prac- 
tices, detrimental to the interest of 
both.” The entire membership of 
the society, including most leading 
advertising photographers, pledged 
faithful adherence to the code, ac- 
cording to Grancel Fitz, president. 

The code provides that the illus- 
trator must carry out expressed in- 
structions of the authorized buyer 
or waive recompense, but that he 
cannot be expected to know the 
views of others unless they are con- 
veyed by the authorized buyers. 


Extra for Changes 


The code also provides that upon 
completion of a picture according to 
instructions, the illustrator is en- 
titled to receive the full amount 
agreed upon for the work. If 
changes must subsequently be made 
to fit new specifications the illus- 
trator is entitled to extra compensa- 
tion. 

The code quotes from the stand- 
ard practices of the American As- 
sociation of Advertising Agencies 
that “an artist should not be expect- 
ed to stand any loss due to poor 
judgment on the _ part of the 
agency,” and “there is no more rea- 
son why an artist should pay for 
agencies’ mistakes than for an 
agency to pay for an artist’s mis- 
takes.” 

The code also provides that the 
buyer shall compensate the illustra- 
tor for any work done on a pic- 
ture which is started but ordered 
stopped. Another stipulation § de- 
clares that “any agreement to cut 
the price of one picture, with the 
understanding that the illustrator 
may add the amount to bills for 
future work, must be considered an 
unfair practice.” 

“Speculative work, ordered from 
an illustrator by an agency with the 
understanding that it will not be 
paid for if not used by the client,” 
is deemed detrimental to the inter- 
est of both illustrator and adver- 
tiser. 


ABC Adds Snes: 


Continues Blue Book 


The Audit Bureau of Circulations 
has admitted to membership Norge 
Division, Borg Warner Corporation, 
Detroit; Democrat, Shelbyville, Ind.; 
California Magazine of the Pacific, 
Los Angeles; Pic, New York; Yankee, 
Dublin, N. H.; Journal of the Ameri- 
can Dental Association, Chicago, and 
Radio Today, New York. 

The ABC board of directors has 
voted to continue its Blue Book, the 
volume of publishers’ statements is- 
sued in permanent form every six 
months for various classes of publi- 
cation members. 


A PROMISE 


oo 
TO THE EXECUTIVE 
WHO LIKES To Go 
HOME FOR DINNER 


’ i 


IBM Addresses 


Business Man 


Who Likes Hom 


New York, May 3.—Departing fro ff 


the efficiency theme common to mog 
office equipment advertising, cop 
breaking this month for Internation, 
Business Machines Corporation yij 
feature the human appeal with i 
sertions in business and trade mag 
zines addressed “to the executive wh 
likes to go home for dinner.” 
Pictures of International machine 
are omitted, the illustration depictir: 
a business man about to go hom 
leaving a clean desk behind. Cop 
asks: “When the business day ené 


can you leave your office with a feif™ 


ing of having acomplished what y 
set out to do, or does incomplete ani 
inadequate information keep you |i 
gering at your desk?” 

Although the promotion is insti: 
tional, electric bookkeeping and a 
counting machines are mentioned ir® 
cidentally as examples of “how Ing 
ternational Business machines an§ 
methods can help you complete : 
day’s job in a day’s time.” 

IBM copy is appearing in Ame 
can Business, Business Week, Forbes 
Nation’s Business, Newsweek, av 
numerous business papers. Fravify 
Presbrey Company handles the ay 
count. 


Davis Joins Kastor 

Edward Davis has joined H. ¥ 
Kastor & Sons Advertising Compal) 
Chicago, as vice-president in chatty 
of new business. Mr. Davis forme! 
conducted his own business in (! 
cago as a manufacturer’s represell 
tive for raw materials in the 0 
fectionery field. 


Joins Gussow, Kahn 


Melvin H. Silverman has resigi! 
from Namm’s' Department Sto 
New York, to join Gussow, Kahn! 
Co., Inc., New York, as account @ 
ecutive in the merchandising depa 


Ad Bibliography Out 

The Bureau of Research and Edu- 
cation, Advertising Federation of 
America, has issued a classified bib- 
liography on advertising, marketing 
and related subjects, entitled “Books 
for the Advertising Man.” The main 
bibliography is priced at 50 cents, and 
the cumulative supplement at 25 
cents. 


Distributors to Meet 


The Trade Association of Adver- 
tising Distributors will hold its 
eighth annual convention in the Hotel 
Statler, Detroit, July 2-4. Harry 
Sklar, Michigan Advertising Distrib- 
uting Company, Detroit, is conven- 
tion chairman. 


Meat Packer Appoints 


Fuhrman & Forster Company, Chi- 
cago meat packer, has appointed Ad- 
vertising & Research, Inc., Chicago, 
as advertising counsel. Radio, post- 
ers and business papers will be used. 


Corbett Resigns 


Maurice A. Corbett has resigned as 
publicity and sales promotion man- 
ager of Honor Brand Frosted Foods 


Corporation, New York. 
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SEAGRAM'S BIRTHDAY INVITATION 


THIS WEEK 


—you will find Seagram products spe- 
cially displayed at bars and package 
stores in honor of Seagram's 80 years 
of leadership. Think before you drink 
...Say Seagram's and be sure. 


* T) SEAGRAM HAS 


yme . $250,000 FOR 


g& frou 

=f) g0TH BIRTHDAY 
, COD 

ations) en 

yn wil 

‘to 6) Newspapers, Magazines Gel 
‘i It May 16 

achine nae 

>picting New York, May 3.—Seagram Dis- 
) hone tillers Corporation will spend $250,000 
CONES quring the week of May 16 to com- 
'Y et) memorate its 80th anniversary, a pa- 
1 @ fe E trol of the liquor front by ApveRTis- 
hat YUE ing Ace revealed today. About 80 per 
lete aT cent of that sum will go into maga- 
you lit zines and newspapers. 

_ | «©The anniversary celebration will 
INSUG RS provide the highlight of an appropri- 
and & ation which has been increased all 
oned I} along the line. Crown whiskies and 
how It y. 0. Scotch will be promoted heavily 
hes alt in magazines, while a gin campaign 
iplete : in June will be the largest in the com- 

pany’s history. 
| Amer Daily half and quarter page inser- 
, Forbes tions in 200 newspapers will contain 
ek, aS simple institutional exploitation for 
Pring: ™) “Seagram Week.” Wood panel draw- 
1e a 


ings will frame a short anniversary 
4 message. 

Magazine insertions will consist of 

or B} four-color reproductions of a special 

| anniversary point-of-purchase display 


d H. . »» featuring a likeness of Joseph E. Sea- 
ohare stam, founder of the company. These 
formeifgee Spreads will appear in Collier’s, Lib- 
s in Clim erty and Life. 
»presenfi. Among promotion material will be 
the ci 3,000,000 key chains carrying the ef- 
© figy of Mr. Seagram, 200,000 festoons, 
» 200,000 bottle holders and 200,000 bar 
ahn signs. A 24-page magazine, modeled 


S after Life and called “Eighty Years 
) of Life,” will be distributed to the 
trade. Cecil, Warwick & Legler is 
the agency in charge. 


; resign 


Earnings Are Higher 


In the face of an adverse industry 
curve, increased sales were recorded 
for the first quarter of 1938 by Good- 
trham & Worts, Ltd., and Calvert Dis- 

tillers Corporation. 

' Hiram Walker and Ten High were 
the two Gooderham & Worts brands 
Which showed 10 per cent increases 
and helped lift the company’s net 
farnings to $1,672,342 for the quarter 
tiding Feb. 28, as compared with 
$1,658,578 for the corresponding 1937 
riod. Hiram Walker promotion has 
been conducted primarily in maga- 
wines and Ten High in newspapers. 
The current campaign calls for em- 
Dhasis on G & W blended whisky 
Yhch is employing large space inser- 
lions in both magazines and newspa- 
rs and is conducting a consumer 
same on the G and W initials. 


Slogan Aids Gain 


eel heads call for Calverts,” is 
thy Phrase used in the Calvert Dis- 
= Corporation’s promotion which 
ey in a 10 per cent gain over 
year, according to W. W. Wach- 
“, President. 
Pn, have enjoyed an unbroken rec- 
“of monthly increases for the past 


the increasing popularity of blended 
whisky with the consuming public.” 

National Distillers Products Corpo- 
ration also revealed a strong sales po- 
sition for the first quarter of 1938. 
While the advertising budget was re- 
duced slightly, sales held at the 1937 
level. Crab Orchard has been the 


strongest single brand, but the recent 
cut in price of all National’s bonded 
whiskies has resulted in a sales in- 
crease sufficient to offset the indus- 
try’s trend. Net profit for the first 
quarter was $1,445,000 compared with 
$1,425,000 a year ago. 


National Sales High 


Browne-Vintners Company reported 
that while sales generally had slipped, 
White Horse whisky had skyrocketed 
to first place among all imported 
Scotches. During the past year 
White Horse imported 310,000 cases 
and led its nearest competitor, Black 
& White, by 10,000 cases. It was also 
revealed that this country imported 
2,800,000 cases of Scotch in 1937 as 
compared with 2,400,000 cases in 1936. 

An African cockatoo will feature 
all insertions in the spring gin promo- 
tion launched this week by Fleisch- 
mann’s Distilling Corporation, Peek- 
skill, N. Y. The bird will establish 
the campaign’s theme as it urges, 
“Learn to say Fleischmann’s, that’s 
the spirit.” 

The age and skill of the Fleisch- 
mann company, “oldest commercial 
gin distillers in the country,” will be 
emphasized as will the refreshing 
qualities of gin as a summer drink. 
Temperance will be advocated in the 
phrase, “Stick to good spirits, even if 
you have to pay a little more and 
drink a little less.” 


Reorganize Boston 


“Evening American” 


The Boston Evening American has 
been reorganized and its advertising 
is being sold in combination with the 
Daily Record, The American’s for- 
mat has been changed to tabloid size. 

Personnel includes John T. Cush- 
ing, publisher of both papers; John 
T. Lambert, assistant publisher; E. 
J. Rhatigan, business manager; Er- 
nest Hoftyzer, advertising director; 
and Harold G. Kern, formerly adver- 
tising director of the American, na- 
tional advertising manager of Hearst 
International Advertising Service. 
Price of the American has been 
dropped from three to two cents. 


Promote Door County 


Newspapers, magazines and posters 
will be used to promote Door county, 
Wis., as a vacation spot. Kirtland- 
Engel Company, Chicago, is in 
charge. 


Agency for Taylor 
K. Taylor Distilling Company, 
Frankfort, Ky., has appointed Mit- 
chell-Faust Advertising Company, 
Chicago, to handle its newspaper and 
business paper advertising. 


Fox Expands 
Martin Fox Advertising Corpora- 
tion, New York, has moved to 1440 
Broadway to accommodate enlarged 


“Popular Homecraft” 
Adds Robert Miller 


Robert W. Miller has become adver- 
tising manager of Popular Home- 
craft, Chicago. He was formerly with 
Circulation Management. 

The publication has moved to 919 
N. Michigan avenue, its new tele- 
phone number being Sup. 1585. 


Hearst Shifts Fris 


Henry H. Fris, for nine years pub- 
lisher of the Albany Times-Union, 
has been named publisher of the Mil- 
waukee News and Sentinel succeed- 
ing John H. Black, resigned. Roger 
H. Ferger becomes assistant pub- 
lisher. 


“Cats Meow” Bows 


Cats Meow, magazine devoted to 
swing music, has appeared in Detroit. 
It is published by Cats Meow Publish- 
ing Company, Fisher bldg. James B. 
Johnson, Jr., is president. 


Hancock Promoted 
Walter N. Hancock, formerly sales 
promotion and advertising manager, 
has been named general sales mana- 
ger of Ry-Lock Company, San Lean- 
dro, Cal. 


A. A. to Rathrauff 


American Airlines, Inc., Chicago, 
has appointed Ruthrauff & Ryan, 


publicity and promotion departments. 


Chicago, as its advertising agency. 


EVINRUDE - ELTO. Here is an interesting feature of this 
Company’s use of the Classified. Directories are used at 
or near “water spots” which are markets for outboard 


“This dealer identification MIERNtEee 
flexible. It would fit our BASUMTy in 


o> WAYS that 5 


concerns use 
the Classified 


REMINGTON RAND. Under its well known trademark in 
Classified Telephone Directories, this Company lists its 
branch offices. These offices sell at retail and also fur- 
nish inquirers with the names of nearby dealers. 


. motors. Distributors and dealers are listed. 


GOODYEAR uses directories nationwide, for both tires 


and batteries, in every town where there is a Goodyear ride. 
Bey Tires t 
store or a dealer. It’s easy for people to find Goodyear e other 


tires and batteries everywhere they may go. 


BOSTON GEAR gets telephone book customers even in 
towns where it has no sales outlet. For example, it lists ' 
the Boston Gear Cleveland outlet in the Akron Classi- 
fied to direct inquiries to the nearest point where a stock 


of gears is maintained. 


‘blue coal’ has distribution throughout New England, the 
Middle Atlantic States and part of the Southern Atlantic 
States. In the West, its distribution is scattered. Therefore 
its dealers are listed only in those direetories of the com- 
munities served. This sectional use is in contrast to the 


Goodyear instance. 


@ The examples above show how adaptable 


“Where to Buy It” Service is to different 


plans of distribution. Let us discuss how 


‘WO years,” he said, “as evidence of 


this dealer identification service can help 


Noiseleas, Standard, Port- 
able—new and 


rebuilt. 


All carriage widtha, type 
atyles, keyboards. Rentals 
wunranteed excellent qual- 
ity. Repairs by factory- 
trained men, 
Typewriter Ribbons and 
Carbon 


Remtico 


“WHERE TO BUY THEM” 


EVINRUDE-ELTG OUTBOARD MOTORS 


Twin 
Motors, 
trolling 


Complete line of Single. 
and 


4-Cylinder 
Speeds from 
walt to over 


60 miles per hour. Low- 


eat prices, easy terms. 
Expert service. 


“WHERE TO BUY THEM” 


han on 
kind. isi 


Any size, any type 
available — for 


‘ re people 
ride on Goodyear 


any 


GOOD “YEAR 
TIRES 


“WHERE TO BUY IT” 


Gears, 
8. 
locks, 
ete., 


Shaft Couplings, 
ings, Collars, 


Speed Reducers, 


Chain Drives, Shaft Sup- 
Pulleys, 


Pillow 
Universal Joints, 
Bear- 
Bushings, 


in thousands of 
standardized 


types and 


“WHERE TO BUY IT” 


America’s Finest 
Anthracite color- 
marked for your 
rotection. 
lue tint 
guarantee of  bet- 
more 
ico! heat. 
be 


ter, 


low. 


you to solve your merchandising problems. 
American Tel. & Tel. Co.,. Trade Mark Service 


Div., 195 Broadway, New York (EXchange 3-9800) 
or 311 W. WashingtonSt., Chicago (OF Ficial 9300). 


The 
is your 


econum- 
Authorized dealers listed 


“WHERE TO BUY IT” 
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SHELL OFFERS 
FREE OIL FOR 
CHECK FAILURE 


New Plan Gives Attendant 
Look Under Hood 


St. Louis, May 5.—Automatic con- 
centration of motorists’ attention on 
service is expected from a cam- 
paign launched this week by Shell 
Petroleum Corporation, pledging 
“Your oil free if I forget to check 
it.’ While major oil companies 
have long preached service to deal- 
ers, Shell is said to be the first to 
exact a penalty for failure to live 
up to the advertising. 

Shell dealers have been recon- 
ciled to this potential loss of profit 
by the company’s explanation that 
the strategy allows them to get un- 
der the hood of every car enter- 
ing their premises without antagon- 
izing or seeming to “barber shop” 
customers. 


Pushed to Sign 


Already tested in a number of 
markets, the Golden Shell oil cam- 
paign broke loose today in large 
markets with full pages in color 
in newspapers. This copy will be 
followed with outdoor advertising, 
while dealers will tie in with spe- 
cial 3x5 posters for driveway dis- 
play. 

District managers have been busy 
for some time getting dealers’ 


JULES CLYDE GERDING 
ART DIRECTOR 
STACK-GOBLE ADV. AGENCY writes... 
“Adequate service, a fair price and work of accept- 
able quality are things that every Art Director de- 
mands from a studio. But those who really win 
his tasting. good will are the ones that bring to 
every Job the added intelligence, responsibility and 
creative understanding that lift their results above 
the ordinary level. You have given me more than 
sufficient reason to number you among these."’ 


WILL YOU PHONE SUPERIOR 0965 
FINE PHOTO RETOUCHING 


RANDELL STUDIOS 


WRIGLEY BLDG. CHICAGO 


THE SERVICE MAN MAKES A PROMISE TO MOTORISTS 
2 ye 70 THE 


pledges on cards provided for the 
purpose. After Shell had explained 
the plan in detail, signatures were 
forthcoming without delay. The com- 
pany has provided three reminders 
to help attendants avoid incurring 
the penalty. The first is a “check 
ring,” a ring with a check mark on 
it which reminds the wearer to 
check the oil in each customer's 
car. The second is a “gas hose 
gadget,” consisting of a little bell 
attached to the nozzle of the gaso- 
line hose. The final reminder is a 
hand bill about the size of regular 
paper money. 

When giving change, the attend- 
ant is expected to hand the motor- 
ist one of these bills, carrying a 
brief sales story on Golden Shell 
motor oil. J. Walter Thompson 
Company handles the Shell account. 


Coming 
Conventions 


May 10-12—Annual convention, 
Lithographers National Association, 
The Homestead, Hot Springs, Va. 


May 13-14—Annual convention, Ad- 
vertising Affiliation, Royal Connaught 
Hotel, Hamilton, Ont. 


May 17-18—Spring convention, In- 
land Daily Press Association, Sher- 
man Hotel, Chicago. 


May 19—Annual spring meeting, 
Insurance Advertising Conference, 
Hotel Roosevelt, New York. 


May 19-21—Annual convention, Na- 
tional Federation of Sales Execu- 
tive, Dallas. 

May 20-21—Midyear meeting, Amer- 
ican Marketing Association, Wash- 
ington, D. C. 

May 30-June 1— Annual conven- 
tion, Southern Newspaper Publish- 
ers Association, Biloxi, Miss. 


June 1-4—Annual convention, Na- 


tional Association of Direct Selling 
Companies, Lake Wawasee, Ind. 

June 12-16—Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 

June 12-15 — Annual convention, 
Newspaper Advertising Executives 
Association, Detroit. 


June 13-16—Annual convention, 
Association of Newspaper Classified 
Advertising Managers, Nicollet Hotel, 
Minneapolis. 


tional Conference on Visual Educa- 
cago. 


June 25-29—International Advertis- 
ing Convention, Glasgow, Scotland. 


June 26-30—Annual convention, 


— 


Flese's a distinguished, new and original script 
typeface, with strength as well as grace and charm. 
Equally valuable for advertising display or com- 


mercial printing, Coronet Bold retains the practical 


Wold 


advantages of all Ludlow typefaces. As with other 


Ludlow scripts and italics, Coronet Bold is cast from 


slanting matrices, permitting close fitting without 


sacrifice of design, and giving a solid slug that 


withstands printing and dry-mat rolling pressure. 


Specimen sheets showing Ludlow Coronet Bold in all 
sizes from 18 to 72 point will be gladly sent upon request 


Ludlow Typograph Company 2022 clybourn Avenue, Chicago, Ill 


Tewspapers aud Magazines 


24-pt. Ludlow Coronet Bold 


Effective Usefulness 


36-pt. Ludlow Coronet Bold 


istinguished 


48-pt. Ludlow Coronet Bold 


Vow Script 


60-pt. Ludlow Coronet Bold 


June 20-23—Annual meeting, Na- 


tion, Francis W. Parker School, Chi- 


Internationa! Association of Display 
Men, Mayflower Hotel, Washington, 
pS. 


June 26-30—Annual convention, 
Pacific Advertising Clubs Associa- 
tion, Ambassador Hotel, Los An- 
geles. 


July 2-4—Annual convention, Trade 
Association of Advertising Distribu- 
tors, Hotel Statler, Detroit. 


Aug. 14-17—Annual convention, 
International Association of Printing 
House Craftsmen, Boston. 


Aug. 16-19— Annual 
National Sign 
Hotel, Chicago. 


Aug. 23-25— Annual convention, 
Outdoor Advertising Association of 
America, Denver. 


Sept. 18-21— Eighteenth annual 
convention, Mail Advertising Service 
Association, Hotel Statler, Detroit. 


Sept. 19-23—Seventh International 
Management Congress, Washington, 
D.C. 


Sept. 21-23— Annual conference, 
National Industrial Advertisers As- 
sociation, Statler Hotel, Cleveland. 


Sept. 28-30— Annual convention, 
Direct Mail Advertising Association, 
Stevens Hotel, Chicago. 


Sept. 28-Oct. 1— Annual conven- 
tion, Association of National Adver- 
tisers, The Homestead, Hot Springs, 
Va. 


Oct. 8-9— Annual convention, Na- 
tional Advertising Agency Network, 
Washington, D. C. 

Oct. 21-Nov. 3—Annual convention, 


Financial Advertisers Association, 
Fort Worth, Tex. 


convention, 
Association, Stevens 


New Company Formed 
To Publish “Leader” 


The Wisconsin Guardian Publish- 
ing Company, Inc., has been organ- 
ized to succeed the Milwaukee Social 
Democratic Publishing Company, as 
publisher of the Milwaukee Leader. 

The new corporation was formed 
by Paul A. Holmes, editor; Alfred R. 
Bower, advertising and sales mana- 
ger, and M. G. Mathews, circulation 


manager. 


ee, 


Iced Coffee 
Week to Open 


Big Campaign 


Chicago, May 4.—An “Iced (op. 
fee” week in June will be an initia) 
step in the long-range promotion ef. 
forts of the coffee industry, Herbert 
Delafield, vice-president of Durang. 
MecNeill-Horner Company, and a 
member of the promotion commi. 
tee, Associated Coffee Industries o 
America, said today. 

Mr. Delafield said that this 
“week” had been scheduled in order 
that full cooperation of the entire 
industry might be obtained befor, 
opening of the general campaign 
in September. Arthur Kudner 
Inc., appointed as the agency last 
week, is at present studying pro. 
posed media and campaign ideas, 
according to Mr. Delafield. 


To Spend $1,000,000 


Joint sponsors of the industry 
promotion are the ACIA and the 
Pan-American Coffee Bureau. The 
latter has already set up $500,099 
for the drive, a sum which the 
ACIA is expected to match through 
an assessment of five cents per bag 
on all coffee brought into the 
United States. This assessment 
was voted in November. 

A variety of merchandising 
stunts will comprise promotion for 
“Iced Coffee Week,’ Mr. Delafield 
said. Dates for the week are to be 
fixed in the near future. 

Official opening of the industry 
promotion was celebrated April 28 
with a dinner in Washington at. 
tended by representatives of the 
trade and interested governments. 
Among the major speakers were 
Sumner Welles, Under Secretary of 
State; George H. Davis, president, 
United States Chamber of Com: 
merce; Dr. T. S. Vaca, chairman of 
the Pan-American bureau, and G. 
W. Sharpe, chairman of the ACIA. 
Mr. Delafield was toastmaster. 


Desmond to Teach 


Dr. Robert W. Desmond, associate 
editor of the Christian Science Moni- 
tor, will become a professor in the 
Medill School of Journalism at 
Northwestern University, Evanston, 
Ill., in September. He is the first 
appointee to the faculty under the 
new five-year professional plan. 


Pylac Introduced 


Pylac Products, Inc., Belleville, N. 
J., has introduced Pylac, a detergent 
which, it is claimed, cuts in half the 
time and labor required to wash 4 
car. Cecil, Warwick & Legler, New 
York, is the agency. 


Summer Golf Group 


Plans June Tourney 
The 34th annual tournament of 


the Summer Advertising Golf Ass0- 


ciation will be held June 23-26 at 
Spring Lake Golf and Country Club, 
Spring Lake, N. J. 

Ray McCarthy is president. 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 
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Harry Gamson, production manager of 
Erwin, Wasey & Co., Chicago, for many 
has taken the same post with 
Chicago. 


years, 
Morris-Schenker-Roth, Inc., 


COSMETICS GET 
CRITICISM IN 
WOMEN’S FORUM 


New York Club Reports on 
New Series 


New York, May 4.—That mythi- 
cal, composite character, the aver- 
age consumer, is not the radical 
baiter of business and advertising 


painted, but instead is 
accord with the Ameri- 
of business, according 
Advertising Women of New 
York, Inc., which has just complet- 
ed the first of an annual series of 
forums on, “Do consumers get what 
they pay for?” 

Since November, 1937, five month- 
ly meetings at the Town Hall Club 
have presented both expert and lay 
testimony to 2,000 consumers on a 
of subjects, including fab- 
rics, foods, cosmetics, drugs and the 
cost of living. 


he is often 
heartily in 
can system 


to 


Variety 


Question Vitamin Claims 


According to Elsie Stark, director 
of the home economies bureau, Best 
Foods, Ine., and forum chairman, 
consumer education was particular- 
ly noticeable in the fabric field. Dis- 
cussions from the floor indicated 
that the labeling of rayon has done 
much to establish confidence in all 


fabric identifications. Mrs. Helen 
Faith Keane, publicity director of 
Bloomingdale’s Department Store, 


vho offered expert fabric testimony, 
said that a survey conducted by her 
evealed that two out of every three 
vomen look for a label on yard 


BUSINESS. 
| WHAT 3D 
MAKEC HF: 
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Direct - Mail - Advertising 


Automatic-Typewriting 
Multigraph-Letters 

Planograph-Letters 
Process-Letters 

Filling-in—Addressing 
Mimeographing 
Folding—Enclosing 
Stamping—Mailing 
Varityping 


goods and four out of every five 
look for shrinkage guarantees. 

Of the five topics discussed dur- 
ing the series, cosmetics were the 
only line to come in for any degree 
of criticism. While consumers gen- 
erally do not object to paying 
higher prices for artfully packaged 
merchandise, they did express skep- 
ticism as to vitamin and medicinal 
claims of many cosmetics. 

Janet MacRorie, editor of the con- 
tinuity acceptance department, Na- 
tional Broadcasting Company, led 
the attack upon cosmetics which 
make therapeutic claims. “Such as- 


sertions, when unsubstantiated by 
medical research, are barred from 
the air,” she said. 


Other speakers appearing before 
the forums included Dr. Walter H. 


NATIONAL REPRESENTATIVES: HEARST ~@GH™™ INTERNATIONAL ADVERTISING SERVICE 


Eddy, professor of 
chemistry, Columbia University; 
Paul Willis, president, Associated 
Grocery Manufacturers of America; 
Dr. H. Gregory Thomas, director of 
board of standards, Toilet Goods 
Association, Inc.; Dr. James C. 
Munch, professor of pharmacology, 
New York University, and Major R. 


physiological 


R. Lutz, director of statistics divi- 
sion, National Industrial Confer- 
ence. 


Raise Printers’ Pay 

Philadelphia Typographical Union 
No. 2 has announced a new contract 
for the city’s union printers which 
calls for a gradual increase in wages 
during the next two years until they 
are 12 cents per hour higher than 
at present. 


New Chicago Magazine 
"Round The Loop Publishing Com- 


Whisky Production Off 


Whisky production was 39 per 


pany, 100 W. Monroe street, Chicago, | cent lower in the first quarter of 1938 
has launched publication of ‘"Round| than in the comparable 1937 period, 


The Loop. This will be a monthly 
magazine with 25,000 copies distrib- 


uted free to offices in the loop area. | 
It will also be sold at several points | 


in the loop. It will cover 
ot workers and executives. 
Stone is national representative. 


interests 


Graham Names Wright, 


Announces Price Cut | 

Walter F. Wright, formerly eastern | 
zone manager, has been named gen- | 
eral sales manager of Graham-Paige | 
Motors Corporation, succeeding F. R. | 


Valpey. 


current models from $40 to $92. 


| ago. 
Howard | 


the United States Treasury has re- 
ported. Total gallons produced dur- 
ing the 1938 quarter were 31,756,882 
as compared with 52,100,740 a year 
In spite of this drop, the Treas- 
ury reported that production contin- 
ued to run ahead of consumption. 


Continental Shifts 


Continental Color Corporation has 
completed arrangements for transfer- 
ring its plant from Cleveland to Cin- 
cinnati, where manufacturing opera- 
tions will be carried on at the Ault 
& Wiborg Corporation factory. Sales 


| offices will remain in Cleveland, how- 
Graham has reduced prices on its | 


ever, and all merchandising efforts 


| will be directed from there. 


Your 1938 advertising has a heavier load to carry. The going is rougher. You 


need a powerful sales producing vehicle to puil you through the current crop of 


economic “ups and downs” and keep your figures on the right side of the ledger. 


Fortunately, in the Chicago market, there is an advertising vehicle that meets 


these specifications. Now, for the first time, the Chicago Herald and Examiner 


and the Chicago Evening American are offered on an optional combination plan. 


Here is a sales producing vehicle that reaches more than 700,000 alert, up-and- 


spending families (at a cost of only a dollar a line) to provide blanket coverage 


of the nation’s second market. 


RODNEY E. BOONE, General Manager 


For efficiency and economy . . . for coverage 


that makes sales go up and costs go down—USE THE COMBINATION. 


CHICAGO HERALD AND EXAMINER 
CHICAGO EVENING AMERICAN 
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AID POOR—Thomas L. L. Ryan (right), president, Pedlar & Ryan, New York, 

heads the committee of advertising men for the $10,000,000 Greater New York 

Fund. At left, John A. Brown, president, Socony-Vacuum Oil Company; and 
Winthrop Rockefeller, Jr. 


Ammen to Fitzgerald 

Charles Ammen Company, Ltd., Al- 
exandria, La., has appointed Fitzger- 
ald Advertising Agency, New Orleans, 
to prepare point-of-sale advertising 
for introduction of its new “Invis- 
ible’ powder for men. Newspapers 
and radio are also scheduled. 


The distinction between 
outstanding and ordinary 
retouching—lies in Know!l- 
edge, Ability and Skill. 


W’ §$UPerior 8634 


RALPH WEIR & 
RAY FREY 


646 N. Michigan Ave. ..Chicago 


Henaghan Appointed 

William B. Henaghan, formerly 
associated with Butler Bros., Chi- 
cago, has been appointed promotion 
and merchandise manager of Modern 
Retailing, published by Adoma Pub- 
lishing Company, New York. 


Appoints McDonald 

Eagle-Ottawa Leather Company, 
Grand Haven, Mich., has appointed 
Sterling B. McDonald director of 
color and design for its products. 
Mr. McDonald is well known for his 
work in design on many of the new 
streamlined trains and skysleeper 
planes. 


Celebrates 50th Year 


The Trained Nurse and Hospital 
Review, New York, has celebrated its 
golden anniversary with a special is- 
sue which carries the largest cash 
volume of advertising within that 
time, with the exception of one issue 
which appeared in 1928. 


BLANKET COVERAGE 


[¥] Check Your Market 
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Schools 
Colleges 
Hospitals 
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Restaurants 
Office Buildings 
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OVER 55,000 COPIES MONTHLY 


Reaching the RIGHT man! 


Over 55,000 copies of INSTITUTIONS will carry your advertisin 


message 


to the RIGHT MAN . . . the man in each institution in each of the groups 


listed above who actually is interested in your products. . 


. the man in the 


outfitting or jobbing organization through which institutions buy . . . the 
man who can say "YES" when it comes to the equipping, furnishing, decorat- 
ing, maintaining and remodeling of institutions. 

Because it is packed brim-full of news, feature articles, new and improved 
products, buyers’ helps and timely messages of the many kindred problems 
common to all institutions, INSTITUTIONS is regularly and favorably read by 


your buyers in this huge market. 


If it's “institutions” you wish to reach, write for the FREE booklet, 
“SELLING THE ENTIRE INSTITUTIONAL MARKET," which tells how your 
advertising dollar goes further when used in INSTITUTIONS. 


EQUIPPING - FURNISHING - DECORATING - MAINTAINING « REMODELING 


Write|Today for Rates—Information Cheerfully Furnished 


1900 PRAIRIE AVENUE, CHICAGO, ILLINOIS 


Getting Personal 


Ralph Starr Butler, General Foods v.p., and A. W. Hobler, Benton & 
Bowles prexy, arrived in Hollywood last Wednesday to give their radio 
plans the onceover. . . Pinch-hitting for E. Scranton Gillette these days, 
as general manager of Gillette Publishing Company, is Richard B. 
Birch, Jr. Mr. Gillette left last week for a Mediterranean tour... 


Col. Bill Rankin, New York agency head, continues to live up to his 
reputation as champion introducer of distinguished visitors from 
abroad. The latest pair he showed around the New York Ad Club a few 
days ago were both from England—C. W. Hayward, chairman, Electric 
& General Industrial Trusts, Ltd.; and Max Stone, managing director 
of a chain of 60 electrical and radio stores in London and vicinity. . . 


What _ hap- 
pens when  ad- 
vertising c oO p y- 
writers get the 
fiction urge was 
aptly demon- 
strated last week 
by the case of 
John P. Mar- 
quand. Returning 
from the war, Mr. 
Marquand landed 
a job on the New 
York Herald 
Tribune. He 
stayed there only 
a year, then 
turned to writing 
copy. His print- 
ed salesmanship 
clicked, but so 
did the short 
stories he turned 
out on the side. 
Whereupon he 
chucked copy- 
writing in favor 
of fiction. And last week he won the Pulitzer Prize for his novel, “The 
Late George Apley.” . 


eye el 


ABP GOLFERS—Found enjoying a round during the 
convention at Hot Springs, Va., were Kingsley L. Rice, 
Power Plant Engineering; C. A. Patterson, American 
Restaurant; Charles E. Price, Keeney Publishing Com- 
pany, and E. F. Hamm, Jr., Traffic World, all of Chicago. 


First election of the WGN Adveytising Alumni Association (com- 
posed of former members of the Chicago Tribune advertising staff) 
was held in New York last week with the following results: president, 
J. C. Wilberding, v.p., Gravure Service Corporation; vice-president, 
Vernon Brooks, a.m., New York World-Telegram,; secretary, Chalmers 
Pancoast, Hotel Lexington; treasurer, J. J. E. Hessey, a. m., This 
Week... 


Don’t be upset if we report, one of these days, that a certain well 
known ad executive has been doing somersaults in a circus, or that 
another one is amusing kids with a clown’s suit. It’s all the fault of 
one Virginia Nowell, a.m., Parker & Watts Circus, who’s been inviting 
admen to trail along with the show for brief periods as guests of the 
management... 


Whenever anybody speaks of timeliness hereafter, we’re going to 
think of Ellen Mills, feature advertising manager of L. Bamberger & 
Co., Newark. Right on the heels of the front-page publicity on the 
“Birth of a Baby” dither, Miss Mills turned out a full-page ad that ran 
in metropolitan dailies, entitled “The Birth of An Adult’’—a reference 
to “the process of birth and growth in the field of sartorial embellish- 
iON 6a 


Some lucky golfer who belongs to the Sales Executives Club of New 
York is going to be the recipient of a $100 trophy, thanks to Arthur W. 
Ramsdell, a.m., The Borden Company. The mug will be known as the 
“Borden Cup.” ... Robert Barbour, assistant a.m. at Bakelite Corpora- 
tion, is recuperating from tonsil removal. He spent a few days at Mur- 
ray Hill Hospital last week... 


Sherwood King, L&T copywriter in Chicago, turned “literary” long 
enough to produce what looks like a best seller on the mystery lists. 
Entitled, “If I Die Before I Wake,” it has something to do with a 
murder. .. 


Dr. William Rodney Whitney, General Electric v.p. in charge of 
research, has been awarded the Marchellus Hartley gold medal by the 
National Academy of Sciences for “eminent services to the public, per- 
formed without a view to monetary gains and by methods which in the 
opinion of the Academy are truly scientific.” ... 


Edith Parnell has decided that a life of domesticity is preferable to 
the business world and has resigned as editorial manager of Charles F. 
Higham, Ltd., London. In the summer of 1936, she attended the AFA 
convention in Boston. . . 


Norman W. Geare, head of Geare-Marston, Inc., has sent a letter to 
the President, proposing to celebrate all national holidays except 
Christmas and New Year’s on the Monday nearest the date of the an- 
niversary with these benefits: It would lengthen a number of week- 
ends throughout the year, afford greater leisure and recreation for the 
publie and benefit industries in savings and added income. 


Additions to the country’s population are Joyce Elizabeth, daugh- 
ter of Mr. and Mrs. Theodore-R. Nathan (assistant to the general man- 
ager, Dreier Hotels, New York), and Linda, daughter of the Nathan 
Jacobs. He’s in the Chicago office of Bozell & Jacobs, Inc. . . 


“First Lady of Radio” is the title bestowed upon Marjorie Mc- 
Pherson, radio director of the Izzard agency, by the Seattle Business 
and Professional Women’s Club. .. Adelaide Stollenwerk, Cream City 
Outdoor Advertising Company, Milwaukee, has left for a month’s trip 
to Florida and Havana, Cuba... Another traveler is Fred C. McKittrick, 
publisher of McKittrick Directory of Advertisers, who is cruising 
around the Mediterranean. He will stop in Naples, Rome, Florence 
and Genoa, before returning to New York May 23... 


Allyn B. Mcintire, v.p., Pepperell Mfg. Company, has been named 
to the board of trustees of Peter Bent Brigham Hospital, Boston. . 
Publisher William Randolph Hearst’s birthday was celebrated the last 
day of April with a costume party at his Santa Monica beach home... 


William J. McGlynn, in the advertising department of Armstrong 
Cork Company, Lancaster, Pa., and Katharine Ryan, East Orange, N. J., 


became one on April 23... 
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U. S. Housing 
Program Spurs 


Holland Drive 


Holland, Mich., May 5.—Hollang 
Furnace Company today discloses 
plans for a spring and summer Cam. 
paign substantially expanded oy, 
last year’s in anticipation of a strong 
sales stimulus through the goyerp. 
ment’s housing program.  Particy. 
larly aimed at this market wil] pe , 
new furnace priced at $58.50, some. 
what lower than previous models. 
This furnace will be featured jy 
May newspaper copy scheduled fo, 
400 newspapers. Official introductioy 
was made with a full-page, four-colo; 
advertisement in The Americay 
Weekly, May 1. 


Heavy Rotogravure Use 


As in 1937, Holland will use ¢op. 
siderable rotogravure copy in large; 
cities throughout the country. This 
schedule, calling for full-page ang 
1,000 line insertions, includes Metro. 
politan Weekly. 

Holland air conditioning equip. 
ment will be featured in copy sched. 
uled for six general magazines and 
five in fields related to home building. 
The company will also sponsor ap 
opening day broadcast of the annua! 
tulip festival here May 14. This wil] 
be a half-hour show over 70 stations 
of the Columbia Broadcasting Sys. 
tem. Spot radio has been used on 5) 
stations for the past two months, 
Ruthrauff & Ryan, Chicago, is the 
agency. 


Stage Fashion Show 

United Air Lines and Saks Fifth 
Avenue collaborated in staging an 
air travel fashion show at the Edge 
water Beach Hotel in Chicago April 
28. Miss Marion Gates, director. 
women’s division, and E. D. McClone, 
display director, were in charge for 
United, with Miss Helen Sisson pre- 
senting Saks’ styles. 


To Discuss Lea Bill 

The Wheeler-Lea bill and its appli- 
cation to proprietary, drug and cos- 
metic and food products will be dis- 
cussed at the 56th annual convention 
of the Proprietary Association May 
16-18 at the Hotel Biltmore, New 
York. 


Kite With Agency 
Gordon S. Kite, formerly asso- 
ciated with the Herald, Norristown, 
Pa., has been appointed account 
executive of Stewart-Jordan Com- 
pany, Philadelphia. 


Hood to Cabot 
H. P. Hood & Sons, Inc., Charles 
town, Mass., dairy products, has ap- 
pointed Harold Cabot & Co., Boston, 
as its advertising counsel. 


In Atlanta 
THEY LISTEN TO 


The . 


—— 


ELECTROTYPE CO,| 
CINCINN AT! 


Branch Plants or Offices at 


Atlantic Electrotype & 
Stereotype Co., 
228 E. 45th St., New York 


| 
| 
Northern Electrotype Company 
47 Burroughs Avenue, Detroit | 


Hoffschneider Brothers 
500 Howard St., San Francisco 


Philadelphia Mat & Plate Co. 
243 No. Juniper St., Philadelphia || 


Chicago, 400 North Michigan {}] 
Ave. (Wrigley Bldg.) | 


Atlanta, Rhodes Haverty Bldg. | 


134 Peachtree Street 


WORLD'S LARGEST MAKERS 


OF ADVERTISING PLATES 
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ALEXANDER s 


New Alexander Smith floor plan rug display dramatizes the advantages of rugs 
that fit. The “right” and “wrong” signs are alternately illuminated. 


WOVEN BY 


Follow-Through Counts, 


Christiansen Says 

A successful advertising represen- 
tative works harder in behalf of the 
advertiser after the account starts 
running than during the period of 
solicitation, H. E. Christiansen, of 
Comic Weekly, told the Chicago Busi- 
ness Papers Association May 2. 

He described how his publication 
helps advertisers through its trade 
extension division and personal con- 
tacts of representatives with jobbers 
and dealers. 

The association re-elected all of its 
officers and directors for the coming 
year. Stanley R. Clague, Modern 
Hospital, is president; J. U. Farley, 
Domestic Engineering, vice-presi- 
dent; Paul Clissold, Bakers’ Helper, 
secretary, and W. J. Hannon, Ameri- 
can Restaurant, treasurer. Directors 
are Charles E. Price, Keeney Pub- 
lishing Company; J. C. Aspley, Dart- 
nell Corporation, and E. J. Hamm, 
Jr., Traffic World. 


Show Must Go On, 
O’Keefe Tells Court 


Walter O’Keefe filed suit in the 
New York Supreme Court last week 
to determine whether or not Pack- 
ard Motor Car Company and Young 
& Rubicam have the right to sus- 
pend their radio program. 

The contract permits the agency 
to suspend when “conditions beyond 


control arise.” 


| 


W-E SCORES AS 
HOST AT FIRST 
‘HOUSE PARTY’ 


Chicago, May 4.—Evidencing the 
widening scope of corporate public 
relations policies, Western Electric 


Company this week opened the doors 
of its Hawthorne plant to the gen- 
eral public for its first industrial 


house party. 

Directed at employes as well as the 
public, the venture was described by 
company executives as one intended 
to “bring institutional advertising to 
life.’ Visitors to the plant—which 
includes 3,000,000 square feet of 
space—are invited to take a specially 
arranged tour of the plant which af- 
fords a close-up view of the many 
and varied processes involved in 
building telephones and_ telephone 
equipment. 


Employes Display Interest 


Commenting on the degree of in- 
terest displayed by employes, John 
B. Gibson, publicity director, said 
that more than 45,000 requests for 
admission to the exhibits have been 
received through the 15,000 workers 
now employed. In previous years 
the number of employes has been 
considerably higher, reaching a peak 
of 42,000 in 1929. 

A feature of the tour was the com- 
Pany’s industrial relations display, 
emphasizing the broad scope of its 
activities in educational and recrea- 
tional projects. The complete tour 
covered 110 groups of operations. A 
souvenir booklet, given each visitor, 
described the purpose and method 
of each, enabling the visitor to un- 
derstand what took place before his 
eyes. 

Success of the two-week venture, 
it was reported, may bring forth 
Similar “house parties” in the com- 
pany’s other two plants in Kearney, 
N. J.. and Point Breeze, Md. 


Rhode Island Spends 
$25,000, for Promotion 


The Rhode Island state legislature 
has passed a bill appropriating $25,- 
000 for the promotion of the state as 
4a Summer vacationland. Newspapers 
and magazines will be used. 

_Lanpher & Schonfarber, Inc., Pro- 
Vidence, is the agency. 


Stifler Promoted 


C. B. Stiffler, formerly vice-presi- 
dent and assistant general manager 
of United Motors Service, Inc., De- 
'roit, has been appointed general 


Ist Voluntary 
Chain Formed 
for Clothing 


New York, May 5.—Heralded as 
the first voluntary chain of independ- 
ent retail clothiers, with the manufac- 
turer as the pivotal merchandising 
link, the “Clipper Craft” plan, featur- 
ing men’s suits tailored by Trimount 
Clothing Company, Boston, has been 
installed in 100 outlets and plans 
have been laid for extensive fall pro- 
motion, it was revealed here today. 

The function of the Clipper Craft 
plan will be to enable the independ- 
ent clothing rétailer to meet chain 
store competition in the $25 price 
field. Trimount will award agencies 
to retailers agreeing to buy all mer- 
chandise within the $20 to $30 price 
range from it. 

Although voluntary clothing 
groups have been proposed in the 
past, the new plan is said to be the 
first to include the manufacturer in 
the setup. Other cooperative plans 
have amounted to buying associa- 
tions which purchased clothing on 
the open market. 

While 100 agencies have been es- 
tablished in the East and Middle 


West, the group will delay national 
advertising until fall when an esti- 
mated 300 outlets will be operating. 
Local newspaper campaigns will be 
conducted this summer on a 50-50 
basis. 

The Clipper Craft project will 
mark Trimount’s first venture into 
the retail field in its 25 years of 
manufacturing. Trimount’s. clothes 
have always been within the $25 price 
range and have been distributed to the 
larger independent retailers under 
private brands. There has been no 
national advertising of Trimount 
clothing in the past. 

Alvin Austin Company, recently 
appointed advertising agency, re 
vealed that the campaign to obtain 
outlets will be keyed by the slogan, 
“The value of your name, plus the 
power of a chain.” 


Two for Metropolitan 


Metropolitan Advertising Com- 
pany, New York, has been appointed 
to handle advertising of Security 
Construction Corporation, Elmhurst, 


a _ and Mayfair Homes, Bayside, 


Gets American Fruit 
American Fruit Products, New 
York, packer and distributor of Crys- 
tals Lemon Flavor, has named J. R. 
Kupsick Advertising Agency, New 
York, to direct its advertising. 


manager, succeeding F. A. Obergeu, 
who is taking a six months’ leave) 
of absence. Mr. Stiffler joined Gen-| 
*ral Motors in 1919, | 


YOU NEED MORE THAN A CITY WOMAN'S MAGAZINE 
To Reach Country Women—Adequately 


OUNTRY and city women see eye- 
to-eye about many things. But 
when it comes to their favorite maga- 
zine ... that’s another matter. Among 
country women, The Farmer’s WIFE 
Magazine is the most interesting of 
all. Survey after survey shows that 
this unusual magazine enjoys greater 
preference among its readers than 
any other you might name. 


The answer to this amazing reader- 
loyalty is the magazine itself. It’s 
edited by men and women who 
write from first hand knowledge of 
what country women want and what 
they are planning to do. From cover- 
to-cover The Farmer’s WIFE is a ser- 
vice magazine filled with authentic, 
usable information women know will 


BY Yar THE FAVORITE MAGAZINE OF AMERICA’S COUNTRY WOMEN 


work in the average country home. 

Thus, you'll find nothing in its col- 
umns about penthouses... but you'll 
find plenty about decorating the back 
bedroom. You'll read nothing about 
caviar canapes...a lot about better 
ways to put up jams and jellies. 
There’s no news in The Farmer's 
WIFE Magazine about the smart 
places to eat... but there’s a big 
department devoted to easier ways 
to get three big country meals a day. 

And write down this fact—like 


_ women everywhere, country women» 


control most of the family income. 
What they spend runs into real vol- 
ume. Any small town merchant can 
tell you that. So it seems like good 
logic to point your advertising at 


the person who rules the family 
purse. And we point out modestly 
that among 1,200,000 country 
women with a Billion Dollar Pocket- 
book, The Farmer’s WIFE Magazine 
has the loudest, most influential voice. 


More facts regarding this rich mar- 
ket you are probably missing are 
available for the asking. 


ranch) 7 fe e 


The National Magazine 


For the Country Woman 
NEW YOPK, CHICAGO, ST.PAUL, SAN FRANCISCO 
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| 
ADVERTISING LINAGE IN FARM PAPERS FOR APRIL, MAY 
Poultry and | Poultry and 
Livestock | Livestock | 
<‘ommercial Display Display Commercial Display— —Display- | 
1938 1937 1928 1937 1938 -1937— 1938 1937 . = 
Monthtlies Vages Lines Pages Lines Lines Lines | axes Lines Pages Lines Lines Lines 
*American Fruit t;rower 11,7 5,266 32.7 5,748 .... | Indiana Farmer's CGiuide 15.6 12,289 19.5 156,303 426 550 
American Poultry Journal | Idaho Farmer 21.1 15,994 33.8 $25,553 105 444 
Eastern Edition 11.2 1,805 13.8 952 2,788 3.720 | Kansas Farmer 15.6 11,899 22.4 17,053 2,272 3,336 
Breeders’ Gazette 9.1 4,100 12.5 644 1,98 2,086 | Michigan Farmer. 18.5 14,095 24.5 18,833 2,935 3,610 
California Citrograph 23.3 16,347 10.0 1,611 . | Missouri Ruralist 14.3 $10,871 18.3 13,909 451 232 
Capper’s Farmer 31.8 20,981 31.7 22,24: " 32 | Nebraska Farmer... 8.1 20,487 31.1 22,650 1,414 1,702 
*Carolina Co-operator 10.8 1,569 10.7 1.494 ay tAverage 4 Editions a4 oO 45 1 4 oe TR 1.428 1.921 
Country Gentleman 37.6 26,189 48.3 33,580 gee 1,016 |New England Home- 
Country Home 22.3 15,878 23.6 16,100 72 637 I oo 15.653 15,210 007 4,297 
Farm Journal 28.4 12,203 28.3 12,181 gag 827 | Ohio Farmer ......... 19.9 15,305 17,895 1,333 1,106 
*Florida Grower 9.7 6,616 13 9,045 Oregon Farmer ; 22 17,198 $27,430 105 248 
*Hoosier Farmer 17.0 7,650 16.4 7,416 Pennsylvania Farmet 21.2 16,2308 16,982 3,676 3,52 
*Kentucky Farmers Prairie Farmer: 
jome Journal 9.6 7,592 5.9 ; Os 6f i 25 74 2.7 22,878 363 332 * 
wational Live en k Pro m" nn on ——— joie o5 : i ane ae 22 288 ooo ; eo The rates for this department are as follows: 
ducer ‘ 422 6.2 i 0) 206 | Rural “New Yorker. aa) 18.6 1 1629 20 8 16.320 , 874 750 “Help Wanted,” “Positions Wanted, Representatives Wanted,” and 
Nation’s Agriculture 6.2 2796 7.2 TG Wallaces’ Farmer & _ age a aiid : — magrosemias{vee Available,” 30 cents a line, minimum charge $1. Terms 
*New Jersey F: ns eth : estes sain ; 66 8 cash wi order. . P : 
tlt ie phe i 5.096 1.674 san | Grecian Ponies ara. chase’ ‘aes banent a oo All other classifications (single insertion rates): % in., $2.75; 1 to 3 in, 
*Ohio Farm Bureau Wisconsin Agriculturist 19.2 15,114 6.9 21,10 3,629 $4.75 per inch. Write for descriptive folder describing discounts for term 
News 12.0 403 16.8 7.585 7 239 Meter | vated | insertions. 
Poultry Tribune Total Group ........ ... 316,687 ... 405,961 42,955 | 
Eastern Edition 11.4 4,932 15.2 6,542 2,836 3,293 Weeklies— (April) HELP WANTED POSITIONS WANTED 
Progressive Farmer & Four issues unless otherwise noted. ee ————_—— — —— -_ 
Southern Ruralist: Capper’s Weekly....... 2.9 16,584 3.4 7,693 1,162 416 | . ee FOR NEW YORK WORLD'S Fam 
Carolina-Va. Edition. 24.5 19,990 447 515 | Dairyman’s League ADVERTISING MANAGER 
Georgia-Ala, Edition. 23.1 20,178 226 316 PN awedecnewaes 7.5 5,470 7.6 5,542 658 2.087 | A permanent position in Chicago with | STUNT MAN—excellent radio, picture 
Kentucky-Tenn, Ed.. 23.8 19,218 152 591 | Pacific Rural Press: |} an excellent opportunity for advance-| newsreel contacts. 
Mississippi Edition 23.5 19,104 90 574 +A Editions .... 0 224,956 12 1.9) S340 1.799) ment for a man or woman who has| Ready to give service to ONE na- 
Texas Edition... 23.4 19,154 106 570 Northern Edition... & 2S O81 48.9 87,020 8,346 #,483 | had retail clothing store experience.| tional advertiser planning “specia) 
+All Editions ....... 20.1 16,980 es amie Southern Edition.... 34.7 $26,295 44.0 233,318 8421 4,799 | The store is one of Chicago's fastest} events” in connection with exhibit at 
‘Aver. of 6 Editions. 23.7 19,628 284 513 |] Semi-Weekly Farm News: | growing institutions. Frankly, we} 1939 Fair. 
Southern Agriculturist. 13.4 12,873 54 186 Friday Edition .... 2.7 ‘46,436 8 $9,042 want some one who has initiative,| po. 1433, ADVERTISING AGE Chgo 
Southern Planter 13.0 10,926 627 776 Tuesday Edition LS 4.210 1.9 4,685 a oreenre anu one a real yen to, gO mes scented ome ie ' 
Successful Farming 11.0 19.640 INE 182 | Weekly Kansas City Star | places. rrite giving your complete |- "iii 
aie nana” Seamed etm ve 18ST los 26.841 LSet 19s0 | Story, and previous experience. MISCELLANEOUS 
Total Grou; ‘77.728 316.787 16.698 19.85 Pe aie! | Box 1432, ADVERTISING AGB, Chgo. PE ae ‘ si smeaie 
Semi-Monthlies—(April) en a arate GAaee GaEhe MAKE EVERY DIRECT MAIL DOL. 
Arizona Producer...... 16.5 12,963 22.4 234 263 Dailies—(April) -_ RP REEBATATEVES AVAIL ANSE jo yd oe ee et pe Senene SE vantem 
Farm & Ranch.. .-+ 18.6 14,118 28.1 1.675 1,769 | Chicago Daily Drovers ADVERTISING DIRECTOR, daily + Aheat anything that can Se eekanen 
Farmer-Stockman 22.1 16,729 28.7 1,824 1,294 Journal iat, et 6.342. 17.5 3837.26 7.259 7.410 | newspaper, wants better job with No typesetting or engraving expenses! 
Hoard’s Dairyman - 19.8 14,487 20.8 154 697 | Kansas City Daily Dro. agency, rep., radio or mag. Age 31.| js). ai) illustrated advertising tere 
Missouri Farmer — 2.8 10,058 8.5 312 1,073 ers Telegram wees 15.0 1.977 29 1S,063 1.42% 1.310 | Go anywhere, ture ‘ ( atalogs price lists bookl ie 
ae Farmer ms 17.§ 13,5386 22.9 3 1,607 812 }Omaha Daily Journal | sea 1418. ADVERTISING AGE, Chgo. brochures office and factory faeue 
Sah Parmer .- 15.8 11,573 19.1 14,510 $46 464 Stockman .......-. 14.4 31,082 21.1 45,020 6,328 11,529 shy yy! 
Western Farm Life.. 17.6 138,853 20.9 16,429 438 439 | St louis Daily Live _ MISCELLANEOUS __ - ee 300 Enosies fies s pena} $2.50 
- — Steck Reporter... 13.5 28,822 17.1 36,599 4,741 3,517 | NEW SELLING IDEAS FREE Additional hundreds only 25c 
Total Group : 107,312 130,814 1,090 8,911 | ae : ae neneas Let us show you how other firms ven lower srices for laweae 
Bi-Weeklies—( April) Total Group 118 IG7.047 89.754 87.775 | are getting orders with our new adie wanes 
Two issues unless otherwise noted. | i | PHOTO AD-CARDS. Most effective All sizes eunantinns Free informe tiv 
American Agriculturist 16.6 12,143 28.1 16,841 2,187 2,900 *Figures provided by publishes business producers ever devised. Write | * ~~ booklet on request “—— 
California Cultivator 26.6 20,131 2.8 24,835 160 226 *Not included in total GRAPHIC ARTS PHOTO SERVICE : 3 ‘ 
Dakota Farmer 12.8 9,541 14.2 10,999 1.009 1.268 Five issues. 3rd &.Market Sts., Hamilton, Ohio Laurel Process, 480 Canal St., N.Y. C. 
The Farmer 24.2 18,981 30.3 23,796 2,737 2,969! Three issues rae ae 


May Lines in | 
Farm Monthlies 
Declines 12.3% 


New York, May 6.—Commercial 
display linage in monthly farm 
magazines for May totaled 277,728, a 
decline of 12.3 per cent from the 316,- 
787 published in May, 1937, Publish- 
ers’ Information Bureau reported to- 
day. 

Other farm paper groups reporting 
April linage likewise exhibited 


doing it. 


TWO VOLUMES 


selection 


We will send both volumes, with a bill for $5.00; this amount to be 


Photographs 
The things her great day means to woman 
is here epitomized by a K & F STOCK 
PHOTOGRAPH in a pose natural and real. 


Use this large library of stock photographs 
for their ability to'emphasize without over- 
The K & EF Tllustration Library, 
two volumes, 206 pages, over 1700 subjects 

posed photos, scenics, industrials—makes 


easy. 


losses. Semi-monthlies carried 107,- 
312 lines, a drop of 17.9 per cent 
from 130,814 published in April, 193 

Bi-weekly farm papers carried) 
316,687 lines, 21.9 per cent less than 
the 405,951 reported for April, 1937. 
Linage in the weeklies dropped 23.8 | 
per cent, the current total being 94,-| 
555 compared with 124,144 in’ 
1937. 

Dailies 
drop of 29.2 per 
total of 167,047. 

Linage and page figures for indi- | 
vidual papers are shown in the ac-| 
companying table. | 

| 
| 


as 
reported 118,223 lines, a| 
cent from the 1937 | 

} 


| 
| 


idealize without distortion. . 


Prints sent on approval, 


refunded on your first order for $10.00 or more. Write us today. | 


Call Harrison 3135 


KAUFMANN & FABRY CO. 


425 S. Wabash Ave. 


106 West 43rd Street, NEW YORK. 


Chicago, Illinois 
Phone Bryant 9-6682 


Philadelphia, Sally Pepper, Architect's Building 
In Canada, Rapid, Grip & Batten, Ltd., Montreal, Toronto, Winnipeg 
London, England, Photographic Advertising, Ltd., 116 Victoria St., 8S. W. 1 


MOST THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


i 


| Company, New York. 
' merly' with the Brewers’ Foundation. 


Women Praise | 
Good Taste in 
Three Programs 


New York, May 4.—The often criti- 
cal Women’s National Radio Commit- 
did an about face at its annual 
awards luncheon today by lavishing 
praise upon three national advertis- 


tee 


ers for “brevity, humor or good 
taste’ in radio promotion. General 
Foods Corporation, National Dairy 
Products Corporation and E. I. du 
Pont de Nemours & Co., Inc., were 
the recipients of the praise. 

While the advertisers did not re- 


ceive an award, since the single one 
was confined to a non-commercial 
program, they were singled out as 
examples of “good broadcasting.” 


Views of Committee 


Good humor in. commercial copy 
won praise for the Jell-O program 
featuring Jack Benny and produced by 


Young & Rubicam. Brevity and 
good taste were attributed to Na- 
tional Dairy’s ‘“Sealtest’s Rising 


Musical Star,” produced by McKee, 
Albright & Ivey, and du Pont’s “‘Cav- 
aleade of America,” produced by Bat- 


Coentination 
Is Great Need 


of Retailers 


South Bend, Ind., May 2.—-A plea 
for coordination of all selling forces 
was presented to the Northern Indi- 
ana Association of Display Men to- 
day by Frank W. Spaeth, vice-presi- 
dent, W. L. Stensgaard & Associates, 
Chicago. Any retailer or manufac- 
turer who believes he can afford to 
neglect any one of the shafts in the 
sales promotion armament is making 
a serious mistake, Mr. Spaeth as- 
serted. 

Discussing his own specialty, dis- 
play, Mr. Spaeth said that tests have 
proved that full size, full color and 
three dimensions will more. effec- 
tively promote the urge to buy than 
one color and two dimensions. 
Dramatized displays double the stop- 
ping power, hence justify larger ex- 
penditures. 

“The window display must 
fast,” said Mr. Spaeth. “The 
age person passes a window in 11 
seconds. If he is to be halted, the 
display must get in its licks almost 
at first sight.” 


work 
aver- 


ten, Barton, Durstine & Osborn, Ine. | 
The single award went to “Ameri- | 
ca’'s Town Meeting of the Air,’ NBC | 


educational feature under direction | 
of George V. Denny, Jr. 
Today’s luncheon ended the sea: | 


son’s activities which have consisted 
of periodic surveys of consumer pre- | 
ferences on radio programs. Last | 
year the committee conducted a spe- | 
cial study; for Shell Union Oil Cor- | 
poration but has engaged in no com- 
inercial efforts since. 


Miller for Coffee 


Continental Coffee Company, Chi- 
‘ago, has appointed M. Glen Miller. | 
Chieago, to handle its .advertising. | 
Direct mail and business papers will | 
be used. 


| 


Ralph Barnes has joined the spe- 
cial sales staff, Criterion Advertising 
He 


_ 
| Criterion Adds Barnes 


Havell Enlarges 


| George F. Havell, Inc., New York, 


| publishing counsel, has occupied | 
larger quarters ‘at 112 E. 19th street, 
and has added a service department. 


: . 
_ Patterson with Agency 
; Carl D. Patterson, formerly with 
j Indianapolis Engraving Company, 
has: joined Spencer W. Curtiss, Ine.. 
| Indianapolis, as account executive. 


Chain’s Weakest Link. 


Mr. Spaeth asserted that display 
will not reach its maximum develop- | 
ment until retail salesmen are more 
efficiently trained to cash in on the | 
prospects delivered into their hands | 
by the windows. Most salesmen, he | 
said, do not know as much about the | 
merchandise as the prospect. 

Window display is only one-half of 
the display job. While it may be the 
most important half, in that it in-| 
duces the passerby to abandon his, 
destination for the moment in favor | 
of entering the store, good interior | 
display of merchandise can often | 
help the salesmen complete the sale. | 
Pyramid display of glassware, for in- | 
stance, multiplies volume rapidly. 

Mr. Spaeth said that department | 
stores should have interchangeable | 
display properties permitting easy, | 
frequent changes at low cost. Every | 


|square foot of space should be drama- | 


\tized with selling facts, and demon- 


| 
was for-| 
| 


strations should be the order of the 
day. 


Saddler to “Time” 
George Saddler, formerly advertis-) 
ing manager of Life, has been named | 
associate advertising manager of 
Time, 


New NNPA Member 
Newark Evening News has joined | 
the National Newspaper Promotion 
Association. Russell J. Zabriskie is 
promotion manager. 


Gets Nickol Kola 


H. R. Nicholson Company, Balti- 
more, has appointed Stewart-Jordan 
Company, Philadelphia, as the agency 
for Nickol Kola, five-cent drink. Sam- 
uel Vance, Jr., is account executive. 


Taylor to Underwood 

Jack Taylor has rejoined Under- 
wood & Underwood Illustration 
Studios, Chicago, and will contact 
his old territory, Cincinnati, Dayton 
and Indianapolis. 


Allen in Chicago 


Duane Allen, for the past four 
years in the San Francisco office of 
Associated Weekly, has been trans- 
ferred to Chicago. 


Joins Kastor Agency 
Yetive Browne, formerly with Lord 
& Thomas, Chicago, has joined H. W. 
Kastor & Sons Company, Chicago, as 
copywriter. 


Gardanier to King 
Robert S. Gardanier has_ joined 
Archer A. King, Chicago newspaper 
representative. He was formerly 

with Macfadden Publications. 


Myers Moves 
Willard G. Myers Advertising 
Agency, moved May 6 from the 20th 
to the 46th floor of the R. C. A. bldg.. 
New York. 


Boring Has New Post 
Wayne Boring, formerly with the 
Virginian-Pilot, Norfolk, Va., has be- 
come advertising manager of Charles 
Stores, Ine., Norfolk. 


“ 


OMAHA, NEBR. 


> 


John J. Gillin, Jr., Mgr. 
Representatives—John Blair Co 
Owned and Operated by the 
Woodmen of the World 
Life Insurance Society 
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ONE-FOURTH OF 
PRINTING BILL 
IS PURE. WASTE 


ANA Serutinizes Graphic Arts 
at Meeting 


Continued from Page 1) 
‘jnements in color measurement and | 
photography, and improved | 
packaging are developments with 
which the advertising man get 
should be familiar. 

A check-list of questions that 
might be asked of production men 
directed attention to printing qual- 
ity: shorter closing dates because of 
faster printing methods; fast-drying 
printing as a time-saver, character- 
istics Of major color reproduction 
processes; preparation of copy es- 
pecially for letterpress, offset and 
eravure reproduction; accurate color 
specification and the comparative 
values of gloss and dull printing. 


color 


Knox Blames Advertisers 


Mr. Knox awakened his audience 
with the assertion that as much as 
25 per cent of the three-quarters of 
4 billion dollars spent annually for 
commercial printing in the United 


States represents pure waste. Ad- 
vertisers, not printers, are respon- 
sible. 


“Printing is the only major indus- 
try in which the purehaser insists 
on planning the thing to be manufac- 
he said. “In the large ma- 
jority of there is something 
wrong with the way in which the 
piece is planned by the purchaser, 
which the printer to use 
wasteful methods.” 

Laborious research work in print- 
ing production, however, has resulted 
in the development of standards, Mr. 
Knox declared, which permit usefs 
ot advertising literature to plan and 
produce their material efficiently and 
economically, without any sacrifice 
of creative freedom. 


tured,” 
cases 


forces 


Volume of Windows 


With formula for circulation 
evaluation of window displays an ac- 
complished fact, the greatest need 
in this field is a determination of the 
effectiveness of displays as well as 
the looking habits of pedestrians, 
Frederick L. Wertz, president, Win- 
dow Advertising, Inc., told the ANA. 
As a follow-up to the recent report 
of the Advertising Research Founda- 
tion, Mr. Wertz recommended a long- 
range program to ascertain basic 
facts regarding the physical charac- 
teristics of displays, sales productiv- 
ity of different types, and onlookers’ 
reactions, 

Mr. Wertz discussed practical ap- 
plications of the window display cir- 
culation formula. He showed charts 
which indicated how the fundamen 
lals of the report, which covered 
only 19 laboratory cities, are being 


a 


Can you use some 
| 


PUMP PRIMING 


in your business? 


WE know where there is about 
one and three-quarters _ billion 
dollars. It will be spent during the 
next twelve months by the readers 
of Parents’ Magazine. Can you use 
a share of it? We know of no surer 
method of putting business back on 
| an even keel than to get people to 
spend their money normally for 
Products they want and n . e 
are doing our share. We have made 
| Our magazine so vital to our read- 
frs that they trust it and buy from 
advertisers. All that remains to 

be done is to tell these readers 
| about your merchandise, about what 
it will do for them and for their 
more than a million children. If 
that billion and three-quarters does 
not seem on the level, write your 
name and address in the margin of 

_ this ad, drop it in the mail. and we 
will be elad to show vou that it is 
‘ere, all right; and that there is 
vilenty of money to be svent for 


Worthy merchandise ... if you go 
after it. 


PARENTS 
MAGAZINE 


_9 East 40th Street, New York 


WCKY PROVIDES MISSING LINK 


CHICA OLD 
BATTERIES 


PAD LUMP ais WEKY-5:39) i 
i f2'3i4/sie|7/s8isi 
BRARREEL 


PEBeet: - 


The Cincinnati radio station has distributed 1,000 score boards to restaurants and 
taverns in furtherance of the baseball sponsorship of Oertel Brewiny Company, 


Louisville. Nora Hall, of 


ipplied to all other cities with popu- 
lations up to 450,000. 
Recognition of window display as 


a major advertising medium has 
been accentuated by the research 
foundation's report, Maurice Saun- 


ders, chairman of the board, Litho- 
graphers National Association, de- 
clared. Analyzing the basic elements 
of measurable quantity and quality 
demanded by advertisers of all 
media, Mr. Saunders said that win- 
dow display now meets all these re- 
quirements. He urged that advertis- 
ers plan their window display adver- 
tising on the same basis as in other 
media. H. W. Roden, president and 
advertising manager, Harold H 
Clapp, Inc., Rochester, N. Y., presid- 
ed at the display session. 

Recent trends in motion picture 
advertising occupied the attention of 
ANA members at a meeting presided 
over by H. M. Shackelford, vice-presi- 
dent, Johns-Manville Corporation. 
Films of all types and lengths were 
projected. 

M. E. Zetterholm, general manager, 
yeneral Screen Advertising, Ine.. 
Chicago, traced the development of 
motion pictures as an advertising 
medium, from 1929, when Chevrolet 
and Campbell-Ewald Company estab- 
lished the Motion Picture Advertis- 
ing Bureau, to the present. He dis- 
cussed “minute movies” and said 
that today an average weekly audi- 
ence of 25,000,000 is available for 
such showings. 

Others who participated in the ses- 
sion included David F. Davis, Stand- 
ard Oil Company of New Jersey, who 
described his company’s experiences 
with films to merchandise advertis- 
ing and sales plans to dealer and 
sales organizations; and Robert B. 
Brown, advertising manager, Bristol- 


| Myers Company, who discussed the 


recent production, “Boy Meets Dog” 
for [pana toothpaste. 

Problems peculiar to the industrial 
advertiser underwent scrutiny at a 
special meeting presided over by J. 
F. Apsey, Jr., advertising manager, 
Black & Decker Manufacturing Com- 
pany, Towson, Md. Business papers, 
industrial exhibits, copy and public 
relations were the chief topics. 


Using Business Papers 


Walter A. Bowe, advertising and 
sales promotion manager, Carrier 
Corporation, Syracuse, urged manu- 
facturers to recognize the increasing 
importance of business papers as a 


practical, efficient means of ‘“main- 
taining contact with changing 
trends. 


The advertiser’s sales department, 
he pointed out, is the first line of at- 
tack for order getting, but “the 
salesman may overlook the general 
conditions that influence possibilities 
for business.” Because the business 
paper is the “mirror of an industry,” 
it should be regarded as more than 
an advertising medium. 

“No other group is so close to mar- 
ket changes as business and trade 
magazines,” Mr. Bowe said. “In fact, 
the influence of the leading publica- 
tions in each field is reflected in the 
industry’s activities. The industrial 
advertiser may, therefore. supple- 


Hotel Gibson, is the demonstrator. 


ganization by drawing on the accu 
mulated facilities of the most impor- | 


tant magazines in the markets that 


are being approached in sales and 
This requires that the 


advertising. 


publishers’ representatives be made 
aware of the problems of the adver- 
tiser and also informed on the manu- | 
facturer’s organization, products, | 
markets, distribution and advertis- | 
ing.” 

Carrier's approach, Mr. Bowe ex- 

‘ained, is to tell the representative | 
the policy of the business—‘“what we 
make that goes to his field—and how 
we distribute it, and then have him 
tell us how to use his book to make 
ioney.” 

The final symposium session was 
levoted to deals, premiums and con- 
tests. Kenneth Laird, vice-president, 
Weco Products Company, Chicago, 
presided. Discussions included the 
“how and when” of this type of mer- 
chandising; measurement of results; 
use of coupons; and coordination 
with other advertising efforts. 
A general business meeting ended 
the convention Friday morning, with 
Harold B. Thomas, vice-president, 
The Centaur Company, and chairman 
of the ANA board, in the chair. Paul 
S. Ellison, advertising manager, Hy- 
grade Sylvania Corporation, took 


charge of a golf tournament Friday 
afternoon. 


} 
| 


Forbes to “Forbes” 


Bruce Forbes, formerly with the 
West Coast Sound Studios, has 
joined the advertising staff of 


Forbes. 


Public Prefers 
National Lines 
Despite Slump 


New York, May 4.——Even in the 
face of adverse business conditions, 
the force of national advertising con- 
tinues to be the chief factor in sell- 
ing drug products, Fred Griffiths, 
president, Pennsylvania Drug Com- 
pany, and secretary, Association of 
Chain Drug Stores, told a meeting of 


True Story sales executives this 
week. 

Use Smaller Units 
“The lower prices of private 


brands are not sufficient inducement 
for customers to accept them, over 
their habitual purchases of known 
and respected branded products,” he 
said. When consumers begin to 
tighten purse strings, he observed, 
advertised items in smaller units 
supplant larger sizes of “unknown” 
products. 

Commenting on business thus far 
this year, Mr. Griffiths drew a paral- 
lel between retail sales figures dur- 
ing the first quarter and those in the 
same period of 1926. At that time, 
however, profits were greater due to 
lower sales cost, he said. 


ment the reactions from his own or- 


Ohio. 


734 Penton Bldg,, 


continued. 


farther. 


(Announcement 


Equipment Digest, Inc., publisher of New Equipment 
Digest, was sold May 2, 1938, by order of the District Court 
of the United States, Northern District of Illinois, Eastern 
Division, to the Penton Publishing Company, Cleveland, “ 


Effective with the May issue, New Equipment Digest 
is being issued from the new offices of Equipment Digest, Inc., 


Cleveland, Ohio. 


The new management will inaugurate improvements im- 
mediately in all departments of the publication. 

Editorial policy and functioning will be changed as rapid- 
ly as possible to conform to the well known high standards 
of Penton publications. 

The distribution list now consisting of 55,000 names of 
specifiers and purchasers of equipment, materials and supplies ’ 
is being refined and improved to make possible “readership 
in the right places. 

Until further notice the total distribution will approximate 
48,000 copies monthly. The advertising rate guarantee of 
40,000 copies monthly and 15% agency commission will be 


ul 


Plan now to present your advertising message to the broad 
readership of New Equipment Digest. Give its stream- — 
lined efficiency a chance to make your advertising dollar go _ 


EQUIPMENT DIGEST, Inc. 


734 PENTON BLDG., CLEVELAND, OHIO 
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CROSSLEY AND | tos AFF DIES IN CRASH VICTIM New Council 
Josephine Sponsors erent - 
Cosmetics: Ely Aids ’ of Education 
ve . 
> P HOOPER’S RADIO | sex vor sey s—sosem |) AUTO CRASH IN AAAA Project 
) ine Culbertson Cosmetics has 
Tr appointed Gussow, Kahn & Co., ; 
RATINGS CLASH Inc., to handle a radio, maga- LINE OF DUTY (Continued from Page 1) 
| zine and newspaper campaign. realm. Her task will be to shape 
“4 Ely Culbertson, bridge ex- consumer opinion of advertising and 
ble pert, will cooperate by organiz- to check anti-advertising propaganda. 
(Continued from Page 1) ing a Bridge of the Month Chicago, May 4.—Bert R. Graff, ad- The Council will also form an edu- 
an which may be drawn from the figures Club, free memberships being vertising manager, Creamery Pack- cational and editorial division, whose 
ad. taken alone. The disposition in some distributed in each city by the age Mfg. Company, who believed that work will impinge upon the public 
T's quarters is to regard CAB ratings store handling Culbertson cos- field contact is an essential part of relations bureau, disseminating facts 
An as indicating a trend rather than metics. the work of an advertising manager, about advertising and thus inducing 
art being the last word on program paid with his life for this creed yes- a more favorable opinion than now 
the popularity. terday, when a car in which he was exists in some quarters. 
ing As the vice-president of an agency| between 7 and 8 p. m. EST, and/a passenger overturned near Lake Bert R. Graff The Consumer-Advertiser Council 
which has been highly successful in| checked by CAB at 8:15, only 15|Geneva, Wis. will solicit funds from most of the 
88 radio said, no report on listening | minutes after the completion of the} Mr. Graff had journeyed to the existing associations in the advertis- 
of audiences ought to be accepted as|period, compared with coincidental |company’s plant at Lake Mills, Wis., — field but once. This was in | ing field, and from some trade organ- 
-. the final answer. There are many | checking by Hooper, so that a mini-|to make photographs, and was re- 1919 when he organized the K. S. D.| izations which will be particularly 
lan other ways of checking the advertis-| mum of variation might be expected.|turning with the photographer when Advertising Agency here and oper-| benefited by its work. 
rns ing results of broadcasting, in terms| In the case of another group, broad-|the accident occurred. Arthur E. Joli- ~~ it until establishing the Press.) Among those regarded as logical 
tis. of sales, he pointed out, and no ad-|cast between 8 and 9 o’clock EST,|/vette, the photographer, who was Mr. Kerrigan’s first newspaper post | contributors to such a campaign are 
vertiser ought to permit himself to| checked coincidentally by Hooper|driving, escaped with minor injuries. | ¥®S the result of chance rather than | Periodical Publishers Association, 
be stampeded into a decision regard-| and not until 9 o'clock the following} Mr. Graff, who was 35 years old,|PUrpose. Immediately after leaving | comprising leading magazines; Asso- 
sti- ing his program merely because the|day by Crossley, the results empha-|had been in charge of advertising and high school in Union City, Ind., he| ciated Grocery Manufacturers of 
a. Crossley figures have gone up or|size the differences in technique. sales promotion for Creamery Pack- departed for Chicago, expecting to| America, Chamber of Commerce of 
the down. The same is true of Hooper di Miele: iain age Mfg. Company since 1925. One| take a position in a railroad ticket|the United States, Petroleum Insti- 
hen and any other rating system, he de- 9g of the younger advertising managers office. Instead, he became a reporter |tute, Proprietary Association, Out- 
pon clared. Al Jolson’s Lever Bros. program is|of the industrial field, he was active |" the Chicago American. door Advertising Association of 
om ‘Another executive of an agency| ranked third by CAB and second by|in both the Engineering Advertisers He later became a columnist for} America, National .Publishers — 
handling some highly successful| Hooper; General Foods’ Burns and| Association and National Industrial |‘he Dayton News, spent some time on | ciation, radio ee metropo mg 
ible radio broadcasts said that he has| Allen gets 14th place from Crossley|Advertisers Association. He served Pittsburgh newspapers and then re- oo ee and perhaps ST aoe a. 
lar found that this year a popular pro-|and 13th from Hooper, and Fire-|as treasurer of the former from 1933 | turned to Indiana as a writer on the} T promrag! — ang as not 
ned gram of one of its advertisers has|stone’s concert is ranked 18th by|to 1934, and was chairman of the reg- oe News-Tribune. Appointed city | been fixe : t ¥ ph apg ae — 
nie. been getting extremely poor ratings| Crossley and 24th by Hooper. These|istration committee for the NIAA|¢ditor of the Logansport Journal in a $1, ¢ - " e 
in the CAB reports, whereas a check | are fairly close together, based ap-|convention held in Chicago in 1937. 1904, he retained this post when that oe 7 e =". sw re am 
oad- of dealers has assured the advertiser | parently on their general familiarity| His death makes a widow of a bride |P@Per combined with the Tribune | excee , that sum by a substantia 
ther that the program is actually clicking | to radio listeners. of two months. some years later, resigning in 1919 | amount. 
, de- better than ever. Consequently, he| Ben Bernie, broadcasting for U. S. — ao ng advertising agency. ea ggg 
sers commented, the reports should be re-| Tires, however, is rated 17th by| \W. K. GLENN DEAD P “~ es received in = auto mo Gets Samian Wines 
and garded only as an indication, rather CAB, and leaps to llth in the Cleveland May 3.—William K ent four years ago too Mr. Kerr “ Samian Importing Company, 
than the complete picture of broad-| Hooper coincidental survey, and > ; *|gan out of public life to some extent 


cast advertising effectiveness. 

In comparing the Crossley and 
Hooper systems of measuring listen- 
ing audiences for network programs, 
one is immediately forced to com- 
pare techniques, since diametrically 
opposed methods are employed. 
Crossley uses the recall method, in 
which listeners are asked what pro- 
grams they have heard during some 


Tommy Dorsey’s musical show for 
Raleigh cigarets, which can do no 
better than 25th in the Crossley rat- 
ing, moves up to 16th in the Hooper 
report. On the other hand, Pick and 
Pat, broadcasting for Model tobacco, 
are in 19th position on the Crossley 
report and 18th on the Hooper sur- 
vey. 

The biggest variations are in day- 


Glenn, former advertising manager, 
Crane Company, Chicago, and later 
manager of the Cleveland branch, 
succumbed to pneumonia here Thurs- 
day at the age of 60. Funeral serv- 
ices were held Saturday, the remains 
being cremated. 

Mr. Glenn spent virtually his entire 
business career with Crane Company. 
He joined the Spokane branch in 


although he continued in active con- 
trol of his newspaper, visiting his 
office daily up to the time of his 
death. His widow, two sisters and 
one brother survive. 


‘E & P’ LOSES MANN 
New York, May 3.—Robert S. Mann, 
associate editor of Editor & Publisher 
since 1928, succumbed to a heart at- 


Vathay, Samos, Greece, has appointed 
Thos. P. La Monica & Associates, 
Easton, Pa., as advertising counsel. 
Newspapers and direct mail will be 
used. 


Atlas to Fizdale 


Tom Fizdale, Inc., Chicago, has 
been appointed public relations coun- 
sel for Atlas Radio Distributing Cor- 
poration, radio program producer. 


bw a eceding period. The Hooper plan| time shows, especially those broad soos DEMRENS TERERENS 5B Seay ane Me tack May 1 at his home in New KWLK M kh D b 
pr . , “11922 journeyed to Chicago headquar- | @¢ a ba akes Debut 
rtant 
alle is based on coincidental surveys, in| cast four or five times a week. The ters to become advertising manager. | Canaan, Conn. He was 50 years of Station KWLK, Longview, Tex., 
which listeners are asked what pro-| Big Sister program, which comes He held that post for ten years age. yoy a the air May 8. M 
sting grams they are listening to at the| home in third place on the CAB re- ; Born in Kansas City, Mo., Mr. F. (Woody) ‘Woodling is auunene. , 
and time a telephone check-up is being] port, drops to 11th with Hooper, and 0 Mann graduated from the University | _— r 
= made. the David Harum show, which ranks| FORMER PUBLISHER OF of Missouri in 1910. During the next 
aves fourth with Crossley, drops down to ‘POULTRY ITEM’ DEAD)|10 years he held posts on several 
ce of Discrepancies in Ratings 13th according to the Hooper report.) ~ 1 oreville, Pa., May 3—Henry H,|"¢WsPapers, including the Kansas oe our pigAsure 
es Advocates of the latter method) Shows addressed to children are| i. 75 founder A th po City Star and Cincinnati Post. In My wHar IS Y sHFUR 
ript, assert that it is extremely difficult|/ also in the class of big variations. ri di as sand os hoa = A4 1920 he returned to the university as kK MON 
es of for listeners to recall programs well| Tom Mix, for example, gets a rating aed . patens a oun aagpend professor of journalism, holding that 
ment enough to give the figures even ap-|of 30th from Crossley and hops up wy Ceo. ee - ry Aes post until 1928 when he joined Editor AMERICAN 
ared. proximate accuracy, except in the]to 12th on the Hooper survey. Dick oa eB arp 3 o ne Sellers- |» publisher. or 
ir in- case of famous programs which are| Tracy, who makes a big kid appeal, pe oe! 6 ns : ye i — A widow survives. EUROPEAN P LAN 
man- household words. On these programs] has a Crossley rating of 21st, but ~~ ” “o = sf og anon rt viried 
line there is a decided coincidence of re-} Hooper insists that his surveys com 1 — hi o* rete net P / 
sults between the Crossley and| justify a rating of 10th. ee Ss a SS arn Drive for Jack Frost ‘ 
Hooper surveys, but on the lesser 28 yA child. Mr. Fricks sold his interest in National Sugar Refining Company P 
: . the paper some years ago. , 
few known programs, and_ especially New Wexman Clients = Edgewater, N. J., will use weekly 
vhich those broadcast during the daytime, Wexman & Co., Chicago agency insertions in 50 newspapers of 31 key 
yen there are wide discrepancies in the|jas been retained by Logan Appli.| CHICAGO TRIBUNE LOSES _ | cities for the next eight months to 
Bnd popularity ratings. ance Company, Standard Utilities, ITS TRAFFIC MANAGER | ?romete its Jack Frost packaged 
“" It is also pointed out that whereas |Inc., Middle West Distributing Com-| Gpicago, May 4.—Henry A. Laird,| NEW 
icked Crossley ratings usually are fairly| pany and Honoroff Laboratories, all toate one am . of the Chic . YORK 
ron good for programs closely following = Page Bae yy — = Sultene de 7 eaeeanen as thie es Agency for Tampax \ 2 1000 warts oay ano wicut 
rade ers ’ =, 
cule.” peng network offerings, = sg d direct selling magazines | here after a short illness of coronary | Tampax, Inc., —= bir t's has placed te Sites Your L 
chain pe method is capable of elim-| . 44 trade papers for the fourth. thrombosis. Mr. Laird, who was 54 one ann ig som g Bagg tny f hi 
4 ey dt eg years old, ‘was regarded as one ot With Noves & Sproul Ine» New York 
10 of ardines to uatte the country’s leading experts on 
rated — reference to any other pro- R. J. Peacock Canning Company,|newspaper traffic problems. 
» net- m. Lubec, Me., packer of Maine sar-} A son, Robert W. Laird, who is 
serv: ae amg weg ao services| dines, has named H. B. LeQuatte,!among the survivors, is a copywriter 
ndent @ the Jack Benny Jell-O program | Inc., New York, to handle its adver-|in the Tribune advertising depart- 
first in number of listeners among|tising. Test campaigns are planned. ment. . » K &£ E ro oO N aa oO I N G I T 
the half-hour programs. They also J one “Cu. - ane 
| agree in rating Phil Baker’s Gulf oins ue LY, old 2, VW 
’ 
1s Refining program fifth. But whereas Elizabeth Ambrose, formerly ad- TYPE EXPERT PASSES | mateo ay 4 
ltelty se gives the Belcher program for] vertising manager of Saks Fifth Ave-| New bee 3 May A hana gba 
New tch 13th place, Hooper puts this} nue, Newcastle Leather Company and |ices were held here Friday for Henry 
tising show down in 22nd position. And —— Kid et has — 7 Lewis Bullen, authority on type, who The Old-Fashioned Way THE FAITHORN WAY 
Helen Menken, whose show for|Pointed merchandise counselor of| died Wednesday at the age of 80. Mr. First the engraver —in one Calli concern ive ALI 
Sterling is given 20th place by|C”@ New York. Bullen spent 44 years with American place. Then the typographer— in ONE and give 


Crossley, can do no better than 30th 
on the Hooper reports. 
All of these shows are broadcast 


Mann with “Tribune” 

Herbert S. Mann has become gen- 
eral manager and treasurer, Catholic 
Daily Tribune, Dubuque, Ia. He was 
formerly station manager of WRJN, 
Racine, Wis. 


Agency for Perkins 
Charles B. Perkins, Boston, has ap- 


Type Founders Corporation until his 
retirement in 1936, and played an im- 
portant role in the development of 
type faces destined to give impetus to 
the growing art of advertising. 


KERRIGAN, ‘PRESS’ 
PUBLISHER, SUCCUMBS 


maybe half a mile away. After 
that the’ printer — maybe a 
mile off in another direction. 
Calling in—interviewing— 
giving instructions—checking 
up—telephoning. Trouble— 
worry—uncertainty. 


your instructions to ONE MAN, 
to handle ALL THREE operations. 
Then you'll have— 


ONE man to instruct—instead of three. 
ONE order to write out. 
ONE firm to deal with. 


After that—misunderstand- 
ings— mistakes —corrections. 
Why continue the old-fash- 


ALL responsibility is now with ONE 
instead of three—you’ll get undi- 


Logansport, Ind., May 4.—William ioned way? It vided interest and attention. This 
pointed the Redmond Company, Bos- . Kerra 
, ‘ gan, publisher of the Logans- 
2 ton, to direct advertising of Ginita | oy a cae ite founding te 1921 Wastes Time and Money Saves Time and Money 


and Milby cigars. Norman Kellogg 
is account executive. 


EVERAGE RETAILER WEEKLY 


8 OF THE BEER wine Amd (:QUO® mOUSTRY 


and a lifelong veteran in the news- Og, 


paper field, succumbed here Saturday un FAITHORN CoRPOR ATION 
to a heart attack. He was 58 years DS Ad-Setters « Engravers «+ Printers 
of age. PRINTING Phone Wabash 7820 504 SHERMAN STREET, CHICAGO 


Like many other sons of Indiana, 
was AD HRi@gat stenvitce 


| GIBBONS KNOWS CANADA | 


Mr. Kerrigan entered the newspaper 
i J. J. GIBBONS LIMITED - ADVERTISING AGENTS 


business early in life, venturing into 
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ADVERTISING AGE 
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- What makes a good radio show? 


A radio show can have a large audi- 
ence at a moderate cost and still be a poor 
money’s worth for the advertiser. 


For example, its appeal may be mostly 
to men while the product it features sells only 
to women. Or it may draw too many people in 
the lowest income group and too few in the 
others. Or it may please city people and leave 
the farmer cold, although his patronage is 
wanted. 


Ana even if it succeeds in attracting 
an ideal audience, it may fumble the sales job 
by inflicting dull or offensive product an- 


nouncements on its listeners. 


Young & Rubicam thinks not only of 
the size and cost of an audience but of the 
fitness of the show. Young & Rubicam shows 
are proving daily that product announcements 
can have the appeal of entertainment and the 


force of salesmanship at the same time. 


YOUNG & 
RUBICAM, INC. 


ADVERTISING 


NEW YORK - CHICAGO - DETROIT 
HOLLYWOOD - MONTREAL - TORONTO 
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NO CLANK, NO CLATTER 
QUIET, PLEASE 


— — ————— 
Rubber shoes on the horses .. . 
Rubber heels on the men’s shoes . . . 

Rubber guards on the bottle baskets . . . 


i O O G 
f. R 2 ) 4 ‘ 
So now we have NO CLINK .. . NO 
CLANK ... NO CLATTER 
REALIZING that this the season for “more open windows,” 
we have again warned our drivers to be especially quiet 
while near hotels. Yes, the order again has gone out... 


WHITING "MILK COMPANY 
HAYDEN HAYDEN TURNS PRETTY GIRL INTO TWINS 


Boston, Mass. CHArlestown 2860 


tells how it guards customers’ repose 
and observes the anti-noise ordinance. 


Artist Hayden Hayden, in private life Howard Renwick, gives Cynthia Hope a double to personify two leading brands of 
Gulf Oil Corporation, Pittsburgh. Miss Hope's “dual likeness” will be seen on the company's 24-sheet posters, with 
Calkins & Holden, New York, as the agency in charge. 


GRANDFATHER'S SECRET COMES OUT 
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While facing quarter-pages are not new, 

American Can Company varies the lay- 

out in this copy which appeared May 7 
in Collier's and other magazines. 
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JANTZEN SHIFTS TO REAL LIFE GIRL 


Jantzen Knitting Mills, Portland, Ore., decided that Rochelle Hudson, star of the 

forthcoming 20th Century-Fox film, “Rascals,"’ constituted a pretty good swim suit 

advertisement. She will appear in this guise in June issues of Liberty and Silver 
Screen. Botsford, Constantine & Gardner is the agency. 


WALT DISNEY'S CHARACTERS BOW ON POSTERS 


*agram-Distillers Corporation is using a grandfather's clock for store display 
ich is unique in that it not only tells the time but also holds eight bottles of 


Quor, 


The Seagram corporation will celebrate its 80th anniversary during the 


“tek of May 16 with an expenditure of $250,000 for newspaper and magazine 


insertions. (Story on Page 25.) 
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Yes, and what a “picture” it is for the alert advertiser! During the period 
ending March 31, 1938 Phoenix stood highest in business activity among 
147 trading centers with a PLUS FOUR rating*. . . And as recently as 
April 15, 1938 national market authorities listed Phoenix as one of the best 
places in the United States for concentrating sales activities . . . for col- 
lections . . . and for promoting other business operations! What’s the 
answer? If you want to make sales, advertise where sales are being 
made!  Authorities:—Brooke, Smith & French, Inc.; Forbes Magazine. 


ETING THE GOLD NUGGET OF WESTERN MARKETS 


BOB HALL, National Advertising Manager. Representatives — The KATZ AGENCY — New York, Detroit. 


3  Representatives—Williams, Lawrence & Cresmer Co., New York,:Chicago, Detroit, Los Angeles, San Francisco sss cies aoa. sec cae ae ee Seatte 
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